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Cittaslow Notion for Sustainable Tourism: Cittaslow Movement in

Turkey

Siirdiiriilebilir Turizm Icin Cittaslow Kavramu: Tiirkiye'de Cittaslow Hareketi

Seda SUER?

aDr. Ogr. Uyesi, [zmir Katip Celebi Universitesi, Turizm Fakiiltesi, Turizm 1§1etmeciligi Bolimii, zmir, Ttrkiye.

Abstract

In the last decades cities’ unique structures, architecture, traditions, customs, local cuisine,
historical identity, natural resources, and quality of life have been endangered by the pace of rapid
development of globalization. In response, a new stream labeled “Cittaslow” was adopted that
advocates sustainable urban development focusing on the improvement of quality living. The
“Cittaslow” movement envisages the development of urbanism by protecting unique
characteristics, structures, arts, cuisine, and social cohesion without harming nature. In fact, the
notion of “Cittaslow” embracing the dimensions of sustainability forms a favorable basis for
sustainable tourism. Thus, sustainable tourism is oriented toward contributing to the local
economy, protecting natural resources and cultural heritage, and improving the life quality of
residents and visitors by minimizing the negative effects of tourism on both society and the
environment. In this study, the notion of “Cittaslow” is considered an important tool that supports
the development of sustainable tourism. Thus, the criteria of the “Cittaslow” notion coincide with
the goals of sustainable development within the context of sustainable tourism. Ultimately, the
cities in Turkey with the title of “Cittaslow” as of April 2023 are dissected according to some
sustainability practices. In conclusion, this study emphasizes the importance of the “Cittaslow”
movement in the development of sustainable tourism is adverted.

Keywords: Sustainable Tourism, Sustainable Development Goals, Cittaslow, Turkey.

Ozet

Son yillarda kiiresellesmenin hizla gelismesiyle kentlerin kendine 6zgii yapilari, mimarisi,
gelenekleri, gorenekleri, yerel mutfagi, tarihi kimligi, dogal kaynaklar1 ve yasam kalitesi tehlike
altindadir. Buna karsilik, kaliteli yasamin iyilestirilmesine odaklanan siirdiriilebilir kentsel
kalkinmay1 savunan “Cittaslow”isimli yeni bir akim benimsendi. “Yavas Sehir” hareketi, dogaya
zarar vermeden, kendine 6zgii 6zellikleri, yapilari, sanatlari, mutfagi ve toplumsal biitinligi
koruyarak sehirciligin gelismesini  ongormektedir. Aslinda siirdiiriilebilirligin - boyutlarini
kapsayan “Yavag Sehir” kavrami siirdiiriilebilir turizm igin uygun bir temel olusturmaktadir.
Bdylece surduralebilir turizm, turizmin hem toplum hem de cevre Uzerindeki olumsuz etkilerini
en aza indirerek yerel ekonomiye katki saglamaya, dogal kaynaklar1 ve kiiltiirel miras1 korumaya,
bolge sakinlerinin ve ziyaretgilerin yasam Kalitesini iyilestirmeye yoneliktir. Bu calismada
“Cittaslow” kavrami siirdiiriilebilir turizmin gelisimini destekleyen 6nemli bir ara¢ olarak
degerlendirilmektedir. Boylece “Cittaslow” kavraminin kriterleri, siirdiiriilebilir turizm
baglaminda stirdiiriilebilir kalkinma hedefleriyle ortiismektedir. Sonugta Nisan 2023 itibarryla
“Cittaslow” unvanina sahip olan Tiirkiye'deki sehirler bazi siirdiiriilebilirlik uygulamalarina gore
incelenmistir. Sonug olarak bu c¢aligmada siirdiiriilebilir turizmin gelismesinde “Cittaslow”
hareketinin 6nemi vurgulanmaktadir.

Anahtar Kelimeler: Siirdiiriilebilir Turizm, Siirdiiriilebilir Kalkinma Hedefleri, Yavas Sehir,
Turkiye

Citation:

Avrticle History

Submitted  23.06.2023
Accepted 25.09.2023

Corresponding Author
Seda SUER
seda.suer@ikcu.edu.tr

Suer, S., (2023). Cittaslow Notion for Sustainable Tourism: Cittaslow Movement in Turkey. Journal of Academic Tourism

Studies, 4(Special Issue): 1-20.


http://dx.doi.org/10.29228/jatos.70788
https://jatosjournal.org/
https://orcid.org/0000-0002-0264-071X
mailto:seda.suer@ikcu.edu.tr

Cittaslow Notion for Sustainable Tourism: Cittaslow Movement in Turkey

1. INTRODUCTION

Onwards the sustainability concept is acknowledged by the authorities worldwide, the three
dimensions are determined as economic, environmental, and social. The economic dimension of
sustainability is closely related to the issues such as economic growth, productivity, production
processes, and investment. The economic dimension focuses on the allocation of resources while
increasing efficiency in the production of goods and services. The possibility of depletion of
resources reveals possible risks related to the continuity of production. The environmental
dimension of sustainability considers the usage of natural resources without deteriorating the
ecosystem. The prevention of environmental deterioration and the conservation of natural resources
and ecosystem fall within the scope of the environmental dimension of sustainability. The social
dimension of sustainability encompasses the persistence of social values, relations, and institutions
for the future. Providing social cohesion and the commitment to common goals for the future
indicate that social sustainability has been achieved (Holmberg & Sandbrook, 1992).

Sustainable tourism is defined as an economic development model in which all natural and
cultural resources are protected and managed for the residents while providing a quality experience
to the visitors, ensuring future generations will benefit from the tourism resources without being
fully consumed and polluted. Sustainable tourism, which requires a commitment to nature and an
integrated social responsibility with the residents, adopts the principle of meeting the needs of
today's tourists and host regions while preserving and developing for future generations. Hereby,
the management of all resources is emphasized in a way that economic, environmental, and social
requirements are met while ensuring the continuity of cultural integrity, essential ecological cycle,
biological diversity, and life support systems. Sustainable tourism products are the beneficial
featured products that are in coherence with the local environment, society, and cultures in the pace
of touristic development without detrimental effects (Giines, 2008; Karadeniz, 2014).

In the last century, owing to the rise in industrialization and urbanization with the effect of
globalization, the consumption and deterioration rate has gradually been threatening sustainability
dimensions. The globalization process, including the tourism industry, is increasingly affecting
economic and social life at the international and regional levels. The distinctive differences and
characteristics of small cities have been disappearing due to the stereotyped consumption and
production of businesses that spread and branded rapidly between countries and continents,
considered a process of standardization. However, the notion that is initiated in Italy as a stance
among local governments is labeled the “Cittaslow” movement inevitably contributes to the
dimensions of sustainability (Nilsson et al., 2011). The “Cittaslow” notion conforms to the three
dimensions of sustainability (economic, environmental, and social), which encompasses sustainable
urbanism (Ergtiven, 2011), sustainable tourism (Ekinci, 2014), and sustainable development
(Semmens & Freeman, 2012). Hereby, it is considered a notion of urbanism and tourism that
preserves economic resources, provides social coherence, and prevents environmental deterioration.
In essence, the aim is to shape a new notion of consciousness and value among its residents in a city
where local culture and identity are preserved, strengthened, and revitalized (Nilsson et al., 2011).
Especially in international tourism, Tiirkiye is among the frequently traveled countries, faced with
rapid urbanization as one of the negative effects of globalization jeopardizing sustainability. Thus,
in the last decades, the local governments in Tiirkiye fervently initiated the “Cittaslow” notion to
the tourism destinations promoting sustainable tourism. Therefore, this study aims to elucidate the
“Cittaslow” notion in the context of sustainable tourism within Tiirkiye.

2. “CITTASLOW” NOTION

The notion of “Cittaslow” is comprised of the words “Citta” which means city in Italian, and
“slow” in English. This notion is established in 1999 by the mayor Paolo Saturnini of “Greve in
Chianti” a city in the Tuscany region of Italy, which is famous for its wines. Mayor Paolo Saturnini
brought the idea to the national dimension that cities should evaluate themselves and present a
different development model to increase the quality of life. In a little while, the Mayors of the cities
2
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Bra (Francesco Guida), Orvieto (Stefano Cimicchi), and Positano (Domenico Marrone) were also
involved in this initiative. Thus, the "Cittaslow" notion, which started with 4 Italian cities in 1999,
has expanded to 288 cities in 33 countries as of 24 April 2023 (Cittaslow Organization, 2023). Table
1 represents the countries with the number of cities that adopted the “Cittaslow” notion matching
the requirements determined by the association (www.cittaslow.org, 2023)

Table 1. Members of “Cittaslow Association”

Countries Number of Cities Countries Number of Cities
Australia 3 Japan 2
Austria 3 Luxembourg 1
Belgium 7 Netherlands 10
Brazil 1 New Zealand 1
Canada 4 Norway 2
China 13 Poland 36
Colombia 1 Portugal 4
Croatia 1 Russia 1
Denmark 2 South Africa 1
Finland 1 South Korea 17
France 13 Spain 11
Germany 24 Sweden 1
Britain 3 Taiwan 5
Hungary 1 Tiirkiye 22
Iceland 1 Turkish Republic of 5
Northern Cyprus
Ireland 1 USA 2
Italy 88 TOTAL 288

Source: Cittaslow Organization (www.cittaslow.org, 24/04/2023)

International “Cittaslow Association” is defined as a union based on membership of cities
aimed to protect the cities” own identities, lifestyles, and local characteristics from destroying effects
of industrialization and globalization (Mayer & Knox, 2005). “Cittaslow” notion is based on the
“slow food” perspective that evolves over time and becomes a common philosophy of “slowness”
not only in nutrition but also in life in diverse aspects such as travel, education, reading, spending,
and consumption (Karadeniz, 2014). It is accepted that the establishment of the international
“Cittaslow Association” is a prominent motion for the quality of life. One of the main objectives of
the international “Cittaslow Association” is to highlight the local identity by aiming to preserve the
originality and values of that city and to ensure the continuity of the products belonging to that city
(Gorringe, 2011). “Cittaslow” philosophy advocates living life on a slow course for a better life.

3. “CITTASLOW” NOTION FOR SUSTAINABLE TOURISM

The “Cittaslow” notion focuses on the creation of self-sufficient and sustainable cities where
the residents can easily communicate and socialize while nature, traditions, and customs are
protected and renewable energy sources and the convenience of technology are benefited without
infrastructure problems (Karadeniz, 2014). Moreover, the “Cittaslow” notion intends to protect and
share the nature, culture, heritage, traditions, and history of the city to be experienced by the
residents and the guests visiting the city on a slow course. In addition, other attempts of the
international “Cittaslow Association” are to control air, noise, light, and electromagnetic pollution
constantly and strive to keep it at a level that will not threaten the health of the community. Thus,
health is given great importance by taking precautions on many issues from garbage collection hours
to disinfection (Cavus et al., 2019).

Sustainable tourism provides cultural integrity, ecological cycle, biological diversity, and life-
sustaining systems preserving the environment for future generations while satisfying the economic
3
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and social needs of residents and tourists in the visited region (Sezgin & Ding, 2011). It is
acknowledged that the concept of sustainable tourism is based on sustainable development. In
sustainable tourism, there is a balance between economic development and the protection of
environmental resources while satisfying the needs of residents and tourists. In general, there is a
complex and interactive relationship between the tourist, residents, and businesses considering
regional attractions, and the natural environment. The most distinctive feature of sustainable
tourism is to meet the needs of both residents and visitors and to enrich and protect tourist
attractions that are utilized as an economic resource (Edgell, 2020).

The “Cittaslow” notion ensures sustainability with the aim of protecting the environmental
resources of the city and providing economic development. The dimensions of sustainable
development (economic, environmental, and social) are also prominent in the “Cittaslow”
movement. Thus, the “Cittaslow” movement can also be promoted to provide sustainable, quality
touristic products and experiences in the field of tourism. Highlighting the values of tourism
activities on a regional and national scale, then developing these unrecognized features of cities
economically and sustainably are ensured by the practical management of the “Cittaslow”
movement for sustainable tourism (Zaman et al., 2017). In this respect, the “Cittaslow” notion
contributes to the goals of sustainable tourism. In fact, sustainable tourism protects the environment
and natural resources composing the ecosystem, respects biological and cultural diversity, and also
provides economic income to the residents by increasing their welfare while realizing tourism
activities (Nilsson et al., 2011).

In order to become a member of the “Cittaslow Association”, it is necessary to develop and
implement projects to realize the criteria determined by the union. The cities that apply to the
association must have a population of less than 50,000 and the city administration must be in line
with the “Cittaslow” philosophy. The works of the cities within the framework of the criteria are
scored and a city must score 50 or more in order to become a member. The criteria determined by
the union in 1999 became more universal and acknowledged all over the world. There are seven
basic criteria comprised of several items for each criterion. To become a member of the “Cittaslow
Association”, the candidate city must fulfill the criteria consisting of 7 categories and 72 items
(www.cittaslowturkiye.org, 2023):

1) Environmental policies (12 items),
2
3
4
5
6
7

Infrastructure policies (9 items),

Urban life quality policies (17 items),

Policies on agricultural - touristic - tradesmen and craftsmen (10 items),
Plans for hospitality, awareness, and education (10 items),

Social cohesion (11 items),

~ — — ~— ~—~— ~~—

Partnerships (3 items).

Among the criteria for membership of the “Cittaslow Association”, the most decisive ones are
the conservation of the natural environment and historical heritage, the preservation of cultural and
social traditions, the sustentation of habitual lifestyles, and a population of less than 50 thousand.
Moreover, candidate cities should strive for sustainable and regional development in areas such as
supporting organic agriculture, protecting cultural values, and marketing local products in order to
become a member of the association. Sustainable energy usage, production and consumption of
healthy foods by residents, preventing shopping malls, and reducing traffic jams in city centers are
among other important issues (www.cittaslow.org, 2023).

The purposes of sustainable tourism were enriched in 2015 with the attempt of the 2030
Agenda for Sustainable Development, along with the Sustainable Development Goals (SDGs).
Therefore, sustainable tourism encompasses 17 principles of economic, environmental, and social
development that are the basic three pillars of sustainable development (https:/ /www.unwto.org,
4
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2023). These principles and the purposes of sustainable tourism cover the ambitious set of 7 criteria
of “Cittaslow Association” with 72 items determined for the membership. Although the “Cittaslow”
movement did not emerge as a means of developing tourism, the criteria set by the association
coincide with the goals of sustainable tourism (Bulatovi¢ & Micera, 2018).

4. “CITTASLOW” IN TURKIYE

Tuirkiye network was founded by the “Cittaslow Association” when Seferihisar became a
member in 2009. “Cittaslow Ttirkiye Office” carries out the application process to the international
“Cittaslow Association”. The “Cittaslow “application file is the presentation of what the city has and
will do within the scope of the “Cittaslow” criteria. The evaluation of the applicant city is assessed
through the delivered file by the “Cittaslow Tiirkiye Office” (www.cittaslowturkiye.org, 2023). The
cities in Tiirkiye with the title of “Cittaslow” as of April 2023 are listed in Table 2. The table presents
the 22 cities that received the “Cittaslow” title with the affiliated provinces and regions.

Table 2. “Cittaslow” Cities in Tiirkiye

“Cittaslow” Towns Province Region Year
1 Gerze Sinop Blacksea Region 2017
2 Goyniik Bolu Blacksea Region 2014
3 Mudurnu Bolu Blacksea Region 2018
4 Persembe Ordu Blacksea Region 2012
5 Savsat Artvin Blacksea Region 2015
6 Uzundere Erzurum Blacksea Region 2016
7 Akyaka Mugla Eagean Region 2011
8 Foca [zmir Eagean Region 2021
9 Koycegiz Mugla Eagean Region 2019
10 Seferihisar [zmir Eagean Region 2009
11 Yenipazar Aydin Eagean Region 2011
12 Kemaliye Erzincan Eastern Anatolia Region 2022
13 Arapgir Malatya Eastern Anatolia Region 2021
14 Ahlat Bitlis Eastern Anatolia Region 2019
15 Gokgeada Canakkale Marmara Region 2011
16 Iznik Bursa Marmara Region 2021
17 Vize Kirklareli Marmara Region 2012
18 Egirdir Isparta Mediterranean Region 2017
19 Finike Antalya Mediterranean Region 2023
20 Yalvag Isparta Mediterranean Region 2012
21 Halfeti Sanliurfa Southeastern Anatolia Region 2013
22 Gudiil Ankara Central Anatolia Region 2017

Source: Developed by the author

According to Table 2, just one city received the “Cittaslow” title in 2009 (Seferihisar) and also
initiated the “Cittaslow” movement in Tiirkiye. This movement is followed by three cities (Akyaka,
Gokceada, Yenipazar) in different regions in 2011. In the next year, three cities (Persembe, Vize,
Yalvag) located in other regions contributed to the “Cittaslow” movement in Tiirkiye. One city for
each year between the years 2013 and 2016 became a member of the international “Cittaslow
Association” from varied regions (Halfeti, Goyniik, Savsat, Uzundere). In 2017 three more cities
(Egirdir, Gerze, Giidiil) attended membership of the international union from various regions of
Ttirkiye. The next year, just one city (Mudurnu) from Tiirkiye became a member of the international
union. While in 2019 just two cities (Ahlat, Koycegiz) from different regions accepted the
international union from Tiirkiye, in 2021 three more cities (Arapgir, Foca, Iznik) were gathered
under the union again from various regions. Lastly, one city consequently for each year between the
years 2022 and 2023 enrolled in the international “Cittaslow Association” from varied regions

5
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(Kemaliye, Finike). In conclusion, since its first membership in 2009, each year at least one city
became a member of the international union from Tiirkiye except for only 2 years, which are the
years 2010 and 2020.

Moreover, Table 2 reveals that all seven regions in Tiirkiye with at least one city received the
title of “Cittaslow”. The Blacksea region has the highest number of members with 6 cities (Gerze,
Goyniik, Mudurnu, Persembe, Savsat, Uzundere) in the international union. It is followed by the
Eagean region with 5 cities (Akyaka, Foga, Koycegiz, Seferihisar, Yenipazar) that became a member
of the international “Cittaslow Association”. The Mediterranean (Egirdir, Finike, Yalvag), Marmara
(Gokgeada, Iznik, Vize), and Eastern Anatolia (Ahlat, Arapgir, Kemalye) regions each have the same
number of memberships as three cities. Central Anatolia (Gudil) and Southeastern Anatolia
(Halfeti) regions each have just one city that received the title of “Cittaslow”. Some information
about the cities that are mentioned with the “Cittaslow” title in Tiirkiye is given below.

Ahlat: In the city, which has been home to many civilizations from the Urartians to the
Ottomans due to its natural beauties, the blue of Lake Van and the snowy peaks of Ttirkiye’s third
largest mountain Stiphan merge. The city resembles an open-air museum with the ruins of castles,
mosques, bridges, tombs, baths, and zawiyas that bears the traces of many civilizations. The
historical heritage and natural beauties appeal to domestic and international tourists
(www.bitlis.gov.tr, 2023). The usage of water for agricultural products and the sustainability of
groundwater is researched (Ozcanl et al., 2019). Thus, it is vital for agricultural products, which are
inputs for the tourism industry, to comply with SDGs. The cooperation between public institutions
and organizations in the “Cittaslow” membership process provided great convenience to the city in
the membership. Therefore, the city had the advantage of meeting more than 50% of the membership
criteria before applying for the “Cittaslow” title (Elmas, 2020).

Akyaka: The city is an important residential area located in the untouched bay of Gokova. The
attractive features of the town are the two-storey houses with bay windows, and its historical
architecture, as well as its forest camping in lush forests and its magnificent underwater flora. It is
one of the rare touristic regions with its lush forests, affluent ecosystem, immaculate coast, and
historical architecture (www.cittaslowturkiye.org, 2023). In a study on the sustainability indicators
of the “Cittaslow” city, it is revealed that the common denominators in the protection of the natural
environment are developed considering tourism (Secal Sarigiil & Sungur, 2023). A study deduced
that becoming a “Cittaslow” city positively affected accommodation enterprises in terms of
economic and socio-cultural aspects within the scope of sustainability tourism (Canl, 2016).

Arapgir: The plateaus in Arapgir are used for tourism purposes with the natural beauty and
other attractive features. The rural lifestyle in Arapgir attracts the attention of tourists with its
traditional village, highland life, scattered settlements and houses built in wooden civil architectural
style, customs, and other economic features such as garden and field agriculture and animal
husbandry (https://malatya.ktb.gov.tr, 2023). It is aimed to develop tourism in the town
considering cultural, economic, and natural values based on sustainability principles
(https:/ /fka.gov.tr, 2023) contributed to receiving the “Cittaslow” title. Within the framework of
sustainable development, receiving the “Cittaslow” title contributed to the promotion of the city
through alternative tourism (Orhan & Gomiig, 2021).

Egirdir: The city has great tourism potential in terms of both historical opulence and natural
resources. The natural beauties of Lake Egirdir and the region attract an increasing number of
domestic and international tourists every year. Visiting Egirdir seems to have a journey into history
with its historical buildings, caravanserai, mosques, churches, historical castles, ancient cities, and
museums (https:/ /egirdirturizmdanismaburosu.ktb.gov.tr, 2023). The town that participates in the
“Cittaslow” movement; possesses sustainable architecture, environment, and economic
development considering the potential in terms of tourism (Alagéz, 2018).

Finike: The city has hosted many civilizations in history and stands out with its natural beauty
as well as its cultural diversity. With its inclusion in the “Cittaslow” network, while agriculture is at
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the forefront of the town, is targeted to become an attractive destination in terms of tourism. Tourists
visiting this town have the chance to swim in calm bays, tour canyons, and visit ancient cities such
as Arykanda and Limyra (https://antalya.com.tr, 2023). It is an important sustainability practice to
eliminate possible threats to tourism activities by planning to prevent the pollution of natural
underground water resources and/or the sea and/or natural environment by arranging sewer lines
(https:/ /www.ilbank.gov.tr, 2023) that avail the application for “Cittaslow” title.

Foga: Known as Phokaia among the residents, Foca is a peaceful city that takes its name from
the seals living on its islands. Foca is one of the most important settlements of the Ionian period in
ancient times. Foga, a city that produces, sustains, and preserves the structures remaining from the
Hellenistic periods, aims to develop tourism with the philosophy of “Cittaslow”
(https:/ /www .foca.bel.tr, 2023). Sustainable gastronomy, cultural wealth (Aliyeva & Kurgun, 2021),
and agricultural production (Kogan & Balik, 2021) support the development of tourism in the district
rewarded with the title of “Cittaslow”.

Gerze: The town with its lush nature, unique handicrafts, and local cuisine is accompanied by
the hospitality of the Anatolian people. The town is always a tranquil place with its houses with
various flowers in its gardens and its clean air and sea (http:/ /www.gerze.bel.tr, 2023). In the study
evaluating the “Cittaslow” movement within the scope of sustainability, it was stated that the town
supports tourism by preserving its natural and cultural values (Dtizenli, 2018). According to the
findings of a study, the residents consider that the “Cittaslow” movement contributes to the
development of the city in economic, social, and cultural terms and favorably affects tourism
(Tankus et al., 2023).

Gokgeada: The city, with its unique geographical location and natural resources, is Tuirkiye’s
largest island with significant agricultural and tourism potential. It is the first island in the world to
have the title of “Cittaslow” with its underwater beauties and lush nature. Being included in the
“Cittaslow” network is of particular importance for the development of island tourism
(https:/ /www.gokceada.bel.tr, 2023). In the context of sustainable tourism, it is revealed that the
“Cittaslow” movement has positive effects on agricultural development (Ozdemir & Kaptan Ayhan,
2017). It is claimed that the “Cittaslow” criteria provide socio-cultural sustainability on the island
that has tourism diversity (Ozbas, 2019).

Goyniik: The city is one of the important examples of the Turkish manner of life and
settlement culture in Anatolia. Goyniik gains importance as a place that has preserved its
architecture, traditions, and natural resources. After receiving the “Cittaslow” title, the town is
counted as an attractive destination with its lakes, highlands, and nostalgic values
(https:/ /www.goynuk.bel.tr, 2023). In the context of sustainable tourism practices, the title of
“Cittaslow” ensured the recognition of the town (Sengiil et al., 2018). A study investigated the
environmental, economic, and socio-cultural effects of the tourism destination participating in the
“Cittaslow” movement, presenting environmental protection, economic and socio-cultural
development (Sandikci & Albayrak, 2020).

Gidil: It is a tranquil city and an attractive destination for visitors in terms of both its
historical opulence and natural beauties. The forest area in the Sorgun Village and the pond in this
area are among the natural affluence. In-6nii caves carved into the rocks in Kirmir Stream Valley,
Roman Tumulus in Caga Town, Samutbali Tomb in Kavakozi Village and Kasim Baba Tomb in
Tekke region are among the cultural resources of the town (http:/ /www.sakinsehirgudul.net, 2023).
It is asserted that the “Cittaslow” title contributes to sustainable rural tourism (Cetinkaya, 2022) and
sustainable transportation (Tonk & Arslan Selcuk, 2020).

Halfeti: It is one of the important cities that blended the culture inherited from different
civilizations with its own culture throughout its history. Besides the monastery, water cistern, cave,
and Euphrates River, the city offers unique beauties with its natural beauties, endemic birds, and
local cuisine. Halfeti, also known as the “Hidden Paradise” and “Lost City” with its stone
architecture under the Euphrates River, has become a town where domestic and international
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tourists devote great interest (http://www.sanliurfa.gov.tr, 2023). Especially after achieving the
“Cittaslow” title, the town became a favorable destination in the scope of tourism due to the
preservation and sustainability of its cultural and historical texture, gastronomic heritage, and most
importantly a slow city (Cogkun & Arslan Selguk, 2018; Kodas & Ozgelik, 2022).

Iznik: In the historical period from the Roman Empire to the Ottoman Empire, it has an
extremely important place in terms of religion and trade. The city is almost an open-air museum and
was named the Capital of Civilizations and the Golden City. As a member of “Cittaslow”, Iznik is
frequently preferred by domestic and international tourists in recent years because of its history,
nature, and lake panorama (https://sakinsehiriznik.com, 2023). The “Cittaslow” city features
particularly the sustainability of cultural heritage and also draws attention to the rich historical
texture in terms of culture and faith tourism (Kapuci & Cengiz, 2023).

Kemaliye: Located on the historical Silk Road route, home to many civilizations from past to
present, it reflects the samples of the cultural heritage of Anatolia with its traditional architecture.
Kemaliye, placed in a very impressive valley on the shore of Keban Dam Lake, preserves its
traditional local architecture and texture to a large extent. The town has the second-largest dark
canyon in the world after the Grand Canyon which especially attracts the attention of international
tourists (https://www.kemaliye.bel.tr, 2023). The city recently received the “Cittaslow” title,
evaluated in a study with the applications in three dimensions of sustainability to tourism diversity
(Danaci et al., 2018).

Koycegiz: The history of Koycegiz, which is a quiet and popular holiday resort with its natural
beauty and cute architecture, dates back to BC 3400 years. It is also a Turkish village famous for its
beaches, hot springs, plateau, lake, bay, and historical ruins. Kdycegiz is awarded the “Cittaslow”
title that proportionally increased the number and quality of tourists (https://www.mugla.bel.tr,
2023). According to a study conducted during the candidacy process of the “Cittaslow” movement,
it is revealed that participation will contribute to economic and cultural sustainability with the
development of tourism (Uslu & Avci, 2020). After receiving the “Cittaslow” title another study
uncovered the travel motivation factors of tourists in the context of sustainable tourism (Uslu, 2020).

Mudurnu: The old Ottoman city, which is known for its location on the historical Silk Road
and for keeping the Ahi culture present, continued to be a cultural center during the Republican
period. The district, which preserves its dense settlement and historical urban texture, stretching
between the rocky-forested hills in the Mudurnu Stream valley, attracts the attention of tourists with
its rich monumental and civil architecture created by the Ottoman accumulation
(https:/ /mudurnu.bel.tr, 2023). It is revealed that the residents favorably perceived the economic,
social, cultural, and environmental effects of sustainable tourism development within the scope of
the “Cittaslow” in a previous study (Kirmaci, 2019).

Persembe: The town is known for its hidden coves, beaches, and the presence of every shade
of green. With its hospitality, cultural texture, fascinating nature, and local cuisine, the town is
rewarded with obtaining the title of "Cittaslow". The town is distinguished by natural wonders of
unique beauty and historical artifacts such as Hoynat Island and Yasonburnu Peninsula, Ciseli
Waterfall, Karga Hill, domes, and churches (http://www.persembe.gov.tr, 2023). Sustainable
tourism potentials of "Cittaslow" city are discussed in some studies (Karadeniz, 2014; Zaman et al.,
2017). In another studyj, it is stated that the title of “Cittaslow” contributes to sustainable tourism in
the city (Numanoglu & Giiger, 2018).

Seferihisar: The town is the first city in Ttirkiye to receive the title of "Cittaslow", and dates
back to the 1st century BC as one of the 12 Ionian Cities. There are many historical and touristic
places to visit with its famous tangerines, olive groves and vineyards, great solar and wind energy
resources, beautiful beaches, archaeological sites, natural beauties, and local cuisine
(https:/ /sigacikteos.com, 2023). Some studies propounded that the "Cittaslow" movement has
favorable effects on the environmental, social, cultural, and economic development that strengthens
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sustainable tourism due to the perceptions of residents (Cakici et al., 2014; Cosar, 2014; Diindar &
Sert, 2018).

Savsat: The history of the town dates back to the BC 2000s conveying the structures of the
Middle Ages and Ottoman periods to the present day. The town is very affluent in terms of rivers
that offer the most beautiful state of nature with a calm and sustainable lifestyle. It is a hidden
paradise with its untouched natural beauties, historical texture, music, cultural heritage, magnificent
nature, and hospitality (https:/ /www.savsat.bel.tr, 2023). It is emitted that the title of “Cittaslow”
in the city favorably affects the sustainable local development within social, economic, and
environmental aspects (Oztiirk et al., 2023). Moreover, another study exposed the perception of local
administrators stating that the increase in the welfare level of the local people in parallel with the
increase in tourism along with the “Cittaslow” movement created sustainable development for the
city (Ttrk &Tokmak, 2017).

Uzundere: The history of the town, famous for Yedigoller and the Tortum Waterfall, goes back
three thousand years. It is a city that draws attention with its hospitability, authentic architecture,
clean air, ecological surroundings, and structure available for outdoor sports. Among the tourism
values of the town; lakes, waterfalls, plants and wildlife, historical houses, religious areas such as
churches, mosques and chapels, handicrafts, folklore, and local cuisine have an important share
(www.cittaslowturkiye.org, 2023). It is exhibited that economic, social, and environmental
dimensions are developing with the “Cittaslow” movement providing a sustainable tourism
understanding (Kaymaz et al., 2017).

Vize: The history of the city dates back to 4000 BC and it is an important cultural center from
the Byzantine period. There is the only known ancient theater of Thrace in Vize. The town is on the
Avyolu route used by Suleiman the Magnificent during the first Vienna Expedition. Today, this
route has been rediscovered and facilitated to the usage of nature, culture, and history fanciers under
the name Sultans Road (https://www.vize.bel.tr, 2023). It is stated that within the scope of
“Cittaslow” criteria, urban design projects are created with content that emphasizes tourism values
and supports sustainable development (Cakir et al., 2022).

Yalvag: The city, which was once the greatest center of Anatolia, is at the forefront with its
Ancient City (Antiocheia in Psidia) and historical ruins. The town had its bright periods under
Roman rule. The foundations of Christianity were laid in this city and spread to the world. Especially
with the liberation of Christianity at the beginning of the 4th century A.C., the town was also
accepted as a religious center in the Byzantine period (https:/ /www.yalvac.bel.tr, 2023). Within the
scope of the “Cittaslow” movement, the protection and development of cultural natural values and
the diversification of tourism project was executed, hence economic, social, and environmental
regulations were structured (Colak, 2019).

Yenipazar: The ancient city of Orthosia, whose history dates back to 2000 BC, is the first
settlement of this town. The ancient city of Orthosia, whose history dates back to 2000 BC, is the first
settlement of the town. This newly established settlement became a small-scale market and trade
center organized once a week. Thus, the town became a small new marketplace for the people living
in the surrounding villages and towns to sell their products. The theater and a Byzantine structure,
among the city's essential structures, still remain today (https://yenipazar.bel.tr, 2023). A study
detected that residents' perceptions of becoming a "Cittaslow" city had a positive effect on economic
urban life (Ak, 2019). In another study, it was revealed that the “Cittaslow” movement supports the
protection of local products and sustainability in agricultural and animal production (Aydemir &
Ozdemir, 2014). In general terms, the main tourism-related activities of the “Cittaslow” city are
shaped by gastronomy tourism (Yalcin, 2019).

“Cittaslow” notion supports sustainable tourism by promoting the sustainable usage of
natural and cultural resources. Sustainable tourism is an approach of economic development and
social integration in which natural and cultural resources are preserved and managed for local
people and tourists. Hence, sustainable tourism focuses on the preservation and development of
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Athe values instead of consumption. The “Cittaslow” criteria are closely related to the three
dimensions of sustainability (economic, environmental, and social). In addition to the criteria of the
“Cittaslow” movement, its objectives are also in line with sustainability. Some of the good practices
of the “Cittaslow” criteria, which are also compatible with the sustainable development principles,
are presented in Table 3 for the “Cittaslow” cities in Ttirkiye.

Table 3. Some Sustainability Practices in “Cittaslow” Cities

“Cittaslow”
Cities

Some Sustainability Practices

Ahlat

- Certification for air quality,

- Certification for water quality,

- Separation and sorting of solid waste,

- Supporting composting,

- Availability of wastewater treatment plant for sewage,
- Energy savings,

- Renewable energy sources,

- Reducing visual pollution and traffic noise,

- Conservation of biodiversity,

- Development of bike routes,

- Planning eco-transport,

- Sustainable distribution of goods,

- Improvement and/or creation of social green fields,

- Increasing urban livability,

- Supporting sustainable architecture,

- Development of agro-ecology,

- Preservation of local and traditional cultural events,

- Increasing accommodation capacities for hospitality, etc. (Elmas, 2020)

Akyaka

- Development of recycling projects,

- Supporting infrastructure policies for environmentally friendly use of land,
- Improving the quality of air and city life,

- Production of organic products,

- Protection from genetically modified organisms (GMOs),

- Producing food using natural, environmentally friendly techniques,

- Enabling local producers in financial difficulties,

- Preserving culture and traditions (Canli, 2016),

- Blue flag,

- Endemic plants (Belli & Celik, 2022).

Arapgir

- Certification for air quality,

- Certification for water quality,

- Separation and sorting of solid waste,

- Wastewater treatment plant for sewage project,

- Energy savings in buildings and public areas project,

- Reducing visual pollution and traffic noise,

- Reducing light pollution in the public,

- Reducing electrical energy consumption per household,

- Conservation of biodiversity (Alaca, 2022),

- Geographical indication certificate in plant diversity category (Belli & Celik, 2022),
- Preserving culture and traditions,

- Supporting sustainable architecture,

- Preservation of local and traditional cultural events,

- Improvement and/or creation of green fields,

- Organizing cultural festivals and events, sporting tournaments,

- Preservation of historical texture and historical buildings (https://www.arapgir.bel.tr,
2023).
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Egirdir

- Zero waste project (Belli & Celik, 2022),

- Availability of solar and wind-oriented power plants,

- Development of renewable energy sources,

- Prohibition of genetically modified products (GMOs) in agriculture,
- Enacting pesticide-free in agriculture (Seven Colored Life to Seven Colored Lake Project),
- Controlling systems for electromagnetic, noise, and visual pollution,
- Development of bike routes,

- Ensuring accessibility for the disabled,

- Improvement and /or creation of green fields,

- Organizing festivals (bike, motorbike, etc.),

- Planting by landscaping criteria,

- Development of organic farming,

- Marking of historical centers and touristic places with tourist routes
(Alagdz, 2018).

Finike

- Separation and sorting of solid waste,

- Treating the creek with the algae cleaning tool,

- Sustained beach and bay cleaning,

- Contribution to animal feeds (Stale bread project),

- Drainage channels and roadside cleaning,

- Regular street cleaning with road sweeping vehicle,

- Home nursing of the elderly,

- Disinfection of weeds,

- Renovation of green fields and fertilization,

- Organizing cultural festivals and events, sporting tournaments,
- Blue flag certificate (https:/ /www.finike.bel.tr, 2023).

Foca

- Establishing and maintaining green fields, regional parks and gardens,

- Preservation of cultural and natural assets, historical texture,

- Conducting public health inspections in food-producing and selling establishments,
- Integration of disabled people,

- Providing home care services,

- Renewal of the drinking water line,

- Waste o0il collection services,

- Collection of waste electronic goods,

- Development of zero waste information system,

- Coastal planning projects,

- Landscaping projects (Phokaa History Route),

- Square projects within the notion of sustainable urbanism,

- Parking lot planning projects,

- Bicycle path planning project,

- Regular coastal cleaning,

- Social gender equality program,

- Producing projects with the Sustainability Office to protect natural resources and use
them more efficiently,

- Integration of disabled people,

- Establishing cooperatives to generate income,

- Fishery and marine ecosystem protection projects,

- Supporting culture, art, sports courses, and sports activities,

- Regular street cleaning with road sweeping vehicle,

- Zero waste project,

- Treating beaches with the sand sieving machine,

- Sustained beach and bay cleaning,

- Natural life park and animal rehabilitation center project (https: / /www.foca.bel.tr, 2023).
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Gerze

- Municipality energy field project,

- National agriculture, and domestic seed project,

- Zero waste project,

- Blue flag project (Belli & Celik, 2022),

- Reducing public light pollution,

- Energy savings,

- Renewable energy sources,

- Improvement and increment in the value of city centers and public buildings,
- Protection of street furniture, signboard, urban landscape areas, etc.,

- Revaluation and utilization of marginal areas,

- Monitoring and reducing pollutants such as noise and electrical systems,

- Establishing natural/local shopping centers,

- Supporting the social infrastructure,

- Protection of handmade and labeled or branded artisan/artist products (certification of
local products, establishment of cultural museums),

- Increasing the value of traditional work techniques and crafts,

- Preservation of local and traditional cultural events and increase their value,
- Increasing hotel capacities,

- Integration of disabled people,

- Supporting natural and traditional foods (Demirant, 2022).

Gokgeada

- Renovation of drinking water lines,

- Afforestation (Belli & Celik, 2022),

- Conservation of biodiversity,

- Utilization of green fields by using productive plants,
- Development of agroecology,

- Prohibition of using GMOs in agriculture,

- Establishing local shopping centers for local products (Ozdemir & Kaptan Ayhan, 2017),
- Organic farming island project,

- Designing energy-efficient buildings,

- Measurement of air, water, and soil quality,

- Supporting wind energy,

- Planning slow routes,

- Bike paths,

- Development of green fields,

- Marketing of local products via “Earth Market”,

- Promotion of home pensions and hotel businesses

- Organizing events and festivals (Ozbas, 2019).

Goyniik

- Water footprint measurement project (Belli & Celik, 2022),
- Certification for air quality,

- Certification for water quality,

- Supporting agricultural composting,

- Wastewater treatment plant for sewage project,

- Energy savings in buildings and public areas project,

- Reducing visual pollution and traffic noise (Alaca, 2022).

Gudul

- Park and biological lake project,

- Drinking water and sewer systems (Belli & Celik, 2022),
- Certification for air quality,

- Certification for water quality,

- Separation and sorting of waste project,

- Supporting industrial and domestic composting,

- Wastewater treatment plant for sewage project,

- Energy savings,

- Renewable energy sources project,

- Reducing visual pollution and traffic noise project,

- Reducing light pollution in the public,

- Reducing electrical energy consumption per household,
- Conservation of biodiversity (Alaca, 2022).
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Halfeti

- Certification for air quality,

- Certification for water quality,

- Separation and sorting of solid waste,

- Supporting composting,

- Availability of wastewater treatment plant for sewage,

- Energy savings,

- Renewable energy sources,

- Reducing visual pollution and traffic noise,

- Conservation of biodiversity,

- Approved accessibility to healthcare,

- Improvement and increment in the value of city centers and public buildings,
- Protection of handmade and labeled or branded artisan/artist products,

- Preservation of local and traditional cultural events and increase their value,
- Increasing hotel capacities,

- Supporting natural and traditional foods,

- Establishing markets for local products,

- Supporting the social infrastructure,

- Prohibition from the use of GMOs in agriculture,

- Availability of slow routes (Coskun & Arslan Selcuk, 2018).

Iznik

- Zero waste project (Belli & Celik, 2022),

- Certification for air quality,

- Certification for water quality,

- Separation and sorting urban solid waste project,

- Agricultural waste composting project,

- Availability of wastewater treatment plant for sewage,

- Energy savings,

- Renewable energy sources (Floating Sun Panels Project),
- Reducing visual pollution and traffic noise,

- Reducing light pollution in the public,

- Reducing electrical energy consumption per household,
- Conservation of biodiversity (Alaca, 2022).

Kemaliye

- Afforestation practices (Belli & Celik, 2022),

- Preservation of cultural and natural assets, historical texture,

- Regular street cleaning with road sweeping vehicle,

- Separation and sorting urban solid waste project,

- Reducing light pollution in the public,

- Organizing festivals and events,

- Landscaping projects,

- Increasing accommodation capacities for hospitality (https://www.kemaliye.bel.tr,
2023).

Koycegiz

- Certification for air quality,

- Certification for water quality,

- Sustainable agriculture practices (Aromatic Plants House Project),

- Availability of wastewater treatment plant for sewage,

- Energy savings in buildings and public areas (utilizing solar energy in traffic signaling
systems),

- Reducing visual pollution and traffic noise,

- Reducing light pollution in the public,

- Reducing electrical energy consumption per household,

- Conservation of biodiversity (Alaca, 2022).

Mudurnu

- Certification for water quality,

- Separation and sorting of solid waste,

- Supporting composting,

- Wastewater treatment plant for sewage project,
- Energy savings,

- Renewable energy sources,

- Reducing visual pollution and traffic noise,
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- Reducing light pollution in the public,
- Conservation of biodiversity projects (Alaca, 2022).

Persembe

- Certification for air quality,

- Certification for water quality,

- Separation and sorting of solid waste,

- Wastewater treatment plant for sewage project,

- Energy savings,

- Reducing visual pollution and traffic noise,

- Reducing light pollution in the public,

- Reducing electrical energy consumption per household,
- Conservation of biodiversity (Alaca, 2022),

- Increasing social equality,

- Ensuring economic vitality,

- Supporting organic agriculture,

- Ensuring accessibility for the disabled,

- Providing the commercialization of local and organic foods,
- Organizing festivals and events (Zaman et al., 2017).

Savsat

- Children’s municipality afforestation works,

- Garbage container grant,

- Increasing the amount of water,

- Renovation of stormwater and sewer lines,

- Organic agriculture practices,

- Zero waste practices (Belli & Celik, 2022),

- Certification for air quality,

- Certification for water quality,

- Separation and sorting of solid waste,

- Wastewater treatment plant for sewage project,

- Energy savings,

- Renewable energy sources,

- Reducing visual pollution and traffic noise projects,
- Reducing light pollution in the public,

- Reducing electrical energy consumption per household,
- Conservation of biodiversity (Alaca, 2022).

Seferihisar

- Nature school,

- Monument olive trees project,

- Photovoltaic power plant installation (Belli & Celik, 2022),

- Separation and sorting of solid waste,

- Supporting composting,

- Energy savings,

- Renewable energy sources,

- Reducing public light pollution,

- Reducing visual pollution and traffic noise,

- Certification for air quality,

- Prohibition from the use of GMOs in agriculture,

- Establishing markets for the commercialization of local products,

- Establishing natural/local shopping centers,

- Monitoring and reducing pollutants such as noise and electrical systems,
- Availability of wastewater treatment plant for urban sewage,

- Development of agroecology,

- Protection of handmade and labeled or branded artisan/artist products (certification of
local products, establishment of cultural museums),

- Supporting natural and traditional foods,

- Accessibility to slow routes (Demirant, 2022).

Uzundere

- Construction of Coruh (Uzundere) arboretum

- Uzundere dam irrigation project,

- Migrants around Tortum Lake,

- Construction of breeding and accommodation areas for birds
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- Good agricultural practices, encouragement of local seed growing and organic goods
production practices,

- Waste water treatment plant,

- Issuing an “Energy Identity Certificate” to public institutions and organizations, private
establishments, and all buildings (Belli & Celik, 2022).

Vize - Tannery creek rehabilitation and landscape project (Belli & Celik, 2022).

- Certification for air quality,

- Certification for water quality,

- Separation and sorting of solid waste,

- Wastewater treatment plant for sewage project,

- Renewable energy sources (Wind tribune project),

- Reducing light pollution in the public,

- Conservation of biodiversity

- Ensuring accessibility for the disabled,

- Increasing urban livability,

- Establishing social green fields by using productive plants and fruit trees,
- Establishing markets for the commercialization of local products,

- Development of organic agriculture and farming,

- Preserving culture and traditions,

- Organizing local and traditional cultural events to increase their value,

- Reducing visual pollution,

- Availability to slow routes,

- Slowfood association and activities,

- Supporting the integration of different cultures (Yalim, 2018).

Yalvag - Certification for water quality,

- Separation and sorting of solid waste,

- Wastewater treatment plant for sewage project,

- Energy savings,

- Renewable energy sources,

- Reducing visual pollution and traffic noise projects,

- Preventing light pollution in the public,

- Feeding street animals (Colak, 2019),

- Certification for air quality,

- Reducing electrical energy consumption per household,

- Conservation of biodiversity (Alaca, 2022).

Yenipazar - Providing afforestation (Caravan and Tent Camping Area) (Belli & Celik, 2022),
- Conservation of biodiversity,

- Reducing visual pollution,

- Renewable energy sources,

- Development of bike routes,

- Landscaping projects,

- Preservation of cultural and natural assets, historical texture,

- Production with local seeds,

- Organizing festivals and events,

- Free food products for the needy (Friendly stores project) (Glimiisdal, 2023).

Source: Developed by the author

5. CONCLUSION

The main concept of sustainability is to utilize natural resources in an understanding that will
meet the needs of today’s generations without compromising the needs of future generations.
Within the framework of this understanding, it is essential to maintain human activities without
harming nature in a balance of protection and utilization to adopt a lifestyle that respects natural
and cultural assets and values. It is noticeable that the development of cities act a crucial role in the
success of the sustainability approach that has a global impact on natural resources and ecological
balance. The sustainability approach and the "Cittaslow” movement support each other and aim to
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ensure a livable world for future generations based on the same goals. With an attempt of addressing
“Cittaslow” criteria conveying the sustainability principles to the city management and the
development culminate in raising local, country, and worldwide awareness on the protection of
nature, people, and cultural heritage. The “Cittaslow” movement aims to eliminate the
standardization of the texture, calmness, and lifestyles of cities, and the destruction of local values
with the effect of the rapid development of globalization supports the sustainability dimensions
with this perspective. The “Cittaslow” notion provides sustainability principles by preserving
existing values. Therefore, in recent years, the “Cittaslow” movement is spreading in the world, and
good practices are implemented in terms of sustainability.

Cities, especially those with a historical and cultural structure, are important tourist attraction
areas. The main factors that attract tourists to cities are historical architecture, cultural diversity,
entertainment, shopping areas, and even the natural geographical features of a city. When the
criteria of the "Cittaslow" notion are examined, notably they mostly cover the indicators that are
necessary for sustainable tourism. The “Cittaslow” criteria compatible with sustainability principles
ensure the right practices that provide invaluable development in sustainable tourism. Sustainable
tourism aims to establish a balance between natural and cultural resources, human and economic
growth elements. On this basis, “Cittaslow” cities are the destinations where sustainable tourism
principles are easily performed. Although "Cittaslow" cities are not designed as tourism
destinations, these cities contain attraction elements in terms of tourism and therefore they are
attraction points. Tourism activities that are not managed well can cause great damage in "Cittaslow"
cities. In this respect, the "Cittaslow" notion is of great importance in achieving sustainability and
local development as adopting a sustainable tourism approach aims to decline the tensions and
conflicts among the tourism sector, visitors, environment, and host community in these destinations.
Hence, sustainable tourism accompanied by the “Cittaslow” movement fosters the goals of
environmental management, social responsibilities, and economic solutions.

The current study considered the “Cittaslow” notion as an important tool that supports the
development of sustainable tourism. In an attempt to merit a “Cittaslow” title, criteria such as
environmental, infrastructure, urban life, agricultural, touristic, tradesmen policies, plans for
hospitality, awareness, education, social cohesion, and partnerships are required. On the other hand,
sustainable tourism encompasses 17 principles of economic, environmental, and social development
that are the basic three pillars of sustainable development. Thus, sustainable tourism requires a
commitment to nature and an integrated social responsibility in host regions, adopting the principle
of meeting the needs of tourists and residents while preserving and developing future opportunities.
In fact, the "Cittaslow" movement did not emerge as a means of developing tourism, the criteria set
by the association coincide with the goals of sustainable tourism. Thereby, the "Cittaslow"
movement is deemed to contribute to sustainable tourism as its criteria provide the good practices
of sustainability approach. With this respect, the cities entitled to the "Cittaslow" notion in Tiirkiye
are investigated with some good practices of sustainability to ascertain the contribution to
sustainable tourism. In concisely, the "Cittaslow" movement has much importance for sustainable
tourism. First of all, the membership of a city to the international "Cittaslow Association" primarily
increases the number of tourists visiting that city within the of sustainable development. Moreover,
the "Cittaslow" notion contributes to local development by protecting nature and presenting local
cultural elements with technological opportunities, on the other hand, by promoting local economic
products to visitors by gathering value and wealth for the residents. Along with providing a healthy
living environment, the "Cittaslow" movement identifies and protects many historical places and
cultural heritages. Thus, cities or destinations that reveal the local and essential identity, gain
international importance over time. In addition, the criteria of "Cittaslow" allow for the generation
of urban development strategies that improve the local economy. The "Cittaslow" movement
promotes environmentally sound development strategies.
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Ozet

Toplumsal Qegisimi . yénleqdiren 'etmepl.er., bir toplumdan diger topluma gore degisiklik Makale Bilgisi
gostermektedir. Her bir paradigma bir yenisinin ortaya ¢ikmasina mahal olustururken, bazi olgularin . o

¢iktilar1 diinyayr ortak paydalarda bulusturabilmektedir. Tarihsel siireg igerisinde turizm devinimi Gelis Tarll.n. 03.07.2023
gelisim ve degisim ekseninde yol alirken, hem ulusal hem de uluslararasi alanda ortaya ¢ikan turizm Kabul Tarihi 27.09.2023
merkezleri ile uluslararasi turizm hareketlerinin artmasimi saglamistir. Diinya ¢apinda uluslararasi

turizm endustrisinin ekonomik ¢iktilart her ne kadar katma deger yaratsa da, bolgelere etki eden diger

unsurlar1 agisindan tartisilmasi 6nem ifade etmektedir. Bu arastirmanin amaci, Hasankeyf'teki turizm

paydaglarinin siirdiiriilebilir turizmin gelisimine yonelik tutumlarini arastirmaktir. Ayni zamanda;

“topluluk katilim1”, uzun vade planlama”, “algilanan sosyal maliyet”, “cevresel siirdiiriilebilirlik”,

“algilanan ekonomik fayda” “ziyaretci memnuniyeti” ve “toplum merkezli ekonomi” gibi gesitli

boyutlar kapsaminda siirdiiriilebilirlik ve turizm iligkisinin bolgesel bazda baglica karakteristiklerini

belirlemek ve turizm potansiyeli icerisinde siirdiiriilebilirligin roliiniin ne oldugunu ortaya ¢ikarmak

arastirmanin biitiinsel amaglari igerisinde yer almaktadir. Siirdirilebilir turizmin gelisimine yonelik

turizm paydaslarinin tutumlarini analiz etmek icin Siirdiiriilebilir Turizm Tutum Olgegi (SUS-TAS)

kullanilmistir. Verilerin analizinde IBM SPSS ve AMOS istatistik paket programlar1 kullanilmustir.

Calismanin sonuglari, Hasankeyf’in siirdiiriilebilir turizm faaliyetlerini desteklemek icin gergekten iyi

paydaslara sahip oldugunu gostermistir. Bunun yani sira yerel halkin turizme katilimi noktasinda

bolgesel ¢ikarimlar yapilmis ve yonetisim odaginda bolgesel oneriler gelistirilmistir.

Anahtar Kelimeler: Siirdiiriilebilir Turizm, Turizm Paydaslari, Hasankeyf.

Abstract

The factors that drive social change differ from one society to another. While each paradigm creates a
space for a new one to emerge, the outputs of some cases can bring the world together on common
ground. It has increased the international tourism movements with the tourism centers that emerged
both nationally and internationally while the tourism movement has progressed on the axis of
development and change in the historical process, Although the economic outputs of the international
tourism industry create added value around the world, it is important to discuss it in terms of other
factors affecting the regions. The aim of this research is to investigate the attitudes of tourism
stakeholders towards sustainable tourism development in Hasankeyf. At the same time, determining
the main characteristics of the sustainability and tourism relationship on a regional basis within the
scope of various dimensions such as “community participation”, “long-term planning”, “perceived
social cost”, “environmental sustainability”, “perceived economics benefits”, “visitor satisfaction”,
“community centred economy” and revealing the role of sustainability in tourism potential are among
the holistic objectives of the research. The Sustainable Tourism Attitude Scale (SUS-TAS) is used to
analyze the attitudes of tourism stakeholders towards sustainable tourism development. IBM SPSS and
AMOS statistical package programs were used to analyze the data. The results of the study show that
Hasankeyf has really good stakeholders to support sustainable tourism activities. And also regional
implications have been made for the participation of local people in tourism and regional

. . Sorumlu Yazar
recommendations have been developed in the focus of governance.

Ulker CAN

Keywords: Sustainable Tourism, Tourism Stakeholders, Hasankeyf. ulkercan067@gmail.com
Onerilen Atf:

Can, U., Tan, E., Dagasan, G. ve Giil, H. (2023). Bolgesel Turizm Paydaslarinin Siirdiiriilebilir Turizme Yo6nelik Tutumu:
Hasankeyf Ornegi. Journal of Academic Tourism Studies, 4(Ozel Say1): 21-32.


http://dx.doi.org/10.29228/jatos.70875
https://jatosjournal.org/
https://orcid.org/0000-0001-8244-5190
https://orcid.org/0000-0002-4007-6961
https://orcid.org/0000-0003-1585-647X
https://orcid.org/0000-0001-6537-1281
mailto:ulkercan067@gmail.com

Bolgesel Turizm Paydagslarinin Siirdiiriilebilir Turizme Yonelik Tutumu: Hasankeyf Ornegi

1. GIRiS

Toplumsal stireg, cesitli olgular bileseninde olusup gelisim gosterirken, her bir unsur
etkiledigi ve etkilendigi unsurlari ile deger ifade etmektedir. Stirdiirtilebilirlik olgusu da toplumsal
stire¢ icerisinde beliren ve toplumu cesitli agilardan destekleyen yapisiyla farkindalik yaratmais
glinlimiiz toplumsal stiireclerin gesitli acilardan saghkli ilerlemesinin stratejik anahtaridir.
Surdirtlebilirlik, uzun vadeli bir hedef olarak yasam kalitesini iyilestirme odaginda, cevresel,
toplumsal ve ekonomik hususlarin dengelendigi toplumsal kalkinmaya yon veren bir stireg olarak
ifade edilebilir (Jeronen, 2013). Bu kapsamda toplumsal yap1 icerisinde beliren her bir alan
onemlidir. Bu alanlar icerisinde yer alan turizm, ge¢misten giintimiize ulusal ve uluslararasi
hareketliligi ile sosyal, ekonomik ve cevresel boyutlarda biraktig1 etkiler ile surdiiriilebilirlik
acisindan incelenmesi gerekli bircok konuyu giindeme getirmistir. Bolgenin korunmasi ile gelisme
ihtiyac1 arasindaki denge, bolge sakinlerinin ¢evreye yonelik temel tutumlariyla yakindan iliskilidir.
Surdtrtlebilir turizmin bir bolgedeki basarili bir sekilde isleyisi buiytik olctide bolgesel
paydaslarmin aktif destegine baglidir. Dolayisiyla, stirdiirtilebilir turizm gelisimi, ilgili paydaslarin
katilimini gerektirir (Albu, 2020; Obradovi¢ ve Stojanovi¢, 2022; Thetsane, 2019).

Turizm paydaslarmin turizmin etkilerine bakis agis1 oldukga gesitlidir. Turizm faaliyetlerinin
genis kitlelere ekonomik firsatlar sunmasi ve istihdam yaratmasi gibi avantajlarinin yam sira,
cevresel stirdiiriilebilirlik, sosyal maliyet, uzun vadeli planlama, toplum merkezli ekonomi gibi pek
cok olgu, bolgeler agisindan stratejik anlamda dnemlidir (Imre, 2020). Turizm paydaslar1 arasinda
yer alan yerel halk, turizmin bolgedeki kiiltiir ve gevre tizerindeki etkilerine daha fazla maruz
kalmaktadir. Yerel halk, turizm faaliyetlerinin dogal kaynaklar: tiiketme riski ve yerel kiiltiire zarar
verebilme gibi potansiyel olumsuzluklara kars1 daha hassas olmaktadir. Ayni sekilde, sivil toplum
kuruluslari, turizm yoneticileri ve yerel yonetimlerin, turizmin stirdiirtilebilir bir sekilde gelismesi
noktasinda, ¢ok onemli gevresel ve toplumsal sorumluluklari vardir. Genel olarak, turizm
paydaslarmin turizmin etkilerine bakis agisi, farkli konulara ve c¢ikarlara gore degisiklik
gosterebilmektedir (Harman, 2014). Ancak, tiim bolgesel turizm paydaslarmin cesitli boyutlar
cercevesinde, ortak paydada bulusacaklari olgu, bolgeyi her acidan kalkindiracak ve gelecek
nesillere de miras kalmasmi saglayacak siirdiiriilebilir turizm anlayisina sahip olmalaridir. Bu
kapsamda atilmasi gereken ilk adim mevcut durumun tespitidir. Destinasyonda gerceklestirilmek
istenen gelismelerin neler olduguna karar verilebilmesi ve olas1 gelismelerin takip edilebilmesi icin
oncelikle mevcut durumun ne oldugu konusunda bilgi sahibi olunmas1 gerekmektedir (Ttirker,
Giizel, Ozaltin Tiirker ve Duman, 2014).

Bu calisma ile stirdiirtilebilirlik odaginda turizme dair mevcut algilarin cesitli boyutlar altinda
paydaslar agisindan degerlendirilmesi amaglanmaktadir. Calisma, bolgede yer alan paydaslarin
strdurtlebilirlige yonelik tutumlarmi ortaya koymas: bakimindan sonuglari itibariyle hem sektor
ve kamuya hem de literatiire katki sunmasi acisindan deger ifade edebilir.

2.  LITERATUR

2.1. Siirdiiriilebilir Turizm

Turizm, diinyada tilkelerin ve bolgelerin kalkinmasinda 6ncti sektorlerin basinda gelmektedir
(UNWTO, 2017). Turizm, kaynak agisindan simirh bir gevre ile ilgili bir tiiketim olayidir. Bu smirh
cevre ekseninde tiiketim yogunlugunun yarattig1 tahribati en aza indirgemek icin stirdtirtilebilir bir
turizm anlayist igerisinde olunmasi gerekmektedir. Siirdurilebilirlik kavrammin bireyler ve
paydaslar tarafindan farkli sekillerde tanimlanmasi ve uygulanmasi ile birlikte temel konu,
kaynaklarin “dengeli” ve “mantikli” bir sekilde kullanilmasi odagindadir (Lu ve Nepal, 2009).
Turizm sadece ekonomik katkis1 yoniiyle degerlendirilmez, turizmin dogal cevre ve sosyo-kiiltiirel
acidan olumlu ve olumsuz etkileri oldugu ve bu etkilerin bolge turizminin stirdiiriilebilir kilinmasi
noktasinda stratejik 6nem ifade ettigi yadsinamaz bir gergektir (Dilek vd, 2017). Diinya Cevre ve
Kalkinma Komisyonu (WCED) tarafindan 1987 yilinda pek ¢ok tilkeden temsilcilerden olusan bir
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grubun hazirladig1 Brundtland Raporu, diger adiyla “Ortak Gelecegimiz” (Our Common Future)”
isimli raporda, stirdiirtilebilirlik kavrami icin dort temel ilke dikkate alinmistir. Bunlar (Pelit, Baytok
ve Sobali, 2015):

1. Buttinciil planlama ve strateji olusturma fikri,
2. Temel ekolojik stiregleri korumanin 6nemi,
3. Hem insan mirasinin hem de biyolojik ¢esitliligin korunmasi ihtiyaci,

4. Uretkenligin gelecek nesiller i¢in uzun vadede siirdiiriilebilecegi fikrine dayali kalkinma
seklinde siralanmaktadar.

Surdtrtilebilirlik ilkeleri, stirdiiriilebilir turizmi uygulamaya calisan tilkelerin ve sehirlerin
gelecek icin turizm potansiyellerini korurken ayn: zamanda da mevcut turistlerin ve yerel halkin
ihtiyaclarinin karsilanmasina da olanak saglamaktadir. Turizm, bircok tilke icin bolgesel kalkinma
agisindan 6nemli bir arag olan ekonomik bir sektordiir. Bu sebepten dolayi turistik tirtine sahip olan
bolgelerde gelecekte turizmin geliserek devam etmesi ve ekonomik kalkinma igin turistik
kaynaklarin korunmasi gerekliligi ortaya ¢cikmaktadir. Bu durum stirdiirtilebilir turizm faaliyetleri
ile miimkiin gortinmektedir (Ayas, 2007). “Stirdirilebilir turizm” terimi ilk olarak Bramwell ve
Lane (2013) tarafindan, yerel topluluklarin yasam kalitesini artirmak, turizm destinasyonlarinda
turist deneyimlerini desteklemek ve turizm destinasyonlarimin gevresini stirdiiriilebilir kilmak igin
tasarlanmis bir ekonomik kalkinma modeli olarak ortaya atilmistir (Yoopetch ve Nimsai, 2019).

Stirdtirtilebilir turizm, Diinya Turizm Orgiitii tarafindan "mevcut ve gelecekteki ekonomik,
sosyal ve cevresel etkileri tam olarak dikkate alan, ziyaretcilerin, endiistrinin, cevrenin ve ev sahibi
topluluklarin ihtiyaclarina hitap eden" bir olgu olarak tanimlamistir (WTO - World Tourism
Organisation, 2005). Surdirtlebilir turizm, cevreyi korumaysi, yerel kiiltiirti korumay1 ve ev sahibi
topluluga fayda saglamay1 hedeflemektedir (Yang vd., 2023). Stirduirtlebilir turizm, hem turizmin
ekonomiye ve topluma katkisinin stuirdiirilebilir biiytimesini hem de kaynaklarin ve cevrenin
stirdiiriilebilir kullanimini gerektirmektedir (Liu, 2003). Birlesmis Milletler Diinya Turizm Orgiitii
(UNWTO) 2004 yilinda stirdurtlebilir turizmi gelistirmede izlenmesi gereken alti ana ilkeyi
belirlemistir. Buna gore, her bir ilgili strateji asagidaki sekilde siralanmaktadir:

* Cevresel kaynaklar1 en iyi sekilde kullanmak,

* Ev sahibi topluluklarin sosyokiiltiirel 6zgtinltigtine sayg1 duymak,

* Tim paydaslara sosyoekonomik fayda saglamak,

¢ FEtkileri siirekli olarak izlemek,

* Tum ilgili paydaslarin bilgilendirilmis katilimi ve gticlii siyasi liderlik,
* Yiksek diizeyde turist memnuniyeti.

Surdirtlebilir turizmin gelisimi, gelecek icin firsatlar1 korurken ve genisletirken, turistlerin ve
ev sahibi bolgelerin de ihtiyaclarini karsilamalidir. Baska bir deyisle, turizmin stirdiirtilebilir
gelisimi, turizmin cevre tizerindeki etkisini sinirlarken turistler (yasama), isletmeler (kar) ve yerel
sakinler (sosyo-ekonomik kalkinma) tarafindan elde edilen faydalarin optimal dagilimi icin
cabalamay1 gerektirmektedir (Szromek vd., 2021). Dolayisiyla, turizmi stirdiiriilebilir olarak ele
almanin alanlarindan biri, yerel halkin sosyal ve kiltiirel tutumlarma saygi duymak, kiiltiirel
varliklarin1 ve geleneksel degerlerini korumaktir. Stirduirtilebilir turizmde, genis bir katilim ve ortak
goris olusturmak igin guiclii bir yonetimin yam sira kamu ve sivil toplum kuruluslari, yerel
yonetimler, isletmeler gibi genis dl¢lide paydas katilim1 gerekmektedir (Yiiksek vd., 2019). Turizmi
surdiirtilebilir kilmada yerel yonetimler, yerel paydaslar arasinda en énemli oyunculardan biri
olmaktadir. Ciinkii bolgesel turizmin politika ve hedeflerini belirlemek, yerel yonetimlerin gorev ve
islevleri arasinda yer almaktadir. Strdiiriilebilir turizm gelisiminde yerel yonetim tarafindan
belirlenen bolgesel turizm politikalar1 ve hedeflerinin, tiim paydaslar tarafindan uygulanabilmesi
bolgesel kalkimmma agisindan hayati 6nem tasimaktadir (Selvi ve Sahin, 2012).
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Turizm destinasyonlarinda ¢nemli turizm paydaslarindan biri de o destinasyondaki sivil
toplum kuruluslaridir (Hassan, 2000). Sivil toplum kuruluslar: stirduirtilebilir turizm kalkinmasi
konusundaki faaliyetlerini, yerel halka yonelik olarak cesitli sekillerde halki destekleme yolu ile
yerine getirebilmektedirler. Sivil toplum kuruluslari, yerel halkin turizmden elde ettigi
kazanimlarm arttirilmasimna yonelik gelistirdikleri projeleri hayata gecirme gorevini tistlenmektedir.
Sivil toplum kuruluslari, destinasyonlarda ¢evrenin korunmasina yonelik de 6nemli faaliyetler
tistlenmektedir (Harman, 2014). Turizm destinasyonlarinda halkin egitimi, turizm sektor
temsilcileri ile iletisimde bulunma, basin biiltenleri yaymlama, politikacilara yonelik lobi faaliyetleri
ytrttme, yerel yonetimlere yonelik lobi faaliyetleri, toplumsal protestolar, toplumsal
dilekge/sikdyet mektubu yazma kampanyalari, kamu otoritesine kars: yasal yollara basvurma ve
diger cevreci sivil toplum kuruluslar: ile isbirligi kurma gibi sorumluluklar, sivil toplum
kuruluslarinin stirdiiriilebilir turizm kapsaminda yaptiklar1 organizasyonlardir (Lovelock, 2003).

Surdirtlebilir turizm gelisiminde bir diger onemli paydas yerel halkin katilimidir.
Strdirtlebilir turizm faaliyetlerine yerel halkin dahil edilmemesinin, turizm gelisiminde sorunlara
yol acabilecegi ongoriilmektedir. Yerel halkin turizm faaliyetlerinde, destinasyon gelistirme ve karar
verme siireclerine dahil edilmesi stirdiiriilebilir turizm agisindan 6nem arz etmektedir (Obradovic,
Stojanovi¢, Kovaci¢, Jovanovic, Panteli¢ ve Vuji¢i¢, 2021). Turizm olayinda bolge sakinlerinin hem
dogrudan hem de dolayh destegi, stirdiirtilebilirlik paradigmasinin temelini olusturmaktadir (Choi
ve Sirakaya, 2005).

2.2. Hasankeyf

Bu ¢alismanin evrenini Mezopotamya'nin kadim kentlerinden biri olan Hasankeyf'te yer alan
turizm paydaslar1 olusturmaktadir. Dicle nehrinin kiyisinda yer alan Hasankeyf, gecmisinde
medreseler, dartissifa, rasathane ve egitim kurumlariyla bolgenin ilim ve kiiltiir merkezi olarak 6ne
cikmustir. Tlge, sahip oldugu zengin ve tarihsel yapilari nedeni ile 1981 yilinda biitiiniiyle sit alani
ilan edilerek koruma altina alinmistir. GAP projesi kapsaminda Ilisu baraji nedeniyle bazi tarih
eserler arkeo park alanina tasmmustir (T.C. Kiilttir ve Turizm Bakanligi, 2023). Hasankeyf, Giiney
Dogu Anadolu Bolgesinin Dicle Bolumii'nde Batman il smirlari icerisinde yer almaktadir
(Sinanoglu vd. 2017). 2004 yilinda alinan Bakanlar Kurulu karari ile Ilisu baraji yapiminin hizlanmasi
sonucunda bolgenin kiiltiirel zenginliklerini ortaya ¢ikarmak icin 47 farkli alanda kazi ve sondaj
calismalar: yapilmis, 148 tasinmaz kiilttir varlig: tilkemizin kultiir hazinesine kazandirilmistir (T.C.
Hasankeyf Kaymakamligi, 2023). Bu eserlerden tasmabilir durumda olanlardan bircogu tasima
calismasi sonrast bolgesel turizmin stirdirtlebilirligi agisindan Hasankeyf Arkeopark alaninda
ziyaretcilerin hizmetine acilmistir. 1990'l1 yillardan itibaren bolgede gelismeye baslayan turizmin
baslica ge¢cim kaynag1 oldugu Hasankeyf, hem ulusal hem de uluslararas: turizm pazarinda artik
yerini almistir. Bu kapsamda Hasankeyf'in stirdiiriilebilir turizm faaliyetlerinin mevcut durumu ve
gelisimi icin bolgesel paydaslarin stirdiirtilebilir turizme yonelik tutumu stratejik anlamda 6nem
ifade etmektedir.

3. YONTEM

Bu calisma, Hasankeyf destinasyonunda yer alan turizm paydaslariin stirdiirtilebilir turizm
algilamalarini ve tutumlarini belirlemeye yonelik yapilmistir. Arastirmanin evrenini Hasankeyf'te
yer alan turizm paydaslar1 olusturmaktadir. Ilgili paydaslar yerel halk, kamu sektorii, turizm
isletmeleri, yerel yonetimler ve sivil toplum kuruluslari olmak tizere kategorize edilmistir.
Calismada yargisal ornekleme yontemi ile secilen 292 kisiye anket teknigi uygulanmistr.
Hasankeyf'in Giiney Dogu Anadolu Bolgesi'nin en popiiler turistik destinasyonu olarak taninmasi
arastirmanin ¢alisma evreni olarak se¢ilmesinin ana nedenidir.

Choi ve Sirakaya (2005)’in gelistirdigi ve literattirde yer alan galismalardan da yararlanilarak
hazirlanan (Sirakaya Turk ve Giirsoy, 2013; Obradovié¢ ve Stojanovi¢, 2022) Stirdiirtilebilir Turizm
Olgegine ait anket formu iki bsliimden olusmaktadir. {1k boliimde sosyo-demografik soru olarak 5
ifadeye yer verilirken, ikinci boltimde stirdiirtilebilir turizminin ¢evresel suirdiiriilebilirlik (5 ifade),
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algilanan sosyal maliyet (7 ifade) algilanan ekonomik fayda (3 ifade), topluluk katilimi (2 ifade),
uzun vadeli planlama (5 ifade), ziyaret¢i memnuniyeti (3 ifade) ve toplum merkezli ekonomi (3
ifade) boyutlarimni belirten 5'1i Likert dlcekte (1-kesinlikle katilmiyorum; 5-kesinlikle katilryorum) 29
ifadeye yer verilmistir.

Anket formu oncelikle 40 kisiye uygulanarak pilot calisma gerceklestirilmistir. Pilot ¢alisma
sonrasi elde edilen verilere giivenilirlik analizi uygulanmistir. Cronbach Alpha giivenirlik katsayisi
cok dustik cikan (<30) “ziyaret¢gi memnuniyeti” boyutu olgekten ¢ikarilmistir, olgegin genel
gtvenilirligi (Cronbach's Alpha degeri) 0,732 olarak hesaplanmustir.

Calismada Hasankeyf'te yer alan turizm paydaslarindan toplanan verilere iliskin tim
analizler, SPSS ve AMOS istatistik paket programlariyla yapilmistir. Ortak yontem varyansini
(common method variance (CMV) tespit etmek igin Harman Tek Faktor Testi (Harman's single
factor test), verinin normal dagilima uygunlugu ise basiklik (kurtosis) ve carpiklik (skewness)
degerleri ile test edilmistir. Aciklayic1 ve dogrulayici faktor analizi ile arastirmada kullanilan 6lgegin
gecerliligi ortaya konmustur. Turizm paydaslarmnin stirdiirtilebilir turizme yonelik tutumlar:
arasinda bir farklilik olup olmadigini gormek icin ise ANOVA testinden faydalanilmistir.

4. BULGULAR

4.1. Katilimcilarin Demografik Ozellikleri

Arastirma katilimcilarinin cinsiyet, yas, medeni durum, egitim diizeyi ve gelir durumlarina
iliskin degiskenler bakimindan dagilimlar: frekans analizi ile tespit edilmistir. Buna gore ankete
katiim saglayan paydaslarin cogunun erkek (%68,2), 30-39 yas araliginda (%42,5) ve evli (%65,4)
oldugu tespit edilmistir. Egitim durumuna gore, katilimcilarin %25,7’si lise %18,8’i 6n lisans ve
%17,5'1 ise lisans mezunudur. Gelir durumuna gore ise katilimcilarin %38,7’si 8.501 ile 15.000 TL,
%32,2'si ise 15.001 ile 25.000 aras1 aylik gelire sahiptir.

4.2. Acklayic1 Faktor Analizi

Varimax dontistimlii temel bilesenler analizi yontemi kullanilarak gerceklestirilen aciklayici
faktor analizinde, Kaiser-Meyer-Olsen (KMO) testi sonucu ilgili deger 0,841 olarak tespit edilmis ve
barlett kiiresellik testinin anlamli ¢ikmasi (4025,577, serbestlik derecesi=300, p=0,00) verilerin faktor
analizi icin uygun oldugunu gostermektedir (Biiytuikoztiirk, 2002).

Tablo 1: Agiklayici Faktor Analizi

Oz Agiklanan | Cronbach’s
Deger | Varyans Alpha

Turizm kararlari, bir kisinin
gecmisine bakilmaksizin,
toplulugumdaki herkes
tarafindan alinmalidir.
Basarili bir turizm gelisimi
i¢in toplumdaki herkesin
turizmle ilgili kararlara tam
Topluluk katilimi sarttur.
Katilimi-Uzun | Turizm endiistrisinin
Vade Planlama | gelecegi planlamalidir.
Basaril1 bir turizm
yonetiminin gelismis bir
planlama stratejisi
gerektirdigine inantyorum.
Turizm gelisimini planlarken
uzun vadeli bir bakis agisina
sahip olmamiz gerektigine
inantyorum.

,690

774

,723 7,302 %31,750 0,881

770

767
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Turizm gelisiminin iyi
koordine edilmis bir

e ,718
planlamaya ihtiyaci
olduguna inamyorum.
Turizm gelistirme planlar 655

suirekli iyilestirilmelidir.

Algilanan Sosyal
Maliyet

Toplulugumdaki turistler
yagsam kalitemi bozuyor.

773

Turizm nedeniyle yasam
kalitem diistii.

,869

Toplumdaki turizmden
dolay1 sik sik rahatsiz
olurum.

,853

Toplumun rekreasyon
kaynaklari turistler
tarafindan agir1 kullamiliyor.

,760

Toplulugumdaki sosyal
etkilesim kalitesinin turizm
nedeniyle kottilestigine
inaniyorum.

,646

2,550

%11,087

0,859

Cevresel
Siirdiiriilebilirlik

Topluluk ortami simdi ve
gelecek igin korunmalidir.

,720

Doganin gesitliligine deger
verilmeli ve korunmalidar.

,751

Turizm dogal ve kiiltiirel
cevre ile uyum icinde
gelistirilmesi gerekmektedir.

771

Turizm gelisiminin olumsuz
etkilerini azaltmak igin
diizenleyici cevre
standartlarmna ihtiyag vardir.

,829

Turizmin gelisimi, turizmde
pay sahibi olan ttim taraflar

arasinda pozitif cevre etigini
tesvik etmelidir.

,700

2,275

%9,893

0,858

Algilanan
Ekonomik Fayda

Turizmi seviyorum ¢tinkii
toplulugumuza yeni gelir
getiriyor.

,780

Turizm yerel ekonomiyi
cesitlendirir.

,840

Turizm, toplumdaki diger
endiistrilere fayda saglar.

,742

2,095

%9,107

0,844

Toplum
Merkezli
Ekonomi

Turizm endiistrisi, mal ve
hizmetlerinin en az yarisini
yerel halktan temin
etmelidir.

874

Topluluk sakinleri turizmden
adil bir pay almalidur.

,910

Turizm endistrisi, toplum
iyilestirme fonlarina katkida
bulunmalidir.

,796

1,465

%6,369

0,844

Faktor analizinde arastirmada kullanilan stirdiiriilebilir turizm tutum o6lceginin; cevresel
sturdurtlebilirlik, algilanan sosyal maliyet, algilanan ekonomik fayda, ziyaretci memnuniyeti,
topluluk katilimi, uzun vadeli planlama ve toplum merkezli ekonomi olmak tizere 7 boyuttan
olusan orijinal 6lcek yapisi icin, ziyaret¢i memnuniyeti 6lgeginin ¢ok diistik gtivenilirlik degerine
sahip olmasi dolayisiyla (<30) olgekten ¢ikarilirken, topluluk katilimi boyutunun uzun vadeli
planlama boyutu altinda toplandig: tespit edilmistir. Ayrica dusiik ve capraz faktor ytikii sebebiyle
(Biytikoztiirk, 2002), algilanan sosyal maliyet boyutundan, “toplulugum turizm gelisimi nedeniyle
asir1 kalabaliktir” ile “yerel turizm isletmelerinde kendimi rahat hissetmiyorum veya hos
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karsilanmiyorum” ifadeleri ¢ikarilmistir. Bu durumda orijinal 6lgekte 7 faktorle ifade edilen yap1 bu
calismada 5 faktor 23 ifade olarak temsil edilmistir (Tablo 1).

Aciklayicr faktor analizi sonuglarina gore, bes faktoriin toplam varyansin 9%68.206"sin1
acikladigr ortaya konmustur. Bununla birlikte 23 maddelik 6lcegin giivenilirligi de olgiilmiis ve
olgegin tamamina iliskin gtivenirlik katsayis1 0.718 olarak bulunmustur.

Bu ¢alismada ortak yontem varyansimi (common method variance (CMYV)) tespit etmek icin
Harman Tek Faktor Testi yapilmistir. Bu yontem CMV analizi icin en yaygin kullanilan tekniklerden
biridir. Tek bir faktordeki toplam varyansin, %50 esiginin altinda bulunmas: gerekmektedir (Ding,
Li ve Zhao, 2009; Kim ve Song, 2022). Bu calismada tek bir faktorde elde edilen toplam varyans %29
olarak bulunmus ve calismanin ortak yontem varyansi sorununun olmadig tespit edilmistir. Ayrica
Olgegin basiklik (kurtosis) ve garpiklik (skewness) degerleri tespit edilmistir. Buna gore belirlenen
katsayilar +3 araliginda deger verdiginden, verilerin normal dagilima sahip olduklar: (Tabachnick
ve Fidell, 2013; Kline, 1998) belirlenmistir.

4.3. Dogrulayic1 Faktor Analizi

Dogrulayic1 faktor analizi sonucunda modele iliskin elde edilen uyum iyiligi indeksleri Tablo
2'de gorulmektedir. Tespit edilen sonuglara gore tim uyum iyiligi indeksleri kabul sinirlar
icerisindedir ve modelin kabul edilebilirligini desteklemektedir (Klein, 1998).

Tablo 2: Olgiim Modeli Uyum lyiligi Degerleri

Uyum istatistigi Kabul Edilebilir Uyum Degerleri Arastirma Degeri

X2/sd <3 2,206

GFI 0,89-0,85 0,89

AGFI 0,89-0,85 0,85

CFI 20,95 0,93

TLI >0,90 0,92

NFI >0,90 0,89
RMSEA <0,08 0,06

Kaynak: Kline (1998).

Tablo 3’te 6l¢tim modelinin yakinsak gecerliligine iliskin analiz bulgularina yer verilmistir.
Olgtim aracindaki faktor yiiklerinin 0,50’den yiiksek ve ortalama aciklanan varyansin (AVE) 0,51 ile
0,66 arasinda oldugu tespit edilmistir. Bu degerler kabul edilen 0,50 degerinin tizerindedir (Fornell
ve Larcker, 1981). Aynm1 zamanda birlesik giivenilirlik degerinin (CR) 0,7’den biiyiik olmasi
gerekmektedir (Nunnally, 1978). Buna gore modelin birlesik giivenilirlik degerleri (CR) 0,84 ile 0,87
arasindadir. Elde edilen bu sonuglarla birlikte tlcegin yakinsak gegerlilik kosullarini sagladig:
soylenebilir.

Tablo 3: Standardize Edilmis Faktor Yiikleri CR ve AVE Degerleri (Yakinsak Gegerlilik)

Degisken AVE CR Madde Faktor Yiikii
TKUVP1 ,603
TKUVP2 ,513
Topluluk Katilimi-Uzun TKUVP3 ,666
Vade Planlama 0,51 0,87 TKUVP4 ,749
(TKUVP) TKUVP5 ,840
TKUVP6 ,866
TKUVP7 ,716
) ASM1 ,785
Algllarzznsi/([))syal Maliyet 0,58 0,87 ASMD 830
ASM3 ,826
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ASM4 ,661

ASM5 ,640

CS1 ,801

Cevresel Siirdsﬁriilebilirlik 0.53 0,84 ggg :gﬁ
(S) CS4 ,670

CS5 ,540

Algilanan Ekonomik AFF1 ,723
Fayda 0,66 0,85 AEF2 ,902

(AEF) AEF3 ,816
Toplum Merkezli TME1 ,780
Ekonomi 0,66 0,85 TME2 ,930
(TME) TME3 ,728

Tablo 4'te ayrisma gecerliligi (discriminant) analizi ile arastirma modelini olusturan her bir
boyut ayr1 ayr1 analiz edilmistir. Yapilan analizler sonucunda, her bir boyutun agikladig1 varyansin
karekok degerinin boyutlar aras1 korelasyon degerlerinden biiyiik oldugu tespit edilmistir. Bu
sonuclar, stirdiirtilebilir turizm tutumunu olgmede kullanilan olcegin ayrisma gecerliligini
desteklemektedir.

Katilimcilarin stirdiirtilebilir turizmin alt boyutlar1 kapsaminda cevresel stirdiirtilebilirlik
tutumlarina iliskin ortalama 4,60£0,52; algilanan sosyal maliyet 2,21+0,83; algilanan ekonomik fayda
4,5040,67; topluluk katilimi-uzun vade planlama 4,46+0,66 ve son olarak toplum merkezli
ekonomiye iliskin ortalama 4,04+0,96 olarak Tablo 4'te gosterilmektedir. Buna gore arastirma veri
seti gercevesinde, cevresel siirdiirtilebilirlik (x:4,60) ve algilanan ekonomik fayda (x:4,50) boyutuna
iliskin katihm dtizeyinin daha ytiksek oldugu belirlenmistir.

Tablo 4: AVE Degerlerinin Karekokleri ve Faktorlerin Korelasyon Katsayilar: (Ayrisma Gegerliligi)

X o TKUVP ASM CS AEF TME
Topluluk Katilimi-Uzun
Vade Planlama 4,46 0,66 0,714
(TKUVP)
Algilanan Sosyal Maliyet
(ASM) 2,21 0,83 -0,253 0,761
Cevresel Sl:rgdsl’.;ruleblllrhk 4,60 0,52 0,392 0,341 0,728
Algilanan Ekonomik
Fayda 4,50 0,67 0,483 -0,279 0,447 0,812
(AEF)
Toplum Merkezli
Ekonomi 4,04 0,96 0,212 -0,076 0,160 0,110 0,812
(TME)

X: Aritmetik ortalama, o: Standart sapma, AVE'nin karekok degerleri diyagonal ve kalin olarak belirtilmistir.

Tablo 5’te stirdiirtilebilir turizme yonelik tutum diizeylerinin Hasankeyf'te yer alan turizm
paydas degiskenine gore farklilik gosterip gostermedigini ortaya koymak igin tek yonlii varyans
analizi (ANOVA) yapilmistir. Tablo 5'teki ANOVA testi sonuglarina gore siirdiiriilebilir turizm
boyutlarindan “Topluluk Katilimi-Uzun Vade Planlama”, “Algilanan Sosyal Maliyet”, “Cevresel
Surdirtlebilirlik” ve “Algilanan Ekonomik Fayda” boyutlar: ile arastirmaya katilan paydas tiirtine
gore farkliliklar tespit edilmistir (p<0,05). Oncelikle varyansin homojenligini test etmek icin Levene
testi yapilmis olup varyansin stirdiiriilebilir turizm tutum 6lcegi boyutlarindan “Algilanan Sosyal
Maliyet” boyutunda p>.05 diizeyinde anlamli bir fark saptanmamis ve varyansin homojen dagilim
gosterdigi belirlenmistir. “Coklu Karsilastirma (Tukey)” testi ile ilgili farkliliklar belirlenmistir.
Suirdiirtilebilir turizm tutum dlceginin diger boyutlarinin ise homojen dagilmadig: tespit edilmistir
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(p<.05). Dolayisiyla ilgili boyut varyanslari homojen dagilim gostermediginden Tamhane test
sonuglar1 degerlendirilmistir. Elde edilen sonuglar Tablo 5'te gosterilmektedir.

Tablo 5: Stirdurtilebilir Turizme Yonelik Tutum Diizeylerinin Paydas Degiskenine Gore ANOVA Testi

Standart
Paydas n Ortalama Sapma f P Fark
Yerel Halk 50 4,20 0,65
Kamu Sektorii 80 4,35 0,54 Tamh.
Topluluk Katihmi- | Turizm isletmeleri | 50 4,44 0,56 604 ( ?rm t.a“e 1-4
Uzun Vade Yerel Yonetimler | 62 4,65 0,71 ’ 0605116) 5-4
Planlama Sivil Toplum 50 422 0,77
Kuruluslar1
Yerel Halk 50 2,66 0,78
Kamu Sektorii 80 2,09 0,73 (Tukey 1-2
Turizm I@letmeleri 50 1,95 0,87 . 1-3
AlgllananSosyal - 30 1V netimler |62 2,18 0,84 5656 | Testh 14
Maliyet Sivil Topl 0,754
1vit Lop um 50 2,29 0,85
Kurulusglari
Yerel Halk 50 4,32 0,78
Kamu Sektorii 80 4,77 0,32
Turizm Isletmeleri 50 4,58 0,39 (Tamhane
N Ce \-z.resefl' . Yerel Yonetimler 62 4,67 0,42 6,51 Testi) 1-2
Siirdiiriilebilirlik Sivil Topl 0.000
tvit Lop um 50 4,55 0,53 ’
Kuruluslar:
Yerel Halk 50 4,26 0,71
Kamu Sektorii 80 452 0,63 (Tamhane
Algilanan Turizm In§1etr'neler1 50 4,60 0,48 3,059 Testi) 1-4
. Yerel Yonetimler 62 4,67 0,69
Ekonomik Fayda Sivil Topl 0,017
tviz op i 50 4,42 0,76
Kuruluslar:
Yerel Halk 50 418 0,57
Kamu Sektorii 80 4,23 0,70
.| Turizm Isletmeleri | 50 414 0,73
Toplum Merkezli =, 0 1y ctimler | 62 3,71 1,38 3,310 ) i
Ekonomi Sivil Topl
tviz Jop i 50 3,90 1,13
Kuruluslar:

5. SONUC VE ONERILER

Surdirilebilirlik kavrami hiikiimetleri ve sivil toplum kuruluslarini (STK'lar1), cevre
aktivistlerini, yerel yonetim gorevlilerini ve topluluk gruplarini, kalkinma ajanslarini, planlamacilar
ve ticari gelistiricileri, sanayicileri, ¢evre ajanslarimni, yerlesik biirokrasiler ve gegici aglarin yani sira
atmosfer biliminden politik ekonomiye ve toplumsal cinsiyet calismalarina kadar ¢ok cesitli alanlar:
temsil eden bir dizi alani ilgilendirmektedir. Cesitli alanlarla iliskili olan stirdiirtilebilirlik kavrami
bircok hiikiimet ve kurum tarafindan trtinlerine, siireglerine ve politika planlamalarma dahil
edilmektedir. Bunun yaninda, siirdiirtilebilir kalkinma mevcut is kosullar1 altinda, sosyal ve
cevresel sonuclari kapsayan daha genis bir karlilik perspektifi ile rekabet avantaji olarak ele
alinmaktadir (Aydin, 2022; Kuznetsov vd., 2015; Reid vd., 2013).

Bu calisma ile strdiirtlebilirlik kavrami, turizm odaginda ele almmustir. Hasankeyf
destinasyonunda bolgesel bir tirtin olarak temel kaynak teskil eden turizmin, stirdiirtlebilir
gelisimine veri saglayabilmek amaciyla, ilgili paydaslar acisindan ve cesitli faktorler cercevesinde
mevcut durum analizleri yapmak ve elde edilen sonuglar baglaminda bolgesel ¢ikarimlarda
bulunmak bu ¢alismanm temel amacini olusturmaktadir.

Temel amag dogrultusunda gergeklestirilen bu ¢calismanmn stirdiiriilebilir turizm tutum o6lcegi
(SUS-TAS) acisindan da bazi sonuglari ortaya g¢ikarmasi onemlidir. 7 faktorlii orijinal olgek,
Hasankeyf ornekleminde 5 faktor ile temsil edilmistir. Ziyaret¢i memnuniyeti boyutu ¢ok diistik
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giivenilirlik degerine sahip olmasi dolayisiyla (<30) 6lcekten ¢ikarilirken, topluluk katilimi ve uzun
vadeli planlama boyutlar: birleserek, yeni bir boyut olusturmuslardir. Her ne kadar arastirmanin en
onemli kisitinin, veri toplama noktasinda belli bir bolge ile sinirlandirilis: olsa da, ileride yapilacak
calismalar agisindan ¢lgek noktasinda benzer sonuglar elde edildiginde, ortak bolgesel ¢ikarimlarla
mevcut literatiir farkli agilardan desteklenebilir.

Arastirma sonucunda elde edilen bulgular kapsaminda, ilgili paydaslarin cevresel
surdirilebilirlik (x:4,60) ve ekonomik fayda (x:4,50) boyutlarina iliskin katilim diizeylerinin daha
ytiksek oldugu ortaya ¢ikmustir. Ayrica paydaslarin, turizmin sosyal maliyet yaratacagi gortistine
yogunlukla katilmamalari (x:2,21) bolge icin deger ifade eden bir unsur olarak goziikmektedir. Yine
paydas tiirtine gore, stirdiirtilebilir turizm tutum diizeyi incelendiginde, toplum merkezli ekonomi
boyutu disinda, diger tim boyutlarda yerel halk diger paydaslara gore farklilasmakta ve yerel
halkin daha dustik diizeyde stirduriilebilir turizm tutum diizeyine sahip oldugu gortilmektedir.

Sturdiirtilebilir turizme iliskin endiselerin artmasi, stirdiirtilebilirlik unsurlarini iceren yonetim
sistemlerini gerekli kilmaktadir. Bu perspektifle, arastirma kapsaminda elde edilen bulgularin
Hasankeyf’te turizmde stirdiirtilebilir gelisimin saglanmasi agisindan hem yonetisim olgusuna hem
de bolgesel turizm plan ve politikalarina dikkat cekmesi bakimindan 6nemlidir. Buna gore arastirma
kapsaminda gelistirilen 6neriler asagida sunulmaktadir:

e Hasankeyf'te kent konseyi kurulmali ve konseye tiim paydaslarin katilimi saglanarak,
diizenli araliklarla stirdiirtilebilir turizm odaginda gtindemler olusturulup, plan ve projeler
gelistirilmelidir.

¢ Yerel halka turizm ve strdiiriilebilirlik odaginda, kamu sektorii ve turizm isletmecilerinden
destek alarak seminerler verilmelidir. Yerel halkin sturdirtlebilir turizm noktasinda
farkindaligini arttiracak uygulamalar gelistirilmelidir.

e Turizm isletmecilerine, “enerji tasarrufu, atik yonetimi, cevre yonetimi, insan kaynaklari, su
tasarrufu, sosyal sorumluluklar, yesil alanlarin cogaltilmas: gibi stirdiirtilebilir uygulamalar
konusunda kamu sektorii ve yerel yonetimler is birliginde egitimler diizenlenmelidir.

e Sivil toplum kuruluslarinin, Hasankeyf'te turizmin strdiirilebilirligi noktasinda, yerel
yonetimlerin tesvikleriyle aktif calismasi saglanmalidir.

e Yerel yonetimler, turizm alaninda yatirim yapmak isteyenleri Hasankeyf’e cekecek stratejiler
gelistirmelidir.

e Hasankeyf'in turizm pazarinda stirdiirtilebilir gelisimine katki sunacak cittaslow (yavas
sehir) unvanma bir an 6nce kavusmasi adina, yerel yonetimler basvuru stirecini tekrar
gozden gecirmelidirler.

e Yerel yonetimlerin strdirtlebilir turizm konusunda gelistirecekleri master planlara
yonetisim odaginda tiim paydaslarin 6zellikle turizm uzmanlarmin katilimi saglanmalidir.

Arastirma kapsaminda Hasankeyf'te yer alan turizm paydaslarinin secilme nedeni; arastirma
verilerinin destinasyon bazinda bitiinsellik olusturacagi ve dolayisiyla daha profesyonel bir
strdurtlebilir turizm anlayisiin ortaya ¢ikacagimin varsayilmasidir. Gelecek arastirmalar icin, yine
bolge ©zelinde destinasyon aidiyeti, destinasyon imaji gibi faktorlerin stirdiirtilebilir turizm
tutumuna olan etkisinin paydaslar kategorisinde 6l¢tildtigii bir arastirma onerilebilir.
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Ozet

Calismanin ana temasint olusturan Siiryani mutfak kiiltiirii, gegmisten glinlimiize kadar kiiltiirel
bir miras olarak nesilden nesile aktarilmis ve bu yiyecekler sadece fizyolojik ihtiyaglar ) -
karsilamaktan ziyade temsil etmis oldugu kiiltirel degerlerin hazinesi haline gelmistir. Bu Gelis Tarihi 05.07.2023
caligmanin amaci, Siryani mutfak kiiltiiriniin, Mardin’i ziyaret eden ziyaretgiler lizerindeki Kabul Tarihi 27.09.2023
etkisini 6l¢gmek ve sehri ziyaret eden misafirlerin tutumlarini belirlemektir. Ziyaretcilerin Siiryani

mutfagi hakkinda farkindalik olusturulmasi, aragtirilmasi, siirdiiriilebilirligini ortaya koymak ve

ozellikle gastronomi turizmine kazandirilmasini saglamasi agisindan oSnemli olarak

degerlendirilmektedir. Calismada demografik ozelliklerle turistlerin Siiryani mutfak kiiltiirine

yonelik algilari ve tutumlari iliskin 6nemli unsurlar belirlenerek, Mardin’de kalis siireleri ve tekrar

ziyaret etme niyetlerine ait bulgular ortaya konulmustur. Bu perspektifle Siiryanilerin ilk yerlesim

yeri oldugu diisiiniilen Mezopotamya’dan baglayarak giliniimiize degin yasamis olduklar

cografyalar arastirilmig, halen varliklarini siirdiirdiikleri Tur Abdin (Mardin, Batman, Sirnak)

bolgesinde yasamis olduklari, gelisim ve degisim de bu ¢alismada yer verilmistir. Arastirmanin

sonucunda katilimeilarin Siiryani mutfak kiiltiiriiniin korunmasi ve Mardin ilinin gastronomi

imajna katki saglamasi diisiincelerine sahip olduklar1 gézlemlenmistir. Bu ¢alismada elde edilen

bulgular dogrultusunda ilgili literatiire ve Mardin’de turizm ile ilgili planlama yapan paydaslara

katki saglamasi hedeflenmekte olup, paydaslara arastirmanin amaci dogrultusunda oOneriler

gelistirilmistir.
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Anahtar Kelimeler: Gastronomi, Mutfak Kultlirti, Stiryaniler, Stiryani Mutfak KiltirQ.

Abstract

The Syriac culinary culture, which constitutes the main theme of the study, has been passed down
from generation to generation as a cultural heritage from past to present, and these foods have
become a treasure of the cultural values they represent rather than just meeting physiological
needs. The aim of this study is to measure the impact of Syriac culinary culture on visitors to
Mardin and to determine the attitudes of guests visiting the city. It is considered important in terms
of raising awareness among visitors about Syriac cuisine, researching it, revealing its
sustainability and especially ensuring its inclusion in gastronomy tourism. In the study, important
elements regarding demographic characteristics and tourists' perceptions and attitudes towards
Syriac culinary culture were determined, and findings regarding the duration of stay in Mardin
and their intention to revisit were revealed. With this perspective, the geographies where the
Syriacs have lived, starting from Mesopotamia, which is thought to be the first settlement, until
today, have been researched, and the development and change they have lived in the Tur Abdin
(Mardin, Batman, Sirnak) region, where they still exist, are also included in this study. As a result
of the research, it was observed that the participants had the idea of preserving the Syriac culinary
culture and contributing to the gastronomy image of Mardin province. In line with the findings
obtained in this study, it is aimed to contribute to the relevant literature and stakeholders making
tourism-related planning in Mardin, and suggestions have been developed for the stakeholders in Sorumlu Yazar

line with the purpose of the research. Hiiseyin Gl
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1. GIRiS

Turizmle ilgili gelismeler incelendiginde, gastronominin, turistik destinasyonlarin
pazarlanmasinda onemli rolii oldugu gorilmektedir. Son yillarda 6zellikle yorelere has yiyecek ve
icecekler kiilttirel turizm unsuru olarak dikkat cekmeye baslamistir (Say ve Balli, 2012). Bir yorenin
turistik bir ¢cekim yeri olarak tercihinde, konaklama, ulasim, eglence, saglik imkanlar1 ve alisveris
imkanlarmin yani sira yoresel yiyecek ve icecekleri de 6n plana ¢ikmaktadir (Hjalager ve Corigliano
2000). Ozellikle turistik faaliyetlerin artmasi ve internetin yaygmlagmasinin etkisiyle bireyler farkl:
kilturlerle tanisarak o kiltiirtin degerlerini, geleneklerini, yasam bigimlerini, ekonomisini, dini
degerlerini ve mutfak 6gelerini tanimis olmaktadirlar. Fakat alisilmis tatlarin yaninda yerel ve
Ozgun tat arayislar1 onlarin yerel kiilttirleri tanimalarini ve buna olan ilginin artmasini saglamistir
(Gtrsoy, 2017).

Yiyeceklerin hazirlanmasi, pisirilmesi, mutfaklarda kullanilan arag¢ gerecler tilkeden tilkeye
farklilik gostermektedir. Ulkemizde birbirinden farkli yeme-igme kiiltiirtinii gérmek miimkiin
olmakla beraber bolgelerin iklimi ve yetistirilen tarim trtinleri mutfak kultiirti cesitliligini
etkilemekte ve hatta bu durum ilden ile degisiklik gosterebilmektedir (Comert, 2014). Bu baglamda
bir bolgeye ya da etnik bir gruba ait ve 6zellikle tilkenin diger yorelerinden farklilik gosteren yoresel
yiyeceklerin, o yorenin gastronomi turizmine katki saglayabilmesi ve turistlerin Stiryani mutfag:
hakkindaki diisiinceleri ele alinmastir.

Bu calismanin amaci 6nemli bir turizm destinasyonu olan Mardin’de yasayan Siiryani halkin
yeme i¢gme kiiltiirtine deginmek ve bolgeye gelen turistlerin Stryani mutfagi hakkindaki
goruslerinin demografik 6zelliklere gore degisip degismedigini belirlemek ve bu yonde hipotezler
gelistirmek ve ¢ikan sonug ile birlikte 6neriler sunmaktir.

2. KAVRAMSAL CERCEVE

Gastronomi kavrami kelime anlami olarak, Yunancada “Gastro” mide ve “Nomos” kural veya
yasa anlamina gelen kelimelerin birlesmesinden olusmaktadir (Altinel, 2009, s. 15). Tarihi kaynaklar
incelendiginde gastronomi kavrami ilk kez M. O. 4 yiizyilda Antik Yunan déneminde Sicilyal
Yunan gezgin Archestratus tarafindan kullanilmis olup kelime anlami olarak da “mide yasalar1”
olarak belirtilmektedir (Ozbay, 2017; Gulbahar & Aydim, 2020). Gastronomi, Richards (2002, s. 17),
tarafindan “yemegin hazirlanmasimin, pisirilmesinin, sunumunun ve yenilmesinin yansimasi1”
olarak tanimlanmaktadir. Bununla birlikte 17. ytizyi1lda Lavosier tarafindan kullanilmis oldugu ve
17. ytuzyiin ikinci yarisinda Brillant Savarin tarafindan “tat alma bilimi” olarak belirtilmistir
(Linden, McClements, & Ubbink, 2008). Gastronomi kavraminin temelini olusturan Fransiz yazar J.
A. BrillatSavarin 1825 yilinda “La Physiologie du Gout” kitabinda bu kavrami derinlemesine ele
almistir (Savarin, 2011).

Gastronominin kiiltiirle iliskisine dikkat ceken Kivela ve Crotts (2006) ve Hegarty ve
O’Mahony (2001), gastronominin kiilttirel bir gosterge oldugunu ifade etmektedirler. Turistler bir
bolgeyi ziyaret ederek, tiikettigi {rtnler, insanlar ve cekicilikler araciligryla kultiirt
deneyimlemektedir. Gastronomi kavraminin gelisiminin ti¢ farkli boyutta gerceklestigini ifade
edilmektedir. Bu boyutlara gore gastronomi; belirli bir kesime ait yiyecekleri ilgilendiren bir konu
olmaktan siyrilip bolgesel ve yerel mutfagr da kapsamakta, en iyi yemegi aramanin yaninda, o
yemegi ortaya ¢ikaran etmenlerin neler oldugunu ve yiyeceklerin tiiketim boyutu disinda nasil
hazirlandiklarin ve sunulduklarini da incelemektedir (Nebioglu, 2016).

Yerel yiyecek ve iceceklerin, destinasyonlarin stratejik pazarlama planlarinda yer almasi
gerektigi, bircok arastirmaci (Kivela ve Crotts, 2005; Kivela ve Crotts, 2006; Kim, Goh ve Yuan, 2010)
tarafindan kabul edilmektedir. Bu bakimdan bir destinasyonun cazibe merkezi haline
getirilmesinde gastronomi unsurlarinin 6n plana ¢ikarilmas: 6nem arz etmektedir (Ozgelik Bozkurt,
2018). Turist tipleri arasinda yer alan farklilik arayan turistler, gittikleri yorenin kiltiirtinii yerinde
gormek icin yoreye ait yerel mutfaklar: deneyimlemek istemektedir (Sims, 2009). Kiiltiirel degerleri
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goz oniinde bulundurarak yoresel yemekleri deneyimlemek i¢in seyahat eden turistler, siki gézlem
yapmakta ve kiiltuirel iliski kurmaktadir. Ayn1 zamanda yoresel yiyecekleri 6grenmek istemekte ve
buna iliskin bilgi sahibi olmaktadir. Diger mutfaklarin aksine daha fazla insanla etkilesim halinde
bulunan bu mutfak akiminda sosyolojik yonlerin olumlu sekilde etkilendigi gortilmektedir (Rao
vd.,2003). Yine Cagh (2012)'ya gore ozgiin cografi kokene sahip yemekler, bolge imajmi
gliclendirerek, markalasmay1 ve kirsal turizmin gticlendirilmesini saglar. Boylece yerel gidanin,
cekicilik ve turist deneyimleri olarak turistik bir destinasyonun temel bileseni oldugu
anlasilmaktadar.

Sonug olarak bir¢ok arastirmada bir kentin imajinin o kentin mutfagi ile ilgisinin oldugu ve bu
ilginin de o kentin markalasma ve taninirlig1 tizerinde etkisi ve katkis1 oldugu bilinmektedir.

Calismanin ana temasini olusturan Siiryani mutfak kiiltiirti, nesilden nesile aktarilarak
guntimiizde kiilttirel bir miras olarak varligini stirdtirmektedir. Kiilttirel bir deger haline gelen bu
miras, bolgeyi ziyaret eden turistler tarafindan farkindaliginin belirlenmesi ve bu farkindaligin
demografik ozelliklere gore degisip degismedigini belirlemek yoniindeki hipotezleri ortaya
koymaya calismaktadir. Literatiir 6zetine bagli olarak asagidaki hipotezler gelistirilmistir.

H1: Arastirmaya katilan katihmcilarin Stiryani mutfagina yonelik tutumlari cinsiyetlerine gore
farklilik gostermektedir.

H2: Arastirmaya katilan katilmcilarin Stiryani mutfagina yonelik tutumlart medeni
durumlarina gore farklilik gostermektedir.

H3: Arastirmaya katilan katilimcilarin Stiryani mutfagia yonelik tutumlar: yaslarina gore
farklilik gostermektedir.

H4: Arastirmaya katilan katilimcilarin Stiryani mutfagina yonelik tutumlar: gelir diizeylerine
gore farklilik gostermektedir.

H5: Arastirmaya katilan katilimcilarin Siiryani mutfagma yonelik tutumlarn egitim
durumlarina gore farkliik gostermektedir.

Hé6: Arastirmaya katilan katilimcilarin Stiryani mutfagina yonelik tutumlar: mesleklerine gore
farklilik gostermektedir.

H7: Arastirmaya katilan turistlerin Stiryani mutfagina yonelik tutumlar1 yasadiklar1 bolgeye
gore farklilik gostermektedir.

3.  YONTEM

3.1. Verilerin Elde Edilmesinde Kullanilan Yontem

Bu calismanin verileri Mardin'i ziyaret eden yerli turistlerle 2022 ilkbaharinda yiiz ytize anket
yontemi ile veriler elde edilmistir. Arastirmanin evrenini Mardin’i ziyaret eden yerli turistler
olusturmaktadir. Mardin’e 2021 yilindan gelen ve konaklama yapan turist sayis1 441.032’si yerli,
37.690'1 yabanci toplam 478.722 kisidir (T.C Kiilttur ve Turizm Bakanligi, 2023). Toplamda 436 turist
ile yapilan anket calismasi 1s1¢inda ulasilan sonuclar ve bu sonuclara dayali ¢neriler asagida
verilmigtir. Orneklem tespit edilmesinde kullanilan islem agsagida gosterilirmistir (Yamane, 2006):

N. (2. (p)- ()
N.(d) 2+ (2)*- (p)- (p)

478.722. (1,96)2. (0,5). (0,5)
n= = 384
478.722.(0,05) 2 + (1,96)2 . (0,5). (0,5)
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Calismanin niteligine bakilarak orneklem sayis1 %95, guivenilirlik %5, duyarlilik %5 tespit
edilmistir. Bu rakamlara gore gerekli orneklem sayisi 384 oldugu belirlenmistir. Calisma
kapsaminda 500 anket formu hazirlanmistir. Kolayda orneklem yoluyla toplam 436 kisiye
ulasilmisgtr.

3.2. Veri Analizinde Kullanilan Yontem

Calismada toplanan nicel verilere iliskin tiim istatistiksel islemler sosyal bilimlerde
kullanilmak tizere gelistirilen bir istatistik programi ile yapilmistir. Katilimcilarin demografik
ozellikleri ve Siiryani mutfak kiltiirtine yonelik tutumlarmin belirlenmesinde ytizde-frekans
dagilimlar1 incelenmistir. Katilimcilarin Stiryani mutfak kiiltiirtine iliskin tutumlarmin ortaya
konulmasinda; faktor analizi, gtivenilirlik analizi, standart sapma ve aritmetik ortalama degerleri ile
ytizde frekans dagilimlari incelenmistir. Arastirmada katilmecilarin Stiryani mutfak kilttirtine
yonelik algilamalarin cinsiyetlerine, medeni durumlarina gore degisip degismedigi bagimsiz
orneklem (T-Test) gelir durumlarina, egitim diizeylerine, sahip olduklar1 meslege ve yasadiklar:
bolgeye gore degisip degismedigi ise Tek Yonlti Varyans Analizi (ANOVA) kullanilarak analiz
edilmistir.

4. BULGULAR

Kilttirel miraslar arasinda yer alan yemek ve mutfak kiiltiirti; toplumlarin kimligini, yasam
sekillerini ve beslenme aliskanliklarini ortaya koyan 6nemli bir unsurdur. Siiryanilerde yemek ve
mutfak kiilttirti gok 6zgtin bir yapiya sahiptir. Bu galisma Mardin’i ziyaret eden turistler ile ytiz ytize
anket yoluyla elde edilen veriler 1s181nda gergeklestirilmistir. Katilimcilara buna bagli olarak
Suryani mutfak kilttirti hakkinda sorular yoneltilmistir. Katilimcilarin demografik 6zellikleri Tablo
1'de yer verilmistir. Katiimcilarin biiytik cogunlugu (%56,9) erkek olup, %50,9u ise 18-29 yas
araliginda geng niifusa sahiplerdir. Katilimcilarin egitim durumlar: geneli lise ve {izeri olup gelir
ortalamasi ise ortalama bir seviyede oldugu goriilmektedir. Yaptiklar: meslekler bakildiginda ise
%31,7'sinin 6zel sektorde oldugu goriilmektedir. Yasanilan bolgeye bakildiginda ise pandemiden
kaynakl1 olarak turistlerin %33,7’sinin Giineydogu Anadolu bolgesinde yasadig: goriilmektedir.

Tablo1. Katilimcilarin Demografik Ozelliklerinin Dagilimi

Yas Frekans Oran (%)
18-29 222 50,9
30-39 75 17,2
40-49 71 16,3
50 ve tizeri 68 15,6
Toplam 436 100.0
Cinsiyet Frekans Oran (%)
Kadin 188 43,1
Erkek 248 56,9
Toplam 436 100.0
Gelir Durumu Frekans Oran (%)
4500 TL'den az 181 41,5
4501-7000 TL 129 29,6
7001-10000 TL 35 8,0
10001- 12500 TL 61 14,0
12501 TL iistii 30 6,9
Toplam 436 100,0
Egitim Durumu Frekans Oran (%)
[kogretim 46 10,6
Lise 140 32.1
Onlisans 100 22,9
Lisans 121 27,8
Lisanstistii 29 6,7
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Toplam 436 100,0
Meslek Frekans Oran (%)
Emekli 47 10,8
Kamu 97 22,2
Ozel Sektor 138 31,7
Ev Kadin 35 8,0
Ogrenci 96 22,0
Diger 22 5,0
Toplam 436 100,0
Medeni Durum Frekans Oran (%)
Evli 218 50,0
Bekar 218 50,0
Toplam 436 100,0
Yasanilan Bolge (N:436) Frekans Oran (%)
Akdeniz Bolgesi 37 8,5
Dogu Anadolu Bolgesi 28 6,4
Ege Bolgesi 72 16,5
Marmara Bolgesi 66 15,1

1(; Anadolu Bolgesi 59 13,5
Karadeniz Bolgesi 20 4,7
Giineydogu Anadolu Bolgesi 147 33,7
Toplam 429 98,4

Arastirmada ornek biiytiklugiintin faktor analizi icin uygunlugu icin yapilan test sonucunda
KMO=0,870 olarak hesaplanmistir. Cikan bu deger kabul edilebilir bir deger olarak kabul
gormektedir (Kalayci, 2010:322). Bununla birlikte, Faktor analizi uygulamasimnda temel bilesenler
analizi ve direct oblimin dondiirme yontemi kullanilmistir. Yapilan faktor analizi sonucunda 6lcek,
kilttir, yemek deneyimi ve kalis stiresi olarak 3 boyutta toplanmistir. Tablo 3.9'da faktor analizi
sonuglarma gore dlgegin toplam varyansi %69 Kaiser-Meyer-Olkin (KMO) degeri 0,870 ve Bartlett
testi sonucu 2435,652 ise anlamlidir. Gergeklestirilen gtivenilirlik analizinde ise, 6lcegin toplam
guvenilirliginin ytiksek oldugu tespit edilmistir.

Tablo 2. Tutum Yaklasim Olgegi Faktsr Yapist

Boyut

Madde

Faktor
Yiikii

Varyansi

Cronbach’s
Alfa

Ortalama

S. Sapma

1. Mutfak kiiltiirtinii yerinde
deneyimlemek amaci ile seyahat
ederim.

< %30

Kiiltiir

4 Mardin’de satilan yiyecek ve
icecekler Stiryani kiiltiirtini
temsil eder.

,786

2.Stiryani mutfag kiiltiirel bir
degerdir ve korunmasi gerekir.

,729

3.Mardin’i ziyaret etmemde,
Stiryani yemek kiiltiirtinti
tanima istegim etkili olmustur.

,619

5 Mardin’in Stiryani mutfak
kilttirtiyle birlikte gekici bir
sehir oldugunu diisiiniiyorum

,830

7 Stiryani mutfagina dair
yiyecek ve icecekler bana
Stiryani halkimin kiiltiiri
hakkinda bilgi verir.

,379

39,902

0,826

3,72

0,715
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11 Mardin’in tanitilmasinda
Stiryani mutfagina da yer
verilmelidir.

468

Yiyecek
Deneyimi

13.Stiryani yemekleri besleyici
ve doyurucudur.

,850

12.Stiryani mutfaginda cok
cesitli lezzetler bulunmaktadir.

,843

6.1kamet ettigim sehre
dondiigtimde Stiryani
yemeklerinden yakinlarima
bahsetmek isterim.

,614

49,124

10.Eve donerken Siiryani yemek
tariflerini iceren yemek kitaplar:
satin almak isterim.

,551

0,749

3,31

0,708

Kalis
Siiresi

9.Stiryani mutfag: hakkinda
bilgi sahibi olmak icin
konaklama siiremi uzatmak
isterim.

-,900

8.Stiryani mutfagina dair
yiyecek iceceklerini (Stiryani
¢oregi ve sarab1 vb.) temin
etmek i¢cin Mardin’de kalis
stiremi uzatmak isterim.

-,858

57,675

14 Mardin’e yoresel yemekleri
tatmak icin tekrar gelmeyi
digtintiyorum.

-,572

0,774

3,35

0,890

Kaiser-Meyer-Olkin Orneklem Yeterliligi

0,870

Barlet Kiiresellik Testi I¢in Ki-Kare: 2435,652

Aciklanan Toplam Varyans 57,675

Cronbach Alpha: 0,880

Arastirma kapsaminda Siiryani mutfak kilttirtintin taninirhigr tizerine yapilan calismada
tutum dlgegine iliskin gerceklestirilen faktor analizi Tablo 2'de gosterilmektedir. 14 ifadeden olusan
orijinal dlgege yapilan faktor analizi sonucu, 1. ifadenin yiik degeri %30'un altinda ¢iktigmdan
dolay1 ilgili data tizerinde olcek 13 ifadeye dustirtilmiis ve olgegin 3 boyutlu yapist ortaya
konmustur. Boyutlar sirasiyla “Kiiltiir”, “Yemek Deneyimi” ve “Kalis Stiresi” olarak tespit

edilmistir.

Tablo 3. Katilimcilarin Cinsiyetlerine Gore T-Testi Sonuglarinin Dagilimi

Boyutlar Cinsiyet N Ort. Std. Sapma t-Degeri (P)

Kiiltiir Kadin 188 3,82 0,69 2,316 0,021
Erkek 248 3,66 0,72

Yiyecek Kadin 188 3,44 0,69 3,215 0,001

Deneyimi Erkek 248 3,22 0,70

Kalis Kadin 188 3,48 0,84 2,813 0,005

Siireleri Erkek 248 3,24 0,91

Katilimcilarin cinsiyetine gore tutum 6lgeginin boyutlar: bakimmdan anlamli bir farklilik olup
olmadigin1 6grenmek icin bagimsiz orneklem t-testi yapilmistir. T-testi sonuclari Tablo 3'de
verilmistir. Test sonucuna gore cinsiyet degiskeni, Kiiltiir, Yiyecek Deneyimi ve Kalis Stireleri
acgisindan verilen puanlar arasinda anlaml degiskenliklerin bulundugu tespit edilmistir. Sonug
olarak katilimcilarin Stiryani mutfagina yonelik tutumlar: cinsiyetlerine gore farklilasmaktadir.
Buna gore H1 hipotezi kabul edilmistir.
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Tablo 4. Katilimcilarin Medeni Durumuna Gore T-Testi Sonuglarimn Dagilimi

Boyutlar Medeni N Ort. Std. Sapma t-Degeri (P)
Durum
Kiiltiir Evli 218 3,75 0,70 0,691 0,490
Bekar 218 3,70 0,73
Yiyecek Evli 218 3,33 0,72 0,709 0,47
Deneyimi Bekar 218 3,28 0,69
Kalig Evli 218 3,20 0,84 -3,299 0,001
Siireleri Bekar 218 3,48 0,91

Katilimcilarin medeni durumlaria gore tutum lgeginin boyutlarina gore anlamli bir farklilik
olup olmadigin ortaya koymak i¢in bagimsiz 6rneklem t-testi yapilmistir. T-testi sonuclar1 Tablo
4’de verilmistir. Analiz sonucu katiimcilarin medeni duruma gore, Kiltiir ve Yiyecek Deneyimi
agsindan anlamli bir farklilik bulunmadigi, fakat Kalis Siireleri agisindan (t degeri=-3,299, p=
0,001<0,05) anlamli bir farkliik oldugu tespit edilmistir. Buna gore H2 hipotezi kismen kabul
edilmistir (Lewis, 1970).

Tablo 5. Katilimcilarin Yas Guruplarina Gore ANOVA Testi Sonuglarinin Dagilimi

Boyutlar Grup N Ort. | Std. Sapma F (P) Farklilik
18-29 222 3,62 0,89
Kiiltiir 30-39 75 3,73 0,72 5,304 0,000 1-4
40-49 71 3,76 0,81 24
50 + 68 4,05 0,63
Yemek 18-29 222 3,23 0,68
Deneyimi 30-39 75 3,40 0,75 2,471 0,061
40-49 71 3,27 0,71
50 + 68 3,47 0,69
Kalis Siiresi 18-29 222 3,38 0,92
30-39 75 3,22 0,91 0,922 0,430
40-49 71 3,27 0,75
50 + 68 3,42 0,89

Tablo 5'de katilimcilarin yas durumuna gore algilanan tutum bakimindan degiskenligi 6l¢mek
icin ANOVA testi yapilmistir. ANOVA testi sonucunda tutum ¢lceginin sadece kiiltiir boyutunda
anlamli bir farklilik tespit edilmistir (p<,05) . Bu anlamliligin hangi yas grubundan kaynaklandigini
olgmek i¢in ise Post Hoc (Coklu karsilastirma) testi yapilmistir. Post Hoc testini secerken varyanslar
esit dagildigr icin Tukey HSD testine karar verilmistir. Tukey HSD testi sonucunda 18-29 yas gurubu
ile 50 ve {izeri yas grubu arasinda ve 30-39 ile 50 ve tizeri yas grubu arasmda anlamh bir farklilik
bulunmustur. Dolayisiyla ortaya konan sonuclar acisindan H3 Hipotezi kismen kabul edilmistir
(Lewis, 1970).

Tablo 6. Katilimcilarin Gelir Durumlart Gére ANOVA Testi Sonuglarinin Dagilim

Boyutlar Grup N Ort. Std. Sapma F (P) Farklilik
4500 TL'den az 181 3,78 0,73
4501-7000 TL 129 3,84 0,63

Kiiltiir 7001-10000 TL 35 3,50 0,85 4,055 0,003 1-4
10001-12500 TL 61 3,48 0,70 4-2
12500 TL tistii 30 3,60 0,65
4500 TL'den az 181 3,31 0,72

Yemek 4501-7000 TL 129 3,45 0,65

Deneyimi | 7001-10000 TL 35 3,21 0,83 2,971 0,019 24
10001-12500 TL 61 3,11 0,60
12500 TL tistii 30 3,19 0,75
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4500 TL'den az 181 3,53 0,86

4501-7000 TL 129 3,35 0,83
Kalig 7001-10000 TL 35 3,05 0,97 5,507 0,000 1-4
Siiresi 10001-12500 TL 61 3,03 0,91

12500 TL aistii 30 3,11 0,84

Tablo 6’da Katilmcilarin gelir durumuna gore algilanan tutum bakimindan degiskenligi
Olgmek igin ANOVA testi yapilmistir. ANOVA testi sonucunda ilgili boyutlar acisindan farklilik
oldugu ortaya konmustur (p>,05). Tespit edilen farkliliklar tablo icerisinde gosterilmektedir. Buna
gore H4 hipotezi kabul edilmektedir.

Tablo 7. Katilimcilarin Egitim Durumuna Gére ANOVA Testi Sonuglarimn Dagilimi

Boyutlar Grup N Ort. Std. Sapma | F Degeri | Anlam (P) | Farklilik
[Ikégretim 46 3,72 0,49
Lise 140 3,72 0,78
Kiiltiir On Lisans 100 3,82 0,70 1,769 0,004 1-4
Lisans 121 3,75 0,68
Lisansiistii 29 3,42 0,80
Tkogretim 46 3,22 0,61
Yemek Lise 140 3,25 0,72
Deneyimi | On Lisans 100 3,37 0,73 0,639 0,635
Lisans 121 3,35 0,70
Lisansiistii 29 3,32 0,70
Mkogretim 46 3,26 0,86
Lise 140 3,31 0,86
Kalig On Lisans 100 3,60 0,85 3,222 0,013 3-4
Siiresi Lisans 121 3,19 0,91
Lisansiistii 29 3,33 0,93

Tablo 7’de katilimcilarin egitim durumlarma gore algilanan tutum bakimindan degiskenligi
olgmek icin ANOVA testi yapilmistir. ANOVA testi sonucunda sadece kalis stiresi boyutunda
farklilik tespit edilmistir (p<,05). Ilgili farkliigm &nlisans ile lisans egitim gruplari arasinda oldugu
tespit edilmistir. Buna gore H5 hipotezi kismen kabul edilmistir (Lewis, 1970).

Tablo 8. Katilimcilarin Mesleklerine Gére ANOVA Sonuglarinin Dagilimi

Boyutlar Grup N Ort. | Std. Sapma | F Degeri Anlam (P) Farklilik
Emekli 47 41 0,50
Kamu 97 3,52 0,75 1-2
Kiiltiir Ozel Sektor 138 | 3,65 0,77 6,083 0,000 1-3
Ev Kadim 35 3,72 0,62 1-6
Ogrenci 9% | 3,85 0,65 2-5
Diger 22 3,60 0,71
Emekli 47 3,52 0,60
Yemek Kamu 97 3,15 0,70
Deneyimi | (zel Sektosr 138 3,40 0,74 2,790 0,017 1--2
Ev Kadimu 35 3,36 0,75
Ogrenci 96 3,21 0,67
Diger 22 3,22 0,68
Emekli 47 3,51 0,84
Kamu 97 3,07 0,94
Kalis Siiresi | Ozel Sektor 138 | 3,39 0,87 4,184 0,001 2-5
Ev Kadim 35 3,17 0,85
Ogrenci 96 3,58 0,80
Diger 22 3,13 0,91
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Tablo 8de katilimcilarin meslek durumlarina gore algilanan tutum acisindan arasinda
farkliik olup olmadigmi olgmek icin ANOVA testi yapilmustir. ANOVA testi sonucunda tiim
boyutlarda farklilik tespit edilmistir (p<,05). Ilgili farkliliklar tablo icerisinde gosterilmektedir. Buna
gore H6 kabul edilmistir.

Tablo 9. Katilimcilarin Yasamlan Bolgeye Gore ANOVA Sonuglarinin Dagilimi

Boyutlar Grup N Ort. | Std. Sapma | F Degeri | Anlam | Farklilik
(P)

Akdeniz Bolgesi 37 | 3,80 0,66

Dogu Anadolu Bolgesi 28 3,82 0,85

Ege Bolgesi 72 | 3,90 0,59 3-7
Kiiltiir Marmara Bolgesi 66 | 3,84 0,70 4,539 0,000 4-7

ic Anadolu Bolgesi 59 | 3,88 0,63 57

Karadeniz Bolgesi 20 | 3,63 0,86

Giiney Dogu Anadolu 147 | 3,49 0,74

Bolgesi

Akdeniz Bolgesi 37 | 335 0,68

Dogu Anadolu Bolgesi 28 3,36 0,79

Ege Bolgesi 72 3,43 0,68
Yemek | Marmara Bolgesi 66 | 3,54 0,76 4,029 | 0,001 3-7
Deneyimi |- Anadolu Bolgesi 59 | 3,33 0,63 4-7

Karadeniz Bolgesi 20 3,21 0,82

Giiney Dogu Anadolu 147 | 3,10 0,63

Bolgesi

Akdeniz Bolgesi 37 3,09 0,81

Dogu Anadolu Bolgesi 28 3,76 0,99

Ege Bolgesi 72 | 3,37 0,82 1-2
Kalis Marmara Bélgesi 66 | 3,37 1,01 3428 | 0,003 27
Stiresi ic Anadolu Bolgesi 59 | 3,54 0,81

Karadeniz Bolgesi 20 3,61 0,88

Giiney Dogu Anadolu 147 | 3,17 0,82

Bolgesi

Tablo 9'da katilimcilarin yasadiklar: bolgelere gore algilanan tutum bakimindan degiskenligi
olgmek icin ANOVA testi yapilmistir. ANOVA testi sonucunda tim boyutlarda farklilik tespit
edilmistir (p<, 05). Ilgili farkhiliklar tablo igerisinde gosterilmektedir. Buna gore H7 hipotezi kabul
edilmistir.

5. SONUC VE ONERILER

TDK (2023), gastronomi kavramini “yemegi iyi yeme meraki” ve “saghga uygun, iyi
diizenlenmis, hos ve lezzetli mutfak, yemek diizeni ve sistemi” olarak iki sekilde tanimlamistir
(Turk Dil Kurumu, 2023). Gastronomi; yemek bilimlerinin her tiirlii tirtin ve {iretimleri inceleyen,
bu konuda miikemmeli arastiran alandir. Kiiresellesme ile birlikte insanlarin bilgi ve deneyime
kolaylikla ulasabiliyor olmasi insanlarin farkli ve yeni deneyimler yasamak istemeleri sonucunu
dogurmustur (Akgol, 2012). Bu deneyimlerin baslicalar1 arasinda yer alan gastronomi deneyimi;
yerel mutfaklara yonelik pozitif yonde artan ilgi, destinasyonu, turistler icin cazip ve motive edici
bir unsur haline getirmektedir.

Bir sehrin mutfak gelenegi ve kiiltiirel kimligi o sehrin turistik yapisini ortaya ¢ikarmada
biiytik bir etkiye sahiptir. Sehre ait mutfak tirtinlerini turistik trtin seklinde degerlendirmenin
yaninda bahse konu cesitliligi rekabet avantajina donustiirmek sehrin isgiticti istihdamina katk:
sunmaya, alt yapr hizmetlerinin iyilesmesine ve olumlu bir sehir imajina sahip olmasma imkan
tanimaktadir. Bu acidan bir destinasyonun cazibe merkezi haline getirilmesinde gastronomi
degerlerinin 6n planda tutulmasi son derece biiyiik 6nem arz etmektedir (Ozgelik Bozkurt, 2018).
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Kilttirel miraslar arasinda bulunan yemek ve mutfak kiilttirti; toplumlarin karakterini,
kimligini, yasam bicimlerini ve beslenme aliskanliklarini gosteren 6nemli bir unsurdur.
Stiryanilerde yemek ve mutfak kiiltiirti kendilerine has 6zgiin bir yapiya sahiptir. Bu arastirmada
Mardin ilini ziyaret eden turistlerin, Siiryani mutfak kiiltiirtine yonelik algilarini belirlemek ve
algilanan sonuglardan yola cikarak Siiryani mutfak kiilttirti hakkinda bazi sonuglara ulasmak,
katilimcilarin algilar: neticesinde Stiryani mutfak kiilttirtintin ne derece 6nem arz ettigini belirlemek
ve bolgenin gastronomi turizmine katki saglamak, Stiryani mutfak kultiirtinti gastronomik bir tirtin
olarak sunulmasi ve fikirler olusturulmasi amacglanmustir.

Katilimcilarin Stryani mutfak kiiltiirtine tutumlarina iliskin ifadelerinde Stiryani mutfaginin
kiilttirel bir deger oldugu ve korunmas: gerektigini, Stiryani mutfagina ait yemeklerin Stiryani
halkini temsil eder diistincesine sahip olduklar1 goriilmiistiir. Mardin'in Stiryani kiiltirt ile gekici
bir sehir oldugunu, Stiryani yemeklerini denemek igin kalis stirelerini ise uzatmadiklar1 ve Stiryani
mutfaginin ve kiltiirtintin kalis stiresi uzatmak igin simdilik tek basina yeterli bir unsur olmadig:
anlasilmaktadir. Buna ragmen katilimcilarin %67,2’si Mardin’i yoresel lezzetleri tatmak igin tekrar
ziyaret edeceklerini soylemislerdir. Stiryani yemekleri ile ilgili gelecekte bir marka degerinin
yaratilmasi sadece bu yemekleri deneyimlemek igin gastro-turist olarak nitelendirilen kitlenin
Mardin’e gekilmesine katki saglayacaktir.

Bu calismada ortaya ¢ikan veriler dogrultusunda ve yukarida belirtilen sonuglar neticesinde
bazi1 6nerilerde bulunulmustur.

» Ogzellikle yiyecek-icecek isletmelerinde ve otellerin restoranlarin meniilerinde Siiryani
yemeklerine yer verilmelidir. Gelen ziyaretgilerin bu 6zgiin tatlar ile tanismasi saglanmalidir.

* Mardin merkezde ya da Midyat'a gelen ziyaretcilerin sadece Siiryani sarabi1 ve Siiryani
¢oregi satan yerler disinda sadece Siiryani yemekleri satan yerlerin de tur gezilerine eklenerek gelen
turistlerin bu yerler ile tanismasi saglanmalidir.

* Mardin tanmitim gtinlerinde sadece Mardin mutfagmin yani sira Stiryani mutfag: icin ayr1
stantlara yer verilmeli ve gelen ziyaretlere bu tatlar1 deneme olanag: sunulmalidir.

* Tur operatorleri ve seyahat acenteleri hazirladiklar1 paket turlar icerisinde Mardin ve bolgesi
icin Stiryani mutfaginin énemi anlatilarak Mardin daha cekici hale getirilebilir.

* Mardini ziyaret eden ziyaretgilere eslik eden rehberlere de Siiryani mutfag: ile ilgili
egitimler verilmeli ve tanitim toplantilar: yapilmalhdur.

* Belediyeler, kalkinma ajanslar1 ve Kiiltiir il Turizm Midiirliigii gibi kurum ve kuruluglarin
yaptiklar1 Mardin’i tanitim ve reklam amagch ¢alismalarda Stiryani mutfak kiiltiirtine yer verilmeli
ve desteklenmelidir.

* Bu sekilde unutulmaya ytiz tutmus veya bilinilirligi daha az olan Siiryani yemeklerini ve
kiltiirtintin nesilden nesile aktarilabilmesi i¢in kurslar agilabilir, sadece Stiryani yemeklerini iceren
yemek yarismalar1 diizenlenebilir ve her platformda Stryani mutfag: varligina dikkat cekilebilir.

* Gastronomi alaninda yapilan lisansiistii egitimlerde yoresel mutfaklar ve etnik mutfak
kiilttirleri tizerine egitimler verilerek, unutulmaya ytiiz tutmus kiltiirlerin mutfaklarini tanimirhg:
arttirilmasi saglanabilir.

* Suryani mutfak klttirti ile ilgili yapilan calismalar ve yayinlar sinirli oldugu gortilmektedir.
Bu tarz calismalarin sayilarmin arttirilmas: gerekmektedir.
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Ozet
Bu ¢alisma ile Diinya’da sarap turizmine yonelik yapilmis arastirmalarin egilimleri bibliyometrik Makale Bilgisi
Sla.rak IHCC].CHI‘?’ISUI‘. Bu amag.;]a, 19.95-2023 yillar1 arasinda yapllmls sarap turizmi gall§malar1' Gelis Tarihi 20.07.2023
wine tourism” anahtar kelimeleri kullanilarak Web of Science (WOS) ve Scopus veri Kabul Tarihi 29.09.2023
tabanlarinda taranmigtir. Tarama sonucunda 1664 ¢alismaya ulagilmistir. Veri toplama islemi i¢in; o
yaymlayan kurum, baglik, yazar isimleri, yaym yili, dergi adi ve atif sayis1 gibi bilgiler
kullanilmistir. Tiim metin verileri VOSviewer yazilimiyla analiz edilerek dogruluk ve giivenilirlik
saglanmistir. Metin madenciligi ve veri gorsellestirme yontemleri (bubbles maps) kullanilarak
sonuglar daha anlagilir hale getirilmistir. WOS veri tabanindan alinan 1664 makaleye 10382 adet
atif yapildig1 gozlenmistir. Makale basina ortalama atif sayist 12 ve H indeksi 58’dir. 2005
yilindan itibaren hem makale hem de atif sayisinin arttigr dikkat ¢ekmistir. Makalelerin %181
Tarim alaninda yaynlanmistir. Avusturalya, ABD, Italya ve Ispanya bu konuda en fazla (%51)
makale yaymlayan tilkelerdir. Makalelerin ¢ogu (%34) Emerald Group Publishing, Taylor &
Francis ve Elsevier gibi kurumlarda yaymlanmis olup, %38’i SCI-Expanded kategorisinde yer
almaktadir. Calisma sonucunda sarap turizmi alaninda ¢ok sayida arastirmacinin faaliyet
gosterdigi ve bu alanda yapilan arastirmalarin giderek arttigi gozlenmistir. Calismanin sarap
turizmi alanindaki kiiresel egilimleri ve 6nemli ¢alismalar1 ortaya koymasi bakimindan gelecekte
planlanacak caligmalara yol gosterecegi diisiiniilmektedir.

Anahtar Kelimeler: Alternatif Turizm, Bibliyometrik Analiz, Siireli Yayinlar.

Abstract

In this study, the trends of research on wine tourism in the world were analyzed bibliometrically.
For this purpose, wine tourism studies conducted between 1995-2023 were searched in the Web
of Science (WOS) and Scopus databases using the keywords "wine tourism". As a result of the
search, 1664 studies were reached. Information such as title, author names, publication year,
journal name and number of citations were used for data collection. All text data were analyzed
with VVOSviewer software to ensure accuracy and reliability. Text mining and data visualization
methods (bubbles maps) were used to make the results more understandable. It was observed that
10382 citations were made to 1664 articles taken from the WOS database. The average number
of citations per article is 12 and the H index is 58. Since 2005, it is noteworthy that both the
number of articles and citations has increased. 18% of the articles were published in the field of
Agriculture. Australia, USA, Italy and Spain are the countries that published the highest number
of articles (51%) on this subject. Most of the articles (34%) were published in publishing houses
such as Emerald Group Publishing, Taylor&Francis and Elsevier and 38% of them are in SCI-
Expanded category. As a result of the study, it was determined that a large number of researchers
are active in the field of wine tourism and the research in this field is increasing. It is expected
that the study will guide future studies in terms of revealing global trends and important studies

in the field of wine tourism. sorumlu yazar

Nurhan KESKIN

Keywords: Alternative Tourism, Bibliometric Analysis, Periodicals. keskin@yyu.edu.tr
Onerilen Atif:

Keskin, N., Elasan, S., Keskin, R. ve Keskin, S. (2023). Kiiresel Sarap Turizmi Caligsmalarinin Bibliyometrik Analizi.
Journal of Academic Tourism Studies, 4(Ozel Say1): 44-50.


http://dx.doi.org/10.29228/jatos.71222
https://jatosjournal.org/
https://orcid.org/0000-0003-2332-1459
https://orcid.org/0000-0002-3149-6462
https://orcid.org/0009-0001-8147-1562
https://orcid.org/0000-0001-9355-6558
mailto:keskin@yyu.edu.tr

Kiiresel Sarap Turizmi Calismalarimin Bibliyometrik Analizi

1. GIRiS

Sarap turizmi, saraplarin yapiminda kullanilan tiztimlerin yetistirildigi baglari, bagbozumu
ve sarap tretimini gormek, farkli sarap tadimmi deneyimlemek {izere saraba ilgi duyan kisiler
tarafindan gerceklestirilen turistik aktivitelerdir (Albayrak, 2013). Guintimtizde iklim degisikligi,
kiiresel 1s1nma ve cevre bilincine sahip turistlerin sayisindaki artis ile stirdiirtilebilir sarap turizmi
kiiresel anlamada biiytik bir 6nem tasimaktadir (Stier ve Keskin, 2023).

Alternatif bir turizm gesidi olan sarap turizmi, 90'l1 yillarda gelisme gostermis ve konu ile ilgili
arastirmalar hizla artmistir. Bu konuda ilk konferans 1998 yilinda yapilan Avusturalya’da sarap
turizmi konferansidir. Bu konferanstan sonra, yapilan gesitli basarili arastirmalar ve tanimlamalar
ile sarap turizminin degeri bircok tilkede hizla artmistir (Getz ve Brown, 2006).

Bu calismada, 1995-2023 yillar1 arasinda yapilmis sarap turizmi galismalar1 “wine tourism”
anahtar kelimeleri kullanilarak Web of Science (WOS) ve Scopus veri tabanlarinda taranmis ve
boylece ulasilan 1664 akademik calisma {izerinden Diinya’da sarap turizmine arastirmalarinin
egilimleri bibliyometrik olarak incelenmistir.

2. MATERYAL VE METOT

Calismanin giivenilirligi ve sonuglarin dogrulugu icin sistematik bir veri toplama yontemi,
arama stratejisi ve ag analizi yazilimi kullanilmistir. Bu yontemlerin kullanimi, literatiirdeki en
gilincel ve kapsamli verilerin toplanmasini ve analiz edilmesini saglamistir. Ayrica, bu verilerin
analizi, bilimsel toplulugun sarap turizmi galismalar1 alanindaki gtincel egilimleri hakkinda bilgi
saglamaktadir. Sarap turizmi galismalar1 alanindaki kiiresel yayin egilimleri; en etkili arastirmacilar,
tilkeler ve en sik kullanilan anahtar kelimeler gibi farkli faktorler incelenerek tespit edilmistir.

2.1. Veri Toplama

Calismada, "Web of Science Core Collection (WOS, Clarivate Analytics, Philadelphia, PA,
USA) ve Scopus (Elseiver BV.)" veritabanlar1 kullanilarak 1995-2023 yillar1 (son erisim tarihi:
09.05.2023) arasinda yapilan sarap turizmi konulu calismalar incelenmistir. Veri tabaninda "wine
tourism" anahtar kelimesi kullanilarak yapilan aramalar sonucunda 1675 ¢alisma bulunmustur. Bu
calismalardan uygun olmayanlar veya alan disi calismalar elenerek kalan 1664 makale
kullanilmistir. Veri tabaninda bulunan makaleler, makale baslig1l, yazarlarin isimleri, yaymn yil,
dergi ad1 ve atif sayis1 gibi bilgiler kullanilarak analiz edilmistir. Hirsch (H) indeksi, yayin etkisinin
bir belirteci olarak kullamilmistir. Materyallere, Van Yuziinct Yil Universitesi’nin online
kiitiiphanesi ve dijital kaynaklar1 kullanilarak ulasilmistir. Arama dili Ingilizcedir.

2.2. Ag Analizi

Calismada, VOSviewer (stirtim 1.6.19, Leiden Universitesi, Hollanda) kullanilarak "isbirligi
ag1, vurgular ve gelecekteki egilimler" analiz edilmistir. Sistematik veri toplama islemi icin Web of
Science (WOS) ve Scopus veri tabanlar: kullanilmis ve ¢alismaya dahil edilen yaymlarin tiim metin
verileri toplanarak VOSviewer yazilim programiyla degerlendirilmistir. Bu analizler, calismanin
dogrulugunu ve giivenilirligini saglamak icin metin madenciligi ve veri gorsellestirme (bubbles
maps ve grafiksel) yontemleri kullanilarak gerceklestirilmistir.

3. BULGULAR VE DEGERLENDIRME

WOS ve Scopus veri tabanlarinda yayinlanmis 1664 makale alinmistir. Makalelere toplam
10382 atif yapilmistir (kendine yapilan atiflar hari¢ 9416 atif). Makale basina ortalama atif 12'dir. H
indeksi 58'dir. Ozellikle 2005'ten itibaren hem atif sayis1 hem de makale sayisi artis egilimi
gostermistir (Sekil 1).
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Sekil 1. Yillara Gore Yayin ve Atif Sikligt

Uluslararasi igbirligi ag1 haritas1 Sekil 2'de sunulmustur. Ulkeler arasindaki isbirligi cizgilerle
gosterilmistir, kalnlik giicli, daire/metin boyutu ise uluslararas: isbirliginin seviyesini
gostermektedir.

selfbia

Sekil 2. Uluslararasi Isbirligi Ag1 Haritast

USd

Ulkelere gore bibliyografik baglanti analizi Sekil 3'te verilmistir. Maddelerin iligkisi referans
say1sina gore belirlenmistir.
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Sekil 3. Ulkelere Gore Bibliyografik Baglanti Analizi
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Konunun hangi anahtar kelimelerle iligkili oldugunu ve bu anahtar kelimelerin ne siklikta
kullanildigin1 gosteren anahtar kelime analizine ait gorsel Sekil 4'te sunulmustur.
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Sekil 4. Anahtar Kelime Analizi

Ortak atif kaynaklar1 ag1 Sekil 5'te verilmistir. Sekil 5 te, yayin sayis1 5'ten biiyiik olan
kuruluslar icin alinti ag1 haritas1 olusturulmustur. Cizginin kalinlig1 ve daire/metin boyutu

uluslararasi isbirliginin seviyesini gostermektedir.
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Sekil 5. Ortak Atif Kaynaklar1 Ag1

Uluslararasi atif ag haritasi ise Sekil 6’da sunulmustur.
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Sekil 6. Uluslararas1 Atif Ag Haritasi

Avusturalya, yayinlanan makale sayisinda (n=245; %14,7 ile) ilk sirada yer alirken, bunu ABD
(%13,5); Italya (%12,87) ve Ispanya (%11) izlemistir. Bu ilk 4 {ilke dahil olmak {izere, Diinya capimnda
toplam 87 {ilkeden yayin yapilmis olup Tiirkiye 22. sirada yer almustir. ik 25 iilke Tablo 1’de
listelenmistir.

Tablo 1. En Az 10 Yaymm Olan Ulkeler

Ulke Yayin sayis1 %  Ulke Yay1n sayis1 %
AVUSTRALYA 245 14.724 ROMANYA 48 2.885
ABD 224 13.462 GUNEY AFRIKA 44 2.644
ITALYA 213 12.800 SIRBISTAN 36 2.163
ISPANYA 183 10.998 YUNANISTAN 28 1.683
PORTEKIZ 129 7.752 CEK CUMHURIYETI 27 1.623
HIRVATISTAN 103 6.190 MEKSIKA 27 1.623
CIN 88 5.288 GUNEY KORE 27 1.623
INGILTERE 78 4688 TAYVAN 23 1.382
FRANSA 72 4327 TURKIYE 20 1.202
YENI ZELANDA 70 4207 MACARISTAN 19 1.142
BREZILYA 59 3.546 VIETNAM 19 1.142
ALMANYA 57 3.425 POLONYA 18 1.082
KANADA 55 3.305

87 kayittan 25 tanesi gOsterilmektedir.

Makale sayilar1 sirastyla en cok “Sosyal bilimler (%42), Is ekonomisi (%20.6), Ziraat (%18.2),
Gida Bilimi ve Teknolojisi (%10.4) ve diger alanlarda yapilmistir. Yayinlarin arastirma alanma gore
dagilimi ise Tablo 2’de sunulmustur.

Konu ile ilgili olarak Porec Tarim Turizmi Enstitiisti (%3.7), Edith Cowan Universitesi (%3.7)
ve Zagreb Universitesi (%2.6) 6nde gelen kuruluslar olmustur (Tablo 3). Buna goére, 6ne ¢ikan iilke
ise Avusturalya’dur.
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Tablo 2. Yayin Kategorileri

Arastirma alanlar1 Yayin %  Arastirma alanlar Yaym (]
Sayisi Sayis1
Sosyal Bilimler 698  41.947 Alan calismalar: 15 0.901
Is ekonomisi 342 | 20.553 Sanat&Beseri Bilimler 14 0.841
Tarim 303  18.209 Tarih 14 | 0.841
Gida Bilimi Teknolojisi 173 | 10.397 Beslenme Diyetetik 14 | 0.841
Cevre Bilimleri&Ekoloji 159 = 9.555 Kamu Cevre Is Saglig 13  0.781
Bilim Teknolojisi 108 | 6.490 Mimarhk 12 0.721
Cografya 69 4147  Gelistirme Calismalar1 12 0.721
Bilgisayar Bilimi 53 3.185 Egitim&Egitim Arastirmasi 12 0.721
Kamu Yonetimi 38 2.284 Ziraat 11 0.661
Miihendislik 29 1.743  letisim 9 0.541
Sosyoloji 29 1.743  Jeoloji 9 0.541
Biyoteknoloji uygulamali mikrobiyoloji 25 1.502 Kentsel calismalar 9 0.541
Kimya 21 1.262
75 kayittan 25 tanesi gosterilmektedir.
Tablo 3. One Cikan Kurumlarm Listesi
Kurum Yayin %
Sayisi
Institute of Agriculture Tourism Porec 61 3.666
Edith Cowan University 56 3.365
University of Zagreb 43 2.584
University of Adelaide 40 2.404
Curtin University 37 2.224
Universidade de Aveiro 34 2.043
State University System of Florida 32 1.923
University of South Australia 30 1.803
Lincoln University New Zealand 26 1.563
California State University System 25 1.502
Western Sydney University 24 1.442
Universidad de Cordoba 22 1.322
University of Tras Os Montes Alto Douro 22 1.322
Texas Tech University 20 1.202
Texas Tech University System 20 1.202
1.413 kayittan 15 tanesi gosteriliyor (en az 20 yayin).
Tablo 4. En Cok Makaleye Sahip Yaym Kuruluslar
Yayin kurulusu ;:}}:11; %
Emerald Group Publishing 222 13.341
Taylor & Francis 176 10.577
Elsevier 160 9.615
Mdpi 122 7.332
Springer Nature 61 3.666
Sage 50 3.005
Routledge 47 2.825
Wiley 44 2.644
Cognizant Communication Corp 39 2.344
Gobierno Canarias, Consejeria Educacion Cultura & Deportes 35 2.103
Apple Acad Press Inc 25 1.502
World Scientific 23 1.382
Balkan Scientific Assoc Agrarian Economists 21 1.262
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E D P Sciences 21 1.262
Euromed Press 18 1.082
Cabi Publishing-C A B Int 15 0.901
Edit Um-Ediciones Univ Murcia 15 0.901
Univ Caxias Sul, Programa Pos-Graduacao & Turismo 15 0.901
IEEE 12 0.721
Inst Tourism 12 0.721
Cambridge Univ Press 11 0.661
Univ Rijeka, Fac Tourism & Hospitality Management, Opatija 11 0.661
Josip Juraj Strossmayer Univ Osijek 10 0.601
Univ Agricultural Sciences & Veterinary Medicine Bucharest 10 0.601
Univ Alicante 10 0.601

269 kaynttan 25 tanesi gosteriliyor

Makalelerin ¢ogu; Emerald Group Publishing (%13.3), Taylor & Francis (%10.6), Elsevier
(%9.6) ve MDPI (%7.3) dergilerinde yayimlanmistir. Konuyla ilgili en cok makale yayinlayan dergiler
Tablo 4’te listelenmistir.

Web of Science indeksleri incelendiginde; makalelerin ¢ogunlugunun “Emerging Sources
Citation Index (ESCI) (%38)” kategorisinde yer aldig1 ve bunu sirasiyla “Social Sciences Citation
Index (SSCI) (%26.5)” ve “Science Citation Index Expanded (SCI-Expanded) (%19.6)'1n takip ettigi
gozlenmistir (Tablo 5).

Tablo 5. WOS Indeksi

WOS indeksi Yayin sayis1 %

Emerging Sources Citation Index (ESCI) 633 38.041
Social Sciences Citation Index (SSCI) 441 26.502
Science Citation Index Expanded (SCI-EXPANDED) 322 19.351
Conference Proc Cit In - Social Science & Humanities (CPCI-SSH) 177 10.637
Book Citation Index - Social Sciences & Humanities (BKCI-SSH) 133 7.993
Conference Proceedings Citation Index - Science (CPCI-S) 119 7.151
Arts & Humanities Citation Index (A&HCI) 19 1.142
Book Citation Index - Science (BKCI-S) 14 0.841

4. SONUC VE ONERILER

Calisma sonucunda sarap turizmi alaninda ¢ok sayida arastirmacinin faaliyet gosterdigi ve bu
alanda yapilan arastirmalarin giderek arttig1 gozlenmistir. Calismanin sarap turizmi alanindaki
kiiresel egilimleri ve onemli calismalar1 ortaya koymasi bakimindan gelecekte planlanacak
calismalara yol gosterecegi diistintilmektedir.
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Ozet
Isletmelerde teknolojik bilginin iiretilmesi, orgiitsel 6grenme yoluyla da aktariimasi dijital o
doniisiimii saglamustir. Dijital doniisiimiin baslamasi, isletmeleri biiyik olciide etkilemis; ~ 'Viakale Bilgisi

isletmelerin faaliyetlerinde ve is yapis sekillerinde orgiitsel degisime yol agmistir. Doniisen is Gelis Tarihi 21.07.2023
stiregleri, yapay zeka, robot teknolojileri ve dijital iletisim araglari ile isletmelerin insan Kabul Tarihi 04.10.2023
kaynaklarma ayirdig1 maliyet azalmis; bu yenilikgi teknolojiler isletmelerin rekabet edebilme

kapasitelerini arttirmistir. Dijitallesme ve dijital dontisiim hareketi, bircok sektorii kokten

etkiledigi gibi bir hizmet sektorii olan turizm isletmelerini de etkisi altina almasi kaginilmaz bir

durumdur. Diger yandan bu 6rgiitsel degisim yonetiminin basarili olabilmesi ile sistemli ve planl

bir siire¢ olarak yonetilebilmesinde iist diizey isletme yoneticilerinin liderlik beceri ve

yeteneklerine sahip olmasi 6nemlidir. Burada da yoneticilerin dondstiiriicti liderlik tarzlariyla

orgiitsel degisimi yonetmesi ve buna uygun olarak hareket etmesi gerekmektedir. Bu ¢ercevede

bu calismanin amaci, degisim ve yonetim baglaminda dijital doniisim ve yapay zeka

teknolojilerinin turizm isletmelerine olan etkilerinin neler olduguyla ilgili literatiir aragtirmasinin

yapilmasidir. Bu ¢alismanin, turizm isletmelerine yonetim perspektifinden bakilmasi agisindan

literatiire katki sunacagi diistiniilmektedir. Ayrica dijital doniisiim ile yapay zeka teknolojilerine

orgiitsel degisim ve yonetimi liderlik siirecleriyle birlikte degerlendirmesi yoniinden de iist diizey

turizm yoneticilerine farkindalik olusturabilecegi sdylenebilir.

Anahtar Kelimeler: Orgiitsel Degisim, Degisim Y&netimi, Liderlik, Dijital Déniisiim, Yapay

Zeka.

Abstract

The production of technological knowledge in businesses and the transfer of it over organizational
learning has brought with it digital transformation. The onset of digital transformation has greatly
affected businesses and has led to organizational change in the activities of businesses and the
way they do business. The cost that businesses allocate to human resources has decreased with
transforming business processes, artificial intelligence, robotic technologies, and digital
communication tools and these innovative technologies have increased the competitive capacity
of businesses. Digitalization and the digital transformation movement have affected many sectors
radically, and, inevitably, it will also affect tourism businesses, which is a service sector. On the
other hand, senior business managers need to have leadership skills and abilities for organizational
change management to be successful and to be managed as a systematic and planned process. In
this context, managers need to manage organizational change with transformative leadership
styles and act in this way. In light of this information, the purpose of the study was to conduct a
literature review on the effects of digital transformation and artificial intelligence technologies on
tourism businesses in the context of change and management. It is considered that the study will
contribute to the literature in terms of looking at tourism businesses from a management
perspective. It can also be argued that digital transformation and artificial intelligence
technologies can raise awareness of senior tourism managers in terms of evaluating organizational

change and management together with leadership processes. Sorumlu Yazar
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Orgiitsel Degisim ve Yonetimi Cercevesinde Dijital Doniisiim ile Yapay Zeka Teknolojilerinin Turizm Isletmelerine Olan Etkileriyle
1lgili Literatiir Arastirmasi

1. GIRiS

Turizm sektorti, emek ve hizmet yogun odakli olarak miisterilerin kendilerine sunulan bu
hizmetlere kars1 olumlu izlenimler edinmesini amaglamaktadir (Kilichan ve Yilmaz, 2020: 353). Buna
karsin Covid-19 salgmi, tiim diinya ekonomilerini ve 6zellikle de krizlere kars: duyarlilig1 yiiksek
olan turizm sektoriindeki isletmeleri olumsuz etkilemistir (Kumar, Misra ve Chan, 2022: 1). Buna
ilaveten bu salgin krizi sonucu yasanan kaos, teknolojik anlamda orgtitleri degistirmis ve paradigma
dontistimiine neden olmustur (Doborjeh, Hemmington, Doborjeh ve Kasabov, 2022: 1155). Diger
yandan bu degisimin etkin ve verimli bir sekilde orgiitlerde yonetimi liderler araciigiyla
mumkiindir ki liderler radikal degisimleri orgiitlerde gerceklestirir (Tunger, 2011: 57). Bununla
birlikte endiistri 4.0 ile ortaya c¢ikan dijital doniistim, stirekli degisim ile karmasiklasan cevresel
kosullar altinda tiim isletmeleri etkilemis; bunlara birtakim teknolojik yenilikler getirmistir
(Pencarelli, 2020: 455). Baska bir ifadeyle gelisen dijital araclarla insanlarin yasamlarini dijitallesme
yoluyla etkileyen bir siire¢ olmustur (Mas ve Gémez, 2021: 1). Bu siire¢, makine dgrenimi ve {ig
boyutlu yazicilar yoluyla ekonomik, teknolojik, bilimsel ve yonetimsel anlamda orgiitler ile
orgtitlerin paydaslarinin yapilarini etkilemis ve degistirmistir (Armoo, Franklyn-Green ve Braham,
2020: 15). Bir bagka ifadeyle dijital dontistim ve turizm sektoriintin teknoloji odakli hale gelmesiyle
bu sektdrde bulunan isletmeler de faaliyetlerini daha verimli bir sekilde yapabilmektedir.

Bu calismada orgtitsel degisim ve yonetim cercevesinde turizm isletmelerindeki dijital
dontistim ile yapay zeka teknolojilerinin etkilerini incelemek amaglanmistir. Bu gercevede ilk 6nce
orgtitsel degisim ve yonetim, dijital doniistiim, yapay zekddan bahsedip sonrasinda ise turizm
isletmelerinde dijital doniistim ile yapay zeka teknolojileri ele alinacak ve konuyla ilgili literattirde
yapilmus calismalardan s6z edilecektir. Bu ¢alismanin, hem literatiire hem de turizm isletmelerinde
bulunan tist diizey yoneticilere orgiitsel degisim ve yonetimi, liderlik, dijital dontistim ile yapay
zeka teknolojilerine iliskin farkindalig1 saglayabilmesi ve isletmelerindeki teknoloji odakli stireci
basariyla yonetebilmeleri acisindan yararh olabilecegi diistintilmektedir.

2.  LITERATUR

2.1. Orgiitsel Degisim ve Yonetimi

Orgiitsel degisim; toplam kalite yonetimi, kiiciilme yeniden yapilanma gibi orgiitsel
uygulamalarda yer bulmus ve orgiitlerde yapilmasi gerekli bir faktor olarak gortlmiistiir (Thomas
ve Hardy, 2011: 323). Ayrica orgtitsel yasamdaki temel davranis bicimlerini ve kiilttirel unsurlar:
etkilemistir (Worley ve Mohrman, 2014: 215). Orgiitsel degisim, proje yonetim biriminin belli
birtakim projeleri gerceklestirmesi ve yiirtitmesiyle ilgili yetenek ve becerilerin toplamidir
(Crawford ve Nahmias, 2010: 405). Orgiitsel degisim; firsatlar, riskler ve maliyetleri birlikte
barindiran bir siirectir (Jacobs, Van Witteloostuijn ve Christe-Zeyse, 2013: 773). Ayrica degisim
stirecinde yasanan belirsizlikler, orgiit calisanlarinda endise, korku gibi duygularla degisime direng
gosterme gibi davranislarin goriilmesine sebep olabilir (Islam, Furuoka ve Idris, 2020: 735). Diger
yandan degisime direncin yasanmasi, orgiitlerde degisimin basarisini olumsuz olarak etkileyen
faktordiir (Waddell ve Sohal, 1998: 543). Orgiitlerde degisimin yonetilmesinden sorumlu yéneticiler;
calisanlar1 degisimi gerceklestirmeye yonlendirebilmeli, o6rgtitlerinde degisime direnci azaltacak
stratejiler gelistirebilmelidir (Moran ve Brightman, 2000: 71). Diger yandan degisime direncin
goriilmesinin temeli, orgtitsel faktorler ile liderlik 6zelliklerindeki yetersizliklere dayanmaktadir
(Michel, Todnem By ve Burnes, 2013: 763). Kisaca degisim, orgiitler i¢in kaginilmaz bir gercekken
birtakim yenilik ve firsatlarin orgtitlerin faaliyetlerine yansimasi orgiitsel degisimdir.

II. Diinya Savasi sirasinda liderlerin dontistiirticii etkisiyle kirmizi et ve seker tiiketiminin ve
kadmnin is yasamindaki yerinin artmasi gibi toplumun yapisal ozelliklerindeki degisimler
yasanmustir (Elrod II ve Tippett, 2002: 273). Buna ilaveten sistematik ve planl bir sekilde trgiitsel
degisim, ilk olarak K. Lewin (1947) tarafindan dondurma, degistirme ve yeniden dondurma olarak
ti¢ asamali model seklinde ortaya atilmistir (Hussain ve digerleri, 2018: 123-125). Degisim kurami
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Ikinci Diinya Savasinin gereksinimleri dogrultusunda gelistirilmis ve yonetim literatiriine
girmistir (Endrejat ve Burnes, 2022: 21). Bu degisim modeli, orgiitlerin cevre degiskenlerine iliskin
basit varsaymmlar gelistirmistir (Styhre, 2002: 345). Her ne kadar bu model orgiitsel degisim
kavraminin ortaya ¢ctkmasina vesile olsa da ortaya atilan modelin stirekli degisimi gerceklestirmeye
elverissiz olmasy, lider-takipci iliskisini ele almas1 gibi sebepler bakimindan elestirilmistir (Bakari,
Hunjra ve Niazic, 2017: 155). Ozetle orgiitsel degisimin temeli 70 yildan fazladir ve kuramin
gecerliligi tiim elestirilere ragmen halen devam etmektedir.

Orgiitsel degisimin felsefesini yaraticilik, giiven ve motivasyon ruhuna sahip yoneticiler,
orgtitlerinde en uygun yontemi secerek pozitif sonuglar elde edebilirler (Tavakoli, 2010: 1798). Diger
yandan orgiitsel degisimin basarili olabilmesinde isletmelerde liderlik yeteneklerine sahip tist diizey
yoneticilerin olmasi, bu yoneticilerin de degisimi orgtitsel isleyislere planl ve sistematik bir stireg
olarak uygulayabilmesi onemlidir (Battilana, Gilmartin, Sengiil, Pache ve Alexander, 2010: 422).
Baska bir ifadeyle degisimin planlanmasi, organize edilmesi, yonlendirilmesi ve koordineli sekilde
yonetilmesinde degisim liderligi, calisanlar1 bu stirecin gerceklestirilmesine yoneltmektedir (Van
der Voet, 2014: 375). Bununla birlikte liderler, otorite gticleri araciligiyla degisimin etkin bir sekilde
yonetilmesinden sorumludur (By, Huges ve Ford, 2016: 14). Buna ilaveten bu liderler, degisen
cevresel kosullar varsayimi altinda bulunduklar: 6rgtitleri istikrara kavusturan, takipgilerine giiven
duygusunu hissettirerek degisimi gerceklestiren kisilerdir (Moran ve Brightman, 2000: 68). Buna
ilaveten bu liderlik tarzi, orgtitsel degisim stirecinin basarili yonetilebilmesi ile calisan motivasyonu
ve baghligini artirmada orgtite faydalidir (Faupel ve Siif3, 2019: 162). Dontistiirticii liderler, orgtitsel
degisim siirecine orgiitiin paydaslarini da dahil ederek calisanlarin performanslarini artirmaya
odaklanir (Hussain ve digerleri, 2018: 125). Dijital dontistim teknolojik gelisme ve ilerleme yoluyla
isletmenin faaliyetleri tizerinde devrimsel bir degisime yol agarken, bu stirecin stirdiiriilebilirligi icin
de isletmelerde liderlik becerilerine sahip tist diizey yoneticiler tarafindan degisimin yonetilmesi
onemlidir.

2.2.  Dijital Doniisiim ile Yapay Zeka

Dijital dontistim, vatandaslarin devlet gozetiminde demokratik hak arama yollarindan biri
olarak teknoloji ve seffafligin birlesimidir (Brooke, 2016: 29). Dijital dontistim, isletmelerin
misterilerine hizmet sunum kapasiteleri ile yeteneklerini gelistirerek is yapma stratejilerini
degistirmektedir (Schonherr, Eller, Kallmuenzer ve Peters, 2023: 84). Baska bir ifadeyle isletmelerde
bilgi iletisim teknolojisinin yogun bir sekilde kullanilmasi, kokli degisimler yapilarak is siireclerinin
iyilestirilmesidir (Kitsios, Giatsidis ve Kamariotou, 2021: 1). Buna ilaveten sosyal aglar ve bloglar
gibi web 2.0 teknolojilerinin yogun bir sekilde kullanilmas: giinlik hayati oldukca
kolaylastirmaktadir (Turner, 2013: 381). Diger yandan akademisyenlerin 6gretim ve arastirma
stratejileri kapsaminda bilimsel iletisim yollar1 araciligiyla bilginin dagitimini doniistiirerek yayilma
hizini artirmistir (Ross ve Sennyey, 2008: 145). Dijital dontistim her ne kadar sanayi 4.0 ile baslayan
bir siire¢ ise de Covid-19 salgini ile insanlarin evlerinden alisveris yapmalarini, egitim almalar:
yoluyla yasamlarmi devam ettirmelerini saglamis ve hayatlarin1 kolaylastirmistir (Savastano,
Zentner, Spremi¢ ve Cucari, 2022: 1-2). Bu salgin her ne kadar diinyada bir ¢cevresel kriz yaratsa da
orgiitlerin dijital teknolojilere uyum saglayabilmesi ile sorunlara karsi daha gevik olabilmesi
bakimindan fayda saglamistir (Park, 2021: 370). Dijital dontisiim, esasinda teknolojik gelismelere
kars1 isletmelerin proaktif bir sekilde degisimi baslatmasi ve yonetmesi siirecidir (Pesonen, 2020: 3).
Dijital dontisimiin orgtitlerde basarili olabilmesi icin de buna yonelik stratejilerin tespit edilmesi
gerekir (Klein, 2020: 33). Bu, bir bakima cevresel belirsizlikler karsisinda proaktif bir yaklasimin
sergilenmesi ve dijital dontisimii gerceklestirmeye yonelik biiytime stratejilerinin belirlenmesiyle
mimkindur (Tirkel ve Yesilkus, 2020: 342). Dijital dontistim, finansal sistemin de djjitallesmesine
yol agmakta, dijitallesen finans piyasasi da esnek istihdam olanaklarmni artirmaktadir (Leng, 2022:
338). Orgiitlerin teknolojik yenilikleri yonetebilme ve gelistirme kapasitesi ile rekabet edilebilirligini
artiran dijital dontistimdyir.
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Yapay zeké; teknolojik, hukuksal, sosyal, ekonomik ve ahlaki agidan birgok etkileri olan, hem
bireylerin hem de toplumlarin stirdiirtilebilir kalkinmasina ve refahma olumlu katkilar1 olan bir
kavramdir (Thiebes, Lins ve Sunyaev, 2021: 447). Bu kavram, 1950°'li yillarda insan zekasinin
sinirlarimi zorlayan problemleri ¢ozebilmek amaciyla bilgisayar disiplini olarak ortaya ¢ikmistir
(Pham ve Pham, 1999: 937). Yapay zeka kavraminin kokeni Cekge ‘robota” sozctigtine dayanmakta
olup kavram en az insan miidahalesiyle akilli bilgisayar modellemesinin yapilmas1 manasimndadir
(Hamet ve Tremblay, 2017: S36). Yapay zekanin temeli makine 6grenmesi tizerine kuruludur ve bu
temel tizerindeki matematiksel modellerden olusan bir veri kiimesinde cesitli tahminlerin {iretilmesi
amaclanir (Minh, Wang, Li ve Nguyen, 2022: 3504). Bu kavram, makine 6grenmesi ve robot
zekasinin birlesimi sonucu isletmelerin strdirilebilirligi gerceklestirmesi i¢in yeni firsatlar
yaratmistir (Goralski ve Tan, 2020: 1). Buna ilaveten teshis edilme amaciyla gortintiileme
teknolojilerinin kullanilmasiyla isletmelerde zaman tasarrufu kazanilarak is giicti maliyetleri
azaltilir (Nichols, Herbert Chan ve Baker, 2019: 117). Bu kavramin, insan yasami {izerinde olumlu
bircok faydalar1 olmasina ragmen bu faydalarin potansiyel teknolojik etkilerinin tam anlamiyla
Olgtilebilmesi gtivene dayali bir sistemin kurulmasiyla mtimkiindiir (Rossi, 2018: 127). Diger yandan
inovatif bir kavram olarak giinlitk hayat1 kolaylastirsa da gelecekte hizmet sektdriinde insan
glicintin gerektirdigi bircok isi tistlenebilme potansiyeli de tasimaktadir (Huang ve Rust, 2018: 155).
Yapay zekd, emek yogunluktan teknoloji yogunluga dogru geciste isletmelerin daha ¢ok {iretme
potansiyellerine ulasabilmelerini saglayabilir (Jiang, Li. Luo, Yin ve Kaynak, 2022: 1). Zaman
tasarrufunun saglanmasi ve insan kaynaklar1 maliyetlerinin azaltilmasi bakimindan yapay zeka
onemlidir.

2.3. Turizm Igletmelerinde Dijital Déniisiim ve Yapay Zeka Teknolojileri

Turizm sektortinde bulunan isletmeler hizmet yogunluklu olarak faaliyetlerini
strdurmektedir (Marx, Flynn ve Kyldnen, 2021: 2). Bu noktada bu isletmelerin serbest piyasada
rekabet edebilirliginin saglanmas1 icinse teknoloji ve dijitallesmeye yeteri diizeyde o6nem
verilmelidir (Hussain, 2021: 1). Endistri 4.0"1in turizm sektorii tizerindeki yansimasi, turizmde dijital
dontstim (Turizm 4.0) kavramiyla ifade edilmekte olup yapay zeka ile nesnelerin interneti bu
ornekler arasnda gosterilmektedir (Dtlgaroglu, 2021: 4). Bir bakima yapay zeka destekli akilh
turizm uygulamalari, tic boyutlu yazicilar, sanal gerceklik ile holografik gortintii teknolojileri
bunlara 6rnek olarak gosterilebilir (Sar1, 2018: 47). Ayrica turizm sektoriindeki isletmelerde blok
zincir teknolojisi (Rezchain ve Bitcoin o6rnegi gibi) alternatif 6deme araclari olarak da
kullanilmaktadir (Zeren ve Demirel, 2020: 176). Diger yandan restoranlar ile otel mutfaklar1 gibi
turizm sektdriintin gastronomik alanlarinda robot seflerin kullanimmin; Cin, Japonya ve Singapur
gibi Asya tilkeleri ile Almanya, Fransa ve ABD gibi Batili tilkelerde artti81 goriilmektedir (Uzan ve
Sevimli, 2020: 52). Bununla birlikte robotlarin tercih edilmesinin miisteri memnuniyeti yaninda
isletme verimliligini de artirdig1 soylenilebilir (Call1, 2022: 247). Buna ilaveten ise gec gelme, yapilan
isi tam yapmama gibi personel istihdam etme acisindan olusabilecek sorun ve catismalarin
goriilmesini 6nlemede faydalidir (Seyitoglu, Atsiz, Tas ve Kaya, 2023: 8). Diger yandan sanal
gerceklik uygulamalarmin kisa siirede cok sayida kisiye ulasabilmesi amaciyla konaklama
isletmelerinde kullanildig1 gortilmektedir (Kabadayi, 2020: 476). Dijital dontistim teknolojilerinin
isletmelerde etkin ve verimli bir sekilde kullanilmasi ile miisteri memnuniyetinin saglanabilecegi
sOylenebilir.

Yapay zekd teknolojileri, turizm sektoriinde bulunan isletmeler ile muiisterilerine online
rezervasyon, arama motorlari, robot teknolojileri ve kiokslardan yararlanma imkéani sunmaktadir
(Huang, Chao, De La Mora Velasco, Bilgihan ve Mei, 2022: 1093). Turizm sektoriinde ve 6zellikle
konaklama isletmelerinde yapay zeka teknolojilerine 6rnek olarak chatbot teknolojisi; rekabet
avantaji, zaman tasarrufu gibi avantajlar saglamasi sebebiyle seyahat planlama ile sorunlari
¢ozmede kullanilmaktadir (Pillai ve Sivathanu, 2020: 3200). Bir bakima turizmde yapay zeka
teknolojilerinin kullaniminin hem isletmelere hem de turistlere zamandan tasarruf, kisiye 6zgii daha
iyi bir hizmet sunumu, turistik talepleri nceden tahmin etme gibi birtakim faydalar: bulunmaktadir
(Baser ve Olcay, 2022: 1796). Esasinda bu teknolojinin perde arkasinda yazilim programlar: olan
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sohbet robotlar1 vardir ve bu robotlar, web siteleri ve akilli telefon uygulamalar: {izerinden
insanlarin taleplerini cevaplayarak onlar1 yonlendirmektedir (Melian-Gonzalez, Gutiérrez-Tafio ve
Bulchand-Gidumal, 2021: 193). Her ne kadar chatbot teknolojisi, insan giictiniin yerini dolduramasa
da deneyimsel turizm ile gercek zamanli seyahat ve Kkisisellestirilmis seyahat hizmetlerini
kolaylastirmaktadir (Orden-Mejia ve Huertas, 2022a: 2856). Buna ilaveten seyahat acenteleri
agisindan chatbot teknolojisi, insanlara gorecekleri yerler hakkinda 6nceden bilgi vermesi ile zaman
tasarrufu saglamas: ve misteri tatminlerini artirmasi bakimindan faydaldir (Orden-Mejia ve
Huertas, 2022b: 2). Diger yandan restoran isletmelerinde bu teknoloji, dijital siparis hizmetlerini
sunma yoluyla insan kaynaklar1 maliyetlerini azaltma ve miisterilerle iletisimi artirma bakimmdan
avantajlidir (Leung ve Wen, 2020: 377). Yapay zekd, turizm isletmelerinin rekabet edebilirligini,
turizm faaliyetlerinin etkinligini ve verimliligini artiran, yaygin bir kullanimi olan dijital dontisim
aracidir.

2.4. Literatiirde Konuyla Ilgili Yapilmis Calismalar

Literattir arastirmasinda orgiitsel degisim ve yonetimi ile dijital doniisim ve yapay zeka ile
turizm isletmelerinde dijital dontisiim ve yapay zeka teknolojileriyle ilgili ayr1 ayr1 galismalar
yapilmis; konunun biitintni ele alip kapsayan herhangi bir calismaya rastlanmamistir. Bu da
¢alismanin 6zglinltigtinti gostermektedir.

Buna gore literatiirde orgtitsel degisimle (Erstad, 1997; Ford, 1999; Avgerou, 2000; Jansson,
2013) ve yonetimiyle (Phillips, 1983; By, 2005;), dijital dontistimle (Grazian, 2005; Gainsbury, Wood,
Russell, Hing ve Blaszczynski, 2012; Leng, 2022), yapay zekayla (Lu, Li, Chen, Kim ve Serikawa,
2018; Goralski ve Tan, 2020; Prentice, Dominique Lopes ve Wang, 2020), turizm isletmelerinde
dijital dontisimle (Jovicic, 2019) ve yapay zeka teknolojileriyle (Kirtil ve Askun, 2021; Filieri,
D’Amico, Destefanis, Paolucci ve Raguseo, 2021; Tuo, Ning ve Zhu, 2021) ilgili calismalar
yapilmustir. Yapilan calismalarin detaylar1 asagidaki tabloda sunulmistur:

Tablo 1. Literatiirde Konuyla {lgili Yapilan Calismalar

Yazar(lar) Ele Alinan Konu Elde Edilen Bulgular

Phillips, 1983.  Birgok isletmenin degisken gevre sartlar1  Ust diizey insan kaynaklar1 yoneticileri
dogrultunda orgtitsel degisim acgisindan orgiitsel degisiminin fiyat, pazar
yonetimini gerceklestirmeye yoneldigi ve maliyet gibi birtakim parametreler
ele alinmuistir. gercevesinde yonetilmesi gerektigi

bulgusuna ulasilmistir.

Erstad, 1997. Giiclendirme ve orgiitsel degisim Giiglendirmeyle ilgili yapilan makaleler
kavramlar1 ele alinmustr. kapsaminda gtiglendirmenin  ¢alisanlar:
yonetime katilmaya tesvik ederek yetki
verme ve sorumluluk {iistlenme oldugu
sonucuna ulasilmstir.

Ford, 1999. Orgiitsel degisimin ve yonetiminin Degisimle  birlikte  yeniligin  ortaya
orgiitler arasindaki stirekli konusmalar  ¢ikabilecegi, orgiitsel degisimin orgiitsel
vasitastyla olabilecegi incelenmistir. amaclar ~ dogrultusunda  yoneticilerin

dontistiirtici rolii tistlenerek yapabilecegi
bulgular1 elde edilmistir.

Avgerou, Bilgi teknolojisi alaninda yapilan Bilgi teknolojilerinde yapilan inovasyonun,
2000. inovasyonun orgiitsel stireclerin  petrol isletmeleri 6rnegi verilerek orgiitlerin
degisimine etkisi arastirilmistir. kurumsal yapilarim degisime ve doniisiime

yol agtig1 bulgusuna ulasilmistir.
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Calismada orgiitsel degisimin
yonetimiyle ilgili teorik yaklagimlarm
elestirel bir bakis agistyla incelenmesi
amaglanmuistir.

Dijital dontistimiin yeni medya ve
kiiltiirel tiiretim tizerindeki etkisi ele
alinmustir.

Elektronik ticaret sektorleri arasinda yer
alan internet ve internet dis1 kumar
isletmeleri tizerinde anket arastirmasi
yapilmistir.

Orgiitsel degisimin siradan varsayimlar
gelistirilerek orgtitte uygulanabilmesi
yollarinin neler oldugu analiz edilmistir.

Yapay zekd teknolojisinin basta Cin
olmak {izere ABD ve Avrupa gibi
gelismis tilkelerde ekonomik biiytiimenin
anahtar1 olarak goriildigiinden soz
edilmistir.

Son 10 yillik zaman dilimindeki turizm

destinasyonlarindaki  degisim  ele
alinmustir.

Yapay zeka ile suirdirtilebilir kalkinma
arasindaki iligkiler incelenmistir.

Duygusal zeka ile yapay zekdnin hizmet

igsletmelerinde calisanlarin
performanslarim nasil etkiledigi
arastirilmistir.

Yapay zekdnin seyahat ve turizm
sektoriinde bulunan igletmelere etkisi
arastirilmistir.

Yapay zekdmn turizm sektoriindeki
gelisimi bibliyometrik analiz yoluyla
incelenmistir.

Orgtitsel degisim yonetiminin basarisi igin
temel faktorler ile yontemin saptanmasi
sonucu elde edilmistir.

Buna gore djjital dontistimiin yeni medya ile
kilttirel — tretim  tizerinde  etkisinin
bulundugu saptanmustir.

Internet kumar isletmelerinin yeni bir kumar
turtt oldugu, bununla birlikte yeni kumar
miusterileri olustugu ve bu musterilerin bir
kismunin  gizliligi  6nemsedikleri tespit
edilmistir.

Cevresel belirsizlik kosullar1 altinda orgtitsel
degisimin aslinda ortaya ¢ikan belirsizligi
ortadan kaldirmak icin kullanilan bir arag
oldugu saptanmuistir.

Yapay zeka teknolojisinin endiistriyel
robotlar, otomatik siiriis teknolojisi ve tibbi
Ogrenme  tuzerinde etkisi bulundugu

sonucuna ulasilmistir.

Dijital dontisimiin turizm isletmelerinin

surdiirtilebilir =~ inovasyon  yapmalarina
olanak saglayan akilli destinasyonlar
tizerinde etkilerinin bulundugu
saptanmustir.

Yapay zekanin stirdiiriilebilir kalkinma
tizerinde etkisinin oldugu, ayrica yonetimsel
ogrenme ile liderlik gelistirmeyi de etkiledigi
saptanmustir.

Buna gore duygusal zekdnin calisanlarin
performansi ile ¢rgiite baghliklar: tizerinde
etkilerinin oldugu, buna ilaveten yapay
zekanin bu iliskide araci roltiniin bulundugu
tespit edilmistir.

Yapay zekanin seyahat ve turizm sektoriinde
bulunan isletmelere biiytik veri ile makine
Ogrenimi gibi araglarla etkilerinin oldugu
saptanmustir.

Bu calismada 2017 yilindan sonra turizm
sektortinde yapay zekayla ilgili makalelere
yapilan  atiflarin  arttign  bulgusuna
ulasilmstir.
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Tuo, Ningve  Yapay zekdmn turizm isletmelerine ve  Yapay zekanin turizm isletmeleri tizerinde
Zhu, 2021. turist davramslarina olan  etkisi etkilerinin bulundugu, turist ve turizm
arastirilmistr. isletmelerine iliskin deneyimlerde degisimin

olabilecegi bulgularina ulasilmistir.

Leng, 2022. Dijital dontstimiin Cin Halk Dijital dontisimiin Cin Halk Cumhuriyeti
Cumhuriyeti hane halklarinin kisisel hane halklarinin tarimsal tiretim gelirleri
gelirleri tizerindeki etkisi arastirilmistir.  tizerinde etkilerinin oldugu tespit edilmistir.

3. SONUC VE TARTISMA

Sanayi 4.0, teknolojide dijital doniistim kavrami olarak ifade edilmekte olup sanayi 4.0'm
turizm sektoriindeki etkisi de turizm 4.0 ya da turizmde dijital dontisiim kavramayla
karsilanmaktadir. Dijital dontistim, esasinda isletme faaliyetleri ve stireglerinin teknolojik
degisimlere uyum saglayacak sekilde dontisttirtilmesidir. Bir bakima dijital doéntistim, planlt ve
sistemli olarak uygulanacak olan siire¢ yonetim sisteminin uygulanmasin1 beraberinde
getirmektedir. Bu sorumlulugun da liderlik 6zelliklerine sahip tist diizey turizm isletme yoneticileri
tarafindan tstlenilmesi turizmdeki dijital dontisimde basariy1 getirecektir. Burada turizm
isletmelerinin tist diizey yoneticilerinin dontistiirticti liderlik 6zelliklerine sahip olmas: orgiitsel
hedeflerde basariya ulastirmay1 kolaylastiracaktir. Dontistiirticti liderler, orgiitsel degisimi
gerceklestirebilmede calisanlar1 motive ederek onlarin orgtitsel baghlik algilarini artirabilecek
davranislar gosterebilir. Diger yandan oOrgiitsel degisimi yonetmede liderlerin degisime direng
gosteren unsurlarin {istesinden gelebilmesi, teknolojik gelisme ve yenilik odakli stratejilerin
gelistirebilmesi 6nemlidir. Ust diizey turizm yoneticilerinin degisime direnci goz oniinde
bulundurarak bu stireci etkin ve verimli bir sekilde yonetmesi de basarmin diger bir anahtaridur.
Covid-19, dijital dontisimiin sektor bazli olarak cesitli isletmelerde yayginlasmasinda hizlandiric
bir etki yaratmus; isletmelerin teknoloji yatirimlarma odaklanmasina yol agmistir. Baska bir ifadeyle
Covid-19 salgini, isletmelerde inovasyon odakl stratejiler gelistirilmesini, yapay zeka
teknolojilerinin kullanimini ve 6nemini artirmistir. Bununla birlikte kavram teknolojik gelisme ve
yenilikler yoluyla rekabet avantaji elde etmede yararlidir. Turizm isletmelerinde biiytik veri,
artirilmis gerceklik, blok zincir ve yapay zeka teknolojilerinin kullanildig1 gortilmektedir. Turizm
isletmelerinde bu teknolojilerin  kullanilmasi, miisteri deneyimleri acgisindan kolaylik
saglayabilecegi gibi sektor paydaslarinin rekabet edebilirligini artirabilecegi de sdylenebilir. Diger
yandan teknolojinin yogun bir sekilde turizm isletmelerinde kullanilmasiyla mavi yakali personel
istthdaminin azaltilmasy; bilgisayar, sistem ve yazilim miihendisi ve programci gibi bilisim ve
teknoloji odakli beyaz yakali personel istihdaminin arttirilmasi gelecekte gortilmesi muhtemel
sonugclar arasinda sayilabilir. Buna ilaveten tiniversitelerde turizm egitimi veren lisans ve lisans tistii
boliimlerin miifredatlarina dijital dontistim ve yapay zeka teknolojilerine yonelik bilisim odakl
derslerin ilave edilmesi, gelecekte turizm isletmelerinde c¢alisma potansiyeli bulunan yonetici
adaylarinin konuyla ilgili bilgilendirilebilmesi a¢indan farkindalik yaratabilecektir.

Hizmet yogun isletmelerin bulundugu turizm sektoriinde dijital dontisim, turizm 4.0
kavramiyla ifade edilmektedir. Buna ilaveten turizm sektériinde bulunan isletmelerde blok zincir
teknolojisi bir alternatif ddeme arac1 olarak yer almaktadir. Diger yandan Batili, gelismis tilkeler ile
Asya {ilkelerinin bazi restoran isletmelerinde servis robotlar1 geleneksel insan kaynagimin yerini
almistir. Bu robotlar sayesinde isletme verimliliginin arttig1 goriilmekte; personellerin ise geg gelme,
isten kaytarma gibi istenmeyen is davranislarinin gortilmesi 6nlenmektedir. Bununla birlikte sanal
gerceklik uygulamalar: turizm isletmelerinin miisterilerine sundugu es zamanl teknolojik bir arag
olarak bulunmaktadir. Konaklama isletmeleri acisindan bu teknolojik arag, potansiyel miisterilere
ulasilmas1 ve zaman tasarrufu saglanmasi agisindan 6nemlidir. Restoran, turizm acentesi ve
konaklama isletmelerinde yapay zeka teknolojileri yogun bir sekilde kullanilmaktadir. Bunlarin
basinda chatbox teknolojisi gelmektedir ki bu teknoloji; personel giderlerinin azaltilmasi, miisteri
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taleplerinin aninda karsilanmasi, miisteri memnuniyeti ile rekabet edilebilirligi artirmasi agisindan
turizm igletmelerine katki sunmaktadr.

Bu calismanin hem literatiire hem de turizm isletmelerinin {ist diizey yoneticilerine ¢rgtitsel
degisim ve yonetimi perspektifinde dijital dontistim ile yapay zeka teknolojilerine dair farkindaligin
artirilmasi, sistemli ve planli bir sekilde liderlik siireciyle gelistirilmesi yontinden faydali olabilecegi
duistintilmektedir. Genel olarak ¢alismanin bu farkindaliga hizmet edecegi stylenebilir.

Kaynakg¢a

Armoo, A. K,, Franklyn-Green, L. G. ve Braham, A. J. (2020). The fourth industrial revolution: a game-changer
for the tourism and maritime industries. Worldwide Hospitality and Tourism Themes, 12(1), 13-23, Doi:
https:/ /doi.org/Do1.10.1108 / Whatt-10-2019-0063.

Avgerou, C. (2000). IT and organizational change: an institutionalist perspective. Information Technology &
People, 13(4), 234-262, Doi: https:/ /doi.org/10.1108/09593840010359464.

Bakari, H.,, Hunjra, A. I. ve Niazi, G. S. K (2017). How does authentic leadership influence planned
organizational change? The role of employees’ perceptions: Integration of theory of planned behavior
and Lewin's three step model. Journal of Change Management, 17(2), 155-187, Doi:
https:/ /doi.org/10.1080/14697017.2017.1299370.

Bager, M. Y. ve Olcay, A. (2022). Akilli turizmde yapay zeka teknolojisi. Gaziantep University Journal of Social
Sciences, 21(3), 1795-1817, Erisim adresi: https:/ /dergipark.org.tr/tr/pub/jss.

Battilana, J., Gilmartin, M., Sengiil, M., Pache, A. C. ve Alexander, J. A. (2010). Leadership competencies for
implementing planned organizational change. The Leadership Quarterly, 21(3), 422-438, Doi:
https:/ /doi.org/10.1016/j.leaqua.2010.03.007.

Brooke, H. (2016). Inside the digital revolution. Journal of International Affairs, 70(1), 29-53, Erisim adresi:
https:/ /www jstor.org/stable/90012596.

By, R. T. (2005). Organisational change management: A critical review. Journal of Change Management, 5(4), 369-
380, Doi: https:/ /doi.org/10.1080/14697010500359250.

By, R. T., Hughes, M. ve Ford, J. (2016). Change leadership: oxymoron and myths. Journal of Change
Management, 16(1), 8-17, Doi: https:/ /doi.org/10.1080/14697017.2016.1137425.

Crawford, L. ve Nahmias, A. H. (2010). Competencies for managing change. International Journal of Project
management, 28(4), 405-412, Doi: https:/ /doi.org/10.1016/j.ijjproman.2010.01.015.

Calls, L. (2022). How does trusting belief affect service robot adoption in hotels as an antecedent of affective
reaction?. Acta Infologica, 6(2), 245-263, Doi: https://doi.org/10.26650/acin.1117238.

Doborjeh, Z., Hemmington, N., Doborjeh, M. ve Kasabov, N. (2022). Artificial intelligence: a systematic review
of methods and applications in hospitality and tourism. International Journal of Contemporary Hospitality
Management, 34(3), 1154-1176, Doi: https:/ /doi.org/10.1108 /[JCHM-06-2021-0767.

Diilgaroglu, O. (2021). Turizmde dijitallesme: Akilli turizm uygulamalari, dijital turizm ve turizm 4.0. Turizm
ve Isletmecilik Dergisi, 2(1), 1-15, Doi: https:/ /doi.org/10.29329/jtm.2021.421.1.

Elrod II, P. D. ve Tippett, D. D. (2002). The “death valley” of change. Journal of Organizational Change
Management, 15(3), 273-291, Doi: https:/ /doi.org/10.1108/09534810210429309.

Endrejat, P. C. ve Burnes, B. (2022). Draw it, check it, change it: reviving Lewin's Topology to facilitate
organizational change theory and practice. The Journal of Applied Behavioral Science, 0(0), 1-26, Doi:
https://doi.org/10.1177/00218863221122875.

Erstad, M. (1997). Empowerment and organizational change. International Journal of Contemporary Hospitality
Management, 9(7), 325-333, Doi: https:/ /doi.org/10.1108/09596119710190976.

Faupel, S. ve Siifs, S. (2019). The effect of transformational leadership on employees during organizational
change-an empirical analysis. Journal of  Change Management, 19(3), 145-166,
https://doi.org/10.1080/14697017.2018.1447006.

58



Giimiis, A. ve Sidal, O. + Journal of Academic Tourism Studies, 4(Ozel Sayr), 51-62.

Filieri, R, D’Amico, E., Destefanis, A., Paolucci, E. ve Raguseo, E. (2021). Artificial intelligence (Al) for tourism:
an European-based study on successful Al tourism start-ups. International Journal of Contemporary
Hospitality Management, 33(11), 4099-4125, Doi: https:/ /doi.org/10.1108/1JCHM-02-2021-0220.

Ford, J. D. (1999). Organizational change as shifting conversations. Journal of Organizational Change
Management, 12(6), 480-500, Doi: https://doi.org/10.1108/09534819910300855.

Gainsbury, S.,, Wood, R., Russell, A., Hing, N. ve Blaszczynski, A. (2012). A digital revolution: Comparison of
demographic profiles, attitudes and gambling behavior of Internet and non-Internet gamblers.
Computers in Human Behavior, 28(4), 1388-1398, Doi: https:/ /doi.org/10.1016/j.chb.2012.02.024.

Goralski, M. A. ve Tan, T. K. (2020). Artificial intelligence and sustainable development. The International
Journal of Management Education, 18(1), 1-19, Doi: https://doi.org/10.1016/j.ijjme.2019.100330.

Grazian, D. (2005). A digital revolution? A reassessment of new media and cultural production in the digital
age. The Annals of the American Academy of Political and Social Science, 597(1), 209-222. Erisim adresi:
https:/ /www jstor.org/stable/25046070.

Hamet, P. ve Tremblay, J. (2017). Artificial intelligence in medicine. Metabolism, 69, S36-540. Doi:
https://doi.org/10.1016/j.metabol.2017.01.011.

Huang, A., Chao, Y., De La Mora Velasco, E., Bilgihan, A. ve Wei, W. (2022). When artificial intelligence meets
the hospitality and tourism industry: an assessment framework to inform theory and management.
Journal of Hospitality and Tourism Insights, 5(5), 1080-1100, Doi: https://doi.org/10.1108 /JHT1-01-2021-
0021.

Huang, M. H. ve Rust, R. T. (2018). Artificial intelligence in service. Journal of Service Research, 21(2), 155-172,
Doi: https:/ /doi.org/10.1177/1094670517752459.

Hussain, S. T, Lei, S., Akram, T., Haider, M. ]., Hussain, S. H. ve Ali, M. (2018). Kurt Lewin's change model:
A critical review of the role of leadership and employee involvement in organizational change. Journal
of Innovation & Knowledge, 3(3), 123-127., Doi: https:/ /doi.org/10.1016/j.jik.2016.07.002.

Hussain, Z. (2021). Paradigm of technological convergence and digital transformation: The challenges of CH
sectors in the global Covid-19 pandemic and commencing resilience-based structure for the post-Covid-
19 era. Digital Applications in  Archaeology and  Cultural Heritage, 21, 1-14, Doi:
https:/ /doi.org/10.1016/j.daach.2021.e00182.

Islam, M. N., Furuoka, F. ve Idris, A. (2020). Employee championing behavior in the context of organizational
change: a proposed framework for the business organizations in Bangladesh. Journal of Asia Business
Studies, 14(5), 735-757, Doi: https:/ /doi.org/10.1108 /JABS-01-2019-0019.

Jacobs, G., Van Witteloostuijn, A. ve Christe-Zeyse, ]J. (2013). A theoretical framework of organizational
change.  Journal  of  Organizational Change  Management,  26(5), 772-792,  Doi:
https:/ /doi.org/10.1108 /JOCM-09-2012-0137.

Jansson, N. (2013). Organizational change as practice: A critical analysis. Journal of Organizational Change
Management, 26(6), 1003-1019, Doi: https:/ /doi.org/10.1108 /JOCM-09-2012-0152.

Jiang, Y., Li, X., Luo, H.,, Yin, S. ve Kaynak, O. (2022). Quo vadis artificial intelligence?. Discover Artificial
Intelligence, 2(1), 1-19, Doi: https:/ /doi.org/10.1007 / s44163-022-00022-8.

Jovicic, D. Z. (2019). From the traditional understanding of tourism destination to the smart tourism
destination. Current Issues in Tourism, 22(3), 276-282, Doi:
https:/ /doi.org/10.1080/13683500.2017.1313203.

Kabadayi, M. (2020). Otel isletmelerinde sanal gerceklik ve artirilmus gerceklik uygulamalar1. Seyahat ve Otel
Isletmeciligi Dergisi, 17(3), 464-479, Doi: https:/ / doi.org/10.24010/ s0id.696483.

Kilichan, R. ve Yilmaz, M. (2020). Artificial intelligence and robotic technologies in tourism and hospitality
industry.  Erciyes  Universitesi ~ Sosyal  Bilimler  Enstitiisii ~ Dergisi, 50, 353-380, Doi:
https://doi.org/10.48070/ erusosbilder.838193.

Kirtil, I. G. ve Askun, V. (2021). Artificial intelligence in tourism: a review and bibliometrics research. Advances
in Hospitality and Tourism Research (AHTR).9(1), 205-233, Doi: https:/ /doi.org/10.30519/ ahtr.801690.

59



Orgiitsel Degisim ve Yonetimi Cercevesinde Dijital Doniisiim ile Yapay Zeka Teknolojilerinin Turizm Isletmelerine Olan Etkileriyle
1lgili Literatiir Arastirmasi

Kitsios, F., Giatsidis, I. ve Kamariotou, M. (2021). Digital transformation and strategy in the banking sector:
Evaluating the acceptance rate of e-services. Journal of Open Innovation: Technology, Market, and
Complexity, 7(3), 1-14, Doi: https:/ /doi.org/10.3390/joitmc7030204.

Klein, M. (2020). isletmelerde dijital doniistim ve etmenleri. Journal of Business in The Digital Age, 3(1), 24-35,
Doi: https:/ /doi.org/10.46238 /jobda.729499.

Kumar, A., Misra, S. C. ve Chan, F. T. (2022). Leveraging Al for advanced analytics to forecast altered tourism
industry parameters: A Covid-19 motivated study. Expert Systems with Applications, 210, 1-21, Doi:
https:/ /doi.org/10.1016/j.eswa.2022.118628.

Leng, X. (2022). Digital revolution and rural family income: Evidence from China. Journal of Rural Studies, 94,
336-343, Doi: https:/ /doi.org/10.1016/j.jrurstud.2022.07.004.

Leung, X. Y. ve Wen, H. (2020). Chatbot usage in restaurant takeout orders: A comparison study of three
ordering methods. Journal of Hospitality and Tourism Management, 45, 377-386, Doi:
https:/ /doi.org/10.1016/j.jhtm.2020.09.004.

Lewin, K. (1947). Field theory in social science. New York: Harper & Row.

Lu, H, Li, Y., Chen, M., Kim, H. ve Serikawa, S. (2018). Brain intelligence: go beyond artificial intelligence.
Mobile Networks and Applications, 23, 368-375, Doi: 10.1007 /s11036-017-0932-8.

Marx, S., Flynn, S. ve Kyldnen, M. (2021). Digital transformation in tourism: modes for continuing professional
development in a virtual community of practice. Project Leadership and Society, 2, 1-11, Doi:
https://doi.org/10.1016/j.plas.2021.100034.

Mas, J. M. ve Gémez, A. (2021). Social partners in the digital ecosystem: Will business organizations, trade
unions and government organizations survive the digital revolution?. Technological Forecasting and Social
Change, 162, 1-17, Doi: https:/ /doi.org/10.1016/j.techfore.2020.120349.

Melidn-Gonzalez, S., Gutiérrez-Tafo, D. ve Bulchand-Gidumal, J. (2021). Predicting the intentions to use
chatbots for travel and tourism. Current Issues in Tourism, 24(2), 192-210, Doi:
https://doi.org/10.1080/13683500.2019.1706457.

Michel, A., Todnem By, R. ve Burnes, B. (2013). The limitations of dispositional resistance in relation to
organizational change. Management Decision, 51(4), 761-780, Doi: 10.1108/00251741311326554.

Minh, D., Wang, H. X,, Li, Y. F. ve Nguyen, T. N. (2022). Explainable artificial intelligence: a comprehensive
review. Artificial Intelligence Review, 55, 3503-3568, Doi: https:/ /doi.org/10.1007 /s10462-021-10088-y.

Moran, J. W. ve Brightman, B. K. (2000). Leading organizational change. Journal of Workplace Learning, 12(2),
66-74, Erisim adresi: http:/ /www.emerald-library.com/.

Nichols, J. A., Herbert Chan, H. W. ve Baker, M. A. (2019). Machine learning: applications of artificial
intelligence to imaging and diagnosis.  Biophysical ~ Reviews, 11, 111-118, Doi:
https://doi.org/10.1007 /s12551-018-0449-9.

Orden-Mejia, M. ve Huertas, A. (2022a). Analysis of the attributes of smart tourism technologies in destination
chatbots that influence tourist satisfaction. Current Issues in Tourism, 25(17), 2854-2869, Doi:
https://doi.org/10.1080/13683500.2021.1997942.

Orden-Mejia, M. A. ve Huertas, A. (2022b). Tourist interaction and satisfaction with the chatbot evokes pre-
visit ~ destination = image  formation? @ A  case  study.  Anatolig, 1-15. Doi:
https:/ /doi.org/10.1080/13032917.2022.2072918.

Park, K. M. (2021). Navigating the digital revolution and crisis times: humanitarian and innovation-inspired
leadership through the pandemic. Journal of Strategy and Management, 14(3), 360-377, Doi:
https://doi.org/10.1108/JSMA-01-2021-0021.

Pencarelli, T. (2020). The digital revolution in the travel and tourism industry. Information Technology &
Tourism, 22(3), 455-476, Doi: https:/ / doi.org/10.1007 / s40558-019-00160-3.

Pesonen, J. (2020). Management and leadership for digital transformation in tourism, Xiang, Z., Fuchs, M.,
Gretzel, U. and Hopken, W. (Eds), in Handbook of E-Tourism, (pp. 1-34), Cham: Springer, Doi:
https://doi.org/10.1007 /978-3-030-05324-6_68-1.

60



Giimiis, A. ve Sidal, O. + Journal of Academic Tourism Studies, 4(Ozel Sayr), 51-62.

Pham, D. T. ve Pham, P. T. N. (1999). Artificial intelligence in engineering. International Journal of Machine Tools
and Manufacture, 39(6), 937-949.

Phillips, J. R. (1983). Enhancing the effectiveness of organizational change management. Human Resource
Management, 22(1-2), 183-199, Doi: https:/ /doi.org/10.1002/hrm.3930220125.

Pillai, R. ve Sivathanu, B. (2020). Adoption of Al-based chatbots for hospitality and tourism. International
Journal of Contemporary Hospitality Management, 32(10), 3199-3226, Doi:
https:/ /doi.org/10.1108 /IJCHM-04-2020-0259.

Prentice, C., Dominique Lopes, S. ve Wang, X. (2020). Emotional intelligence or artificial intelligence-an
employee perspective. Journal of Hospitality Marketing & Management, 29(4), 377-403, Doi:
https://doi.org/10.1080/19368623.2019.1647124.

Ross, L. ve Sennyey, P. (2008). The library is dead, long live the library! The practice of academic librarianship
and the digital revolution. The Journal of Academic Librarianship, 34(2), 145-152, Doi:
https:/ /doi.org/10.1016/j.acalib.2007.12.006.

Rossi, F. (2018). Building trust in artificial intelligence. Journal of International Affairs, 72(1), 127-134. Erisim
adresi: https:/ /www jstor.org/stable/26588348.

Sari, E. B. (2018). Reflections of industry 4.0 to management of service enterprises: smart hotels. International
Journal of Contemporary Tourism Research, 2(2), 33-40, Doi: https:/ /doi.org/10.30625/ijctr.451722.

Savastano, M., Zentner, H., Spremi¢, M. ve Cucari, N. (2022). Assessing the relationship between digital
transformation and sustainable business excellence in a turbulent scenario. Total Quality Management &
Business Excellence, ahead-of-print(ahead-of-print), 1-22, Doi:
https://doi.org/10.1080/14783363.2022.2063717.

Schonherr, S., Eller, R., Kallmuenzer, A. ve Peters, M. (2023). Organisational learning and sustainable tourism:
the enabling role of digital transformation. Journal of Knowledge Management, 27(11), 82-100, Doi:
https://doi.org/10.1108/JKM-06-2022-0434.

Seyitoglu, F., Atsiz, O., Tas, S. ve Kaya, F. (2023). Double-edged perspectives on service robots: working with
robots and robots” future career impacts. Journal of Teaching in Travel & Tourism, 23(1), 1-19, Doi:
https:/ /doi.org/10.1080/15313220.2022.2076768.

Styhre, A. (2002). Non-linear change in organizations: organization change management informed by
complexity theory. Leadership &  Organization Development Journal, 23(6), 343-351, Doi:
https:/ /doi.org/10. 1108 /01437730210441300.

Tavakoli, M. (2010). A positive approach to stress, resistance, and organizational change. Procedia-Social and
Behavioral Sciences, 5, 1794-1798, Doi: https:/ / doi.org/10.1016/j.sbspro.2010.07.366.

Thiebes, S., Lins, S. ve Sunyaev, A. (2021). Trustworthy artificial intelligence. Electronic Markets, 31, 447-464,
Doi: https:/ /doi.org/10.1007/512525-020-00441-4.

Thomas, R. ve Hardy, C. (2011). Reframing resistance to organizational change. Scandinavian Journal of
Management, 27(3), 322-331, Doi: https:/ /doi.org/10.1016/j.scaman.2011.05.004.

Tunger, P. (2011). Orgiitsel degisim ve liderlik. Sayistay Dergisi, (80), 57-84., Erisim adresi:
https:/ /dergi.sayistay.gov.tr/.

Tuo, Y., Ning, L. ve Zhu, A. (2021). How artificial intelligence will change the future of tourism industry: The
practice in China. in Information and Communication Technologies in Tourism 2021: Proceedings of

the Enter 2021 E-Tourism Conference, January 19-22, 2021 (pp. 83-94). Springer International
Publishing.

Turner, E. (2013). New movements, digital revolution, and social movement theory. Peace Review, 25(3), 376-
383, Doi: https://doi.org/10.1080/10402659.2013.816562.

Tiirkel, S. ve Yesilkus, F. (2020). Dijital dontisim paradigmasi: endiistri 4.0. Avrasya Sosyal ve Ekonomi
Arastirmalan Dergisi, 7(5), 332-346 Erisim adresi: https://www.aseaddergi.com/.

Uzan, $. B. ve Sevimli, Y. (2020). Gastronomideki robotik uygulamalar ve yapay zeka. Tourism and Recreation,
2(2), 46-58, Erisim adresi: https://dergipark.org.tr/tr/pub/tourismandrecreation/ .

61



Orgiitsel Degisim ve Yonetimi Cercevesinde Dijital Doniisiim ile Yapay Zeka Teknolojilerinin Turizm Isletmelerine Olan Etkileriyle
1lgili Literatiir Arastirmasi

Van der Voet, J. (2014). The effectiveness and specificity of change management in a public organization:
Transformational leadership and a bureaucratic organizational structure. European Management Journal,
32(3), 373-382, Doi: https:/ /doi.org/10.1016/j.em;j.2013.10.001.

Waddell, D. ve Sohal, A. S. (1998). Resistance: a constructive tool for change management. Management
Decision, 36(8), 543-548, Doi: https://doi.org/10.1108/00251749810232628.

Worley, C. G. ve Mohrman, S. A. (2014). Is change management obsolete?. Organizational Dynamics, 43(3), 214-
224, Doi: https:/ /doi.org/10.1016/j.orgdyn.2014.08.008.

Zeren, S. K. ve Demirel, E. (2020). Turizm endiistrisinde yeni trend: blockchain startup projeleri. Journal of
Tourism Intelligence and Smartness, 3(2), 169-188, Erisim adresi: https:/ /dergipark.org.tr/en/pub/jtis/.

62



2023, VOL. 4, NO. Special Issue, 63-76

°
JOURNAL OF ACADEMIC TOURISM STUDIES a t S
)
http:/ /dx.doi.org/10.29228 /jatos.71228 ,

RESEARCH ARTICLE Journal homepage:https://jatosjournal.org/

The Impact of Restaurant Experience on Customer Satisfaction and
Behavioral Intention: The Case of Van

Restoran Deneyiminin Miisteri Memnuniyeti ve Davranigsal Niyet Uzerindeki Etkisi: Van Ornegi

Ahmet SAHINOGLU?® and Fatma BASARP

a Doktora Ogrencisi, Atatiirk Universitesi, Turizm Fakiiltesi, Turizm Isletmeciligi ABD, Erzurum, Tiirkiye.
bDr. Ogr. Uyesi, Atatiirk Universitesi, Turizm Fakiiltesi, Turizm Isletmeciligi Bslimii, Erzurum, Tiirkiye.

Abstract : :
Article History
The goal of a restaurant experience is to provide enjoyable dining for customers by combining Submitted  21.07.2023
elements such as the menu, service, dishes, atmosphere, and price. There is a strong relationship Accepted 30.09.2023
between customer satisfaction and the restaurant experience. Ensuring customer satisfaction is an
important factor for the success of a restaurant. Therefore, restaurants should make continuous
efforts to keep customer satisfaction at the highest level. The aim of this study is to determine the
effect of dining experience qualities in restaurant businesses on customer satisfaction and
behavioral intention in casual dining restaurants. As part of the research, an online survey was
conducted with customers who had purchased services from restaurant establishments operating
in the Van province to collect data. Since the exact number in the research population could not
be calculated, efforts were made to reach the sample size commonly used in unknown populations.
From this point of view, analyzes were applied on 390 surveys with convenience sampling
method. The conducted impact analysis revealed that customer satisfaction has a strong impact of
92% on behavioral intention. Thus, restaurant businesses may need to make continuous efforts to
maintain high levels of customer satisfaction.
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Ozet

Restoran deneyimi, miisteriler i¢in keyifli bir yemek deneyimi saglama amaciyla menii, hizmet,
yemekler, atmosfer ve fiyat gibi unsurlarin birlestirilmesini hedefler. Miisteri memnuniyeti ve
restoran deneyimi arasinda gii¢lii bir iliski vardir. Bir restoranin miisteri memnuniyetini
saglamasi, basarisi i¢in énemli bir faktordiir. Bu nedenle, restoranlar miisteri memnuniyetini en
st diizeyde tutmak i¢in siirekli ¢aba gostermelidir. Bu ¢alismanin amaci, restoran isletmelerinde
yemek yeme deneyimi niteliklerinin giindelik yemek restoranlarinda miisteri memnuniyeti ve
davranigsal niyet tizerindeki etkisini belirlemektir. Arastirma kapsaminda veri toplamak iizere
Van ilinde faaliyet gosteren restoran isletmelerinden hizmet satin alan miisteriler ile online anket
caligsmas1 gerceklestirilmistir. Aragtirma evrenindeki saymin tam olarak hesaplanamamasi
nedeniyle bilinmeyen evrenlerde kullanilan orneklem sayisina ulasilmaya calisilmistir. Bu
noktadan hareketle kolayda 6rnekleme yontemiyle 390 anket iizerinden analizler uygulanmistir.
Yapilan etki analizi sonucunda miisteri memnuniyetinin davranigsal niyet iizerinde %92
diizeyinde giiglii bir etkiye sahip oldugu ortaya cikmistir. Dolayisiyla, restoran igletmelerinin
misteri memnuniyetini en Ust diizeyde tutmalari icin siirekli ¢aba gostermeleri s6z konusu

olabilir. )
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1. INTRODUCTION

Many people eat out occasionally. Considering the numerous dining options available,
consumers can now prefer to dine in various full-service or fast-food restaurants. In many
developing economies, consumers' attitudes towards restaurant usage have significantly changed
due to per capita income, information and communication technologies, global interactions, and
increased education (Nejati and Moghaddam, 2013: 1584). In today's world, where the concept of
experience has become valuable, it is essential, especially in restaurant businesses, to design the
establishment's atmosphere correctly to provide customers with a better experience. To ensure
customer satisfaction, auditory, visual, and olfactory factors need to be created in conditions that
will satisfy customers. (Karaca ve Koroglu, 2018: 777).

After identifying that rapidly changing customer preferences have impacted the food service
industry, outdated approaches are no longer effective for businesses in this sector. Faced with this
situation, businesses have turned to experience strategies to gain a strategic advantage and create
customer satisfaction (Abdul Jalil et al., 2016: 538). Customer satisfaction is a crucial concept in the
strategies and differentiations of restaurant businesses because customers exhibit a certain behavior
while purchasing a business's services and products. Establishing and delivering customer
satisfaction is a prerequisite for businesses to survive in today's competitive market (Hanzaee and
Rezaeyeh, 2012: 817). Therefore, it is essential to enhance customer satisfaction in restaurants,
understand the opportunities they have, and investigate customers' perceptions of their restaurant
experiences (Walt et al., 2014: 149).

The aim of this study is to determine the impact of dining experience attributes in restaurant
businesses on customer satisfaction and behavioral intentions in everyday dining restaurants.
Specifically, the effects of hedonic and utilitarian values on customer satisfaction and behavioral
intentions are to be examined. Investigating the influence of the dining experience on consumers'
behavioral intentions, who utilize services from restaurant businesses, is considered crucial for the
establishments' future planning and the development of strategies.

2. CONCEPTUAL FRAMEWORK

2.1. Restaurant Experience

Schmitt (1999) defines experience as special events that emerge in response to certain stimuli.
Pine and Gilmore (1998) propose that experiences are events that provide individuals with personal
engagement. Experience is the organization of all the information that customers accumulate during
the purchasing process (Berry et al., 2002: 1).

Restaurants are establishments that offer authentic and unique experiences, allowing
customers from different regions to learn about different cultures through food. The restaurant
dining experience is a multidimensional concept with various qualities that determine customers'
perception. Several attributes, such as the service staff, cleanliness, location, decor, ambiance,
atmosphere, taste of the dishes, and the menu, contribute to the experience (Seyitoglu and Ivanov,
2020: 56). The type of cuisine, food quality, restaurant ambiance, and distinctive features all
contribute to creating an unforgettable experience. Additionally, an unforgettable gastronomic
experience does not necessarily require an unforgettable destination. The recommendation of
various foods and restaurants, local cooking and presentation styles, hygiene facilities, the
appearance of the service staff, and local socio-cultural items are remarkable elements for customer
satisfaction and unforgettable experiences (Kala, 2020: 210).

For a restaurant, consumers compare their current experience with the different aspects of
their past visits to that restaurant. As a result, consumers form positive or negative opinions about
the current restaurant (Bangsawan et al., 2017: 615).
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2.1.1. Food Quality

Customer demands imply that restaurant organizations not only provide quality products and
services but also strive to offer a high level of food satisfaction that would lead to an increase in
customer numbers (Kivela et al, 1999: 206). Different menu options and appealing food
presentations, along with serving fresh and healthy dishes, influence food quality (Dag, 2022: 3351).
It is observed that the presentation and taste of the dishes significantly affect customers' intentions
to revisit restaurants (Ton et al., 2022: 975). Susskind (2002: 78) emphasized that food quality is one
of the key components when determining a restaurant from the customer's perspective.

Among various food quality attributes, it is not surprising that the taste of the food is one of
the most critical criteria in customers' restaurant selection, as having delicious meals provides
customers with both a positive sensory experience and emotional satisfaction during their dining
experience (Yi et al., 2017: 203).

2.1.2. Environment and Adoption

Kotler (1973: 51) defined atmosphere as the conscious design of a space to evoke specific
emotional effects in consumers and increase the likelihood of purchase. Bitner (1992: 60), who
investigated the impact of the physical environment on customers and employees, conducted a
study explaining the '"built environment" or more specifically the "man-made physical
environment," as opposed to the natural or social environment. Additionally, Wakefield and
Blodgett (1999: 53) suggested that the physical environment plays a significant role in enhancing
excitement in leisure settings, leading to customers' intentions to become repeat customers and their
willingness to recommend. A potentially crucial role of restaurant atmosphere is to create a positive
first impression that enhances customers' service experiences (Berry et al., 2006: 46). In other words,
restaurants where customers feel comfortable and happy can be defined as atmospheric restaurants
(Gustafsson et al., 2006: 90).

The quality of restaurant atmosphere consists of a multidimensional structure. Atmospheric
elements in restaurants play a significant role in creating the initial impact on customers, as they
encounter these elements and personnel before their meals. Therefore, adoption can be experienced
from the customer’s perspective (Uslu, 2020: 25).

2.1.3. Price Perception

Simply put, price is the amount of payment made by one party when exchanging goods or
services (Ozyoriik, 2017: 3). From the perspective of consumers, price is a tool that determines
whether the customer can afford to buy a product or service, as well as the quality and quantity of
the product to be purchased (Kog et al., 2014: 5). Price has been widely recognized as a significant
marketing factor that influences consumer behavior. While restaurants typically strive to profit from
their commercial revenues based on the price of their products or services, consumers tend to search
for the best-priced products and services that provide them with maximum value (Hanaysha, 2016:
33). If the price is high, customers are likely to expect high quality, otherwise, it may evoke a sense
of disconnect. Similarly, if the price is low, customers may question the product and service quality
of the restaurant (Chun and Ochir, 2020: 3).

In the literature, it is observed that when other products are of the same quality but higher in
price, consumers tend to choose the product with the lowest price. Similarly, the perceived price is
seen as a (versatile) psychological factor that significantly influences consumers' reactions to prices
(Campbell, 1999: 146).

2.2. Customer Happiness

Recently, many people, in parallel with cultural changes and developments, have been
researching different products and services, making it challenging to achieve satisfaction. The
customer type, which used to accept the products and services offered by businesses as they were
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without questioning, has been replaced by a more inquisitive and informed customer type (Ciftci,
2004: 18). Hoyer and Maclnnis (2001) stated that satisfaction can be associated with feelings of
acceptance, happiness, relaxation, excitement, and pleasure. Conceptually, customer satisfaction is
the expression of the relationship between the anticipation process that begins with customers
before the purchase process and the experiences after the purchase process regarding the service or
product (Celik, 2022: 39).

There are many factors that influence customer satisfaction. According to Hokanson (1995),
these factors include friendly, courteous, knowledgeable, and helpful employees, accurate and
timely pricing, competitive pricing, service quality, good value, clear pricing, and fast service. To
achieve customer satisfaction, businesses must satisfy their customers' needs and desires.
Customers' needs express the sense of lack felt by a customer (Singh, 2006: 2). According to Jones
and Sasser (1995: 2), complete customer satisfaction is the key to ensuring customer loyalty and
creating superior long-term financial performance. Customer satisfaction appears to have a stronger
and more consistent impact on purchase intentions compared to service quality.

Customer satisfaction has been considered a fundamental indicator of quality improvement,
and it has been associated with the quality of service processes such as the appropriateness of the
service process, the quality of the service structure, such as restaurant cleanliness, transportation
convenience, the quality and attentiveness of the service staff, customer welfare, and the quality of
the service outcome, as well as the overall awareness of the received services (Xu and Shieh, 2014:
246). In conclusion, satisfaction can be formed based on a single service encounter or a series of
service experiences (Srivastava and Kaul, 2014: 1029).

2.3. Behavioral Intent

Customer intentions towards products and services are shaped by the satisfaction process
customers feel towards those products and services, and they are carried out by product and service
providers. The satisfaction a customer feels from the given products and services can influence their
behavior depending on whether their intention is high or low. Restaurant businesses need to engage
in efforts to develop products or services according to the needs and desires of consumers, which
will facilitate the understanding of consumer behaviors. According to Mowen and Minor (2002),
behavioral intention is defined as the desire of consumers to act in specific ways to acquire, dispose
of, and use products or services. Thus, consumers are inclined to seek information, share their
experiences with a product to others, and have the desire to purchase a specific product. As
Simamora (2003: 6) states, behavioral intention is a proposition that binds itself to future actions.
Behavioral intention is the frequency of purchase or total purchase rate of buyers who are loyal to a
specific brand (Ratnasari et al., 2020: 870).

Intentions are actions that can significantly influence behaviors, indicating how eager
consumers are to experience and make efforts towards that experience. Consumers tend to rely on
information from people they know. Therefore, word-of-mouth communication plays a significant
role in behavioral intentions and reduces the risk of selecting a new product/service (Hwang et al.,
2019: 95).

3. METHOD

3.1. Purpose and Importance of the Research

The purpose of this study is to determine the impact of dining experience attributes in
restaurant establishments on customer satisfaction and behavioral intentions in casual dining
restaurants. Specifically, the study aims to investigate the effects of hedonic and utilitarian values
on customer satisfaction and behavioral intentions. Examining the influence of the dining experience
on customers' behavioral intentions is considered crucial for the development of strategies in future
planning for restaurant businesses. One significant aspect for restaurant establishments is to
establish a sustainable relationship by creating customer satisfaction. It is well-known that there is
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a direct relationship between consumers' behavioral intentions and satisfaction. Therefore, this
research is considered important in revealing which satisfaction practices affect behavioral
intentions for businesses.

3.2. Population and Sample of the Research

The population of the study consists of customers visiting restaurant establishments in the
province of Van. The sampling method of the research is convenience sampling, which is a non-
probability sampling method. Due to the large size of the research population, reaching all
participants is deemed impractical. Additionally, providing definitive answers to the question of the
ideal sample size for obtaining reliable research results is not possible. However, approximate
calculations can lead to a conclusion (Yazicioglu and Erdogan, 2004: 50). The data collection method
used in the research is the survey technique, a quantitative research method.

The research population consists of consumers who purchase services from restaurant
establishments operating in the city of Van. The research was conducted between October 2022 and
January 2023. The survey form was created using the Google Docs service and was conducted online.
After conducting a literature review, it was calculated that for populations exceeding one million,
the sample size should be at least 384 with a 0.05 margin of error (Sekaran, 2003: 294).

3.3. Scales Used in the Research

For the research, a questionnaire form was designed, consisting of four sections. The first
section includes questions that measure the participants' demographic characteristics. In the second
section of the questionnaire form, data collection form used in the study by Jin, N., Lee, S., and
Huffman L. (2012) was considered and adapted to fit the current study. The third section used the
data form from the study by Canny, I. U. (2014). In the fourth section, the data collection form from
the study by Zeithaml V. A., Berry L. L., and Parasuraman A. (1996) was taken into account and
adapted to suit the current study.

The statements in the questionnaire form are organized in a five-point Likert scale format.
Additionally, participants were instructed to evaluate each statement in the questionnaire form
considering their most recent visit to a restaurant establishment.

3.4. Hypotheses and Model of the Research
H; Restaurant experience has a positive effect on customer satisfaction.
Hi. "Food quality" has a positive effect on customer satisfaction.
Hip "Environment and acceptance" has a positive effect on customer satisfaction.
Hi. "Price perception" has a positive effect on customer satisfaction.
H: Customer satisfaction has a positive effect on behavioral intention.

Based on the established hypotheses, the research model is shown in the figure below.
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Figure 1. Research Model

4. FINDINGS

4.1. Distribution of Participants According to Demographic Characteristics

Information about the participants' demographic data such as gender, age, marital status,
education, monthly income, and occupation is presented in Table 1 below.

Table 1. Demographic Variables

Demographic Variable Category N %
Woman 226 57,9
Gender Men 164 42,1
Total 390 100,0
20 ve alt1 59 15,1
21-30 158 40,5
31-40 77 19,7
Age 41-50 66 16,9
51-60 25 6,4
61 ve Uzeri 5 1,3
Total 390 100,0
Married 152 39,0
Marital Status Single 238 61,0
Total 390 100,0
Elementary School 4 1,0
Secondary School 23 59
. High School 53 13,6
Educatinal Status University Y 60,0
Graduate Studies 76 19,5
Total 390 100,0
5500 TL ve alt1 175 449
5501-7500 TL 43 11.0
Income 7501-9500 TL 31 7,9
9501-11500 TL 40 10,3
11501 TL ve tizeri 101 25,9
Total 390 100,0
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Public Sector Employee 130 33,3
Private Sector Employee 58 14,9
Homemaker 16 41
. Trader/Shopkeeper 20 51
Occupation Student 131 33,6
Retiree 5 1,3
Other 30 7,7
Total 390 100,0

When examining the demographic data presented in Table 1 (n=226, 57.9%), it can be observed
that the majority of the participants are females. Regarding the age distribution of the participants
(n=158, 40.5%), it is found that most of them fall within the 21-30 age range. It appears that
restaurants attract a younger customer profile, primarily consisting of individuals under the age of
40.

Analyzing the marital status of the participants, it is noted that a significant proportion is
single (n=238, 61.0%), followed by married individuals (n=152, 39.0%). The distribution of marital
status indicates that single individuals form a substantial part of the respondents. Regarding the
participants' occupations, there is a close balance between those working in the public sector (n=130,
33.3%) and students (n=131, 33.6%). It is suggested that there may be a correlation between income
levels and occupation.

4.2. The Reliability Analysis of the Scales

Cronbach's Alpha coefficient indicates whether the statements in the scale form a cohesive
structure to describe a whole. The ranges of the Alpha coefficient determine the reliability of the
scale with certain scores. If 0.80 < a < 1.00, the scale is considered highly reliable (Kalayci, 2005).

Table 2. The Result of the Reliability Analysis

Scale Cronbach’s Alpha N
Restaurant Experience
Customer Satisfaction ,977 15

Behavioral Intentions

Upon examining Table 2, it can be observed that the reliability coefficient (Cronbach's alpha)
of the scales is found to be 0.977. Based on this result, it is determined that the scales used in the
study are highly reliable, and it is believed that the findings of the research will be robust.

4.3. Examination of Normal Distribution

In the study, data were collected from 390 participants who had experienced dining at
restaurants. In order to test the hypotheses of the research, the validity of the scales used in the study
and the normal distribution of the data set were examined. Confirmatory factor analysis was
conducted to test the validity of the restaurant experience, customer satisfaction, and behavioral
intention scales used in the research, and it was found that the fit indices were within acceptable
values. For outlier screening in the data set, the Z-score calculation method was preferred, and the
reference range of -3 < Z < +3 was used (Seger, 2017).

The skewness and kurtosis values of the data set were examined to assess the normality, and
a reference range of £1.96 was considered (Fisher, 1992). Accordingly, the skewness (-0.294) and
kurtosis (-1.115) values for the restaurant experience variable, skewness (-0.419) and kurtosis (-1.160)
values for customer satisfaction, and skewness (-0.404) and kurtosis (-1.257) values for behavioral
intention indicate that the data set exhibits normal distribution. The Kolmogorov-Smirnov test was
used to assess the normality of the data set, and it was found that the p-values for restaurant
experience (p=0.116), customer satisfaction (p=0.205), and behavioral intention (p=0.194) were
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insignificant, indicating that the data follow a normal distribution. Finally, histogram plots of the
data set were examined, and the normal distribution of the data was confirmed.

4.4. Regression Analysis

The process of explaining the relationship between two variables, where one is assigned as the
dependent variable to be predicted and the other as the independent variable to predict, is
conducted through simple linear regression (Seger, 2017). In the scope of this research, since there is
one dependent and one independent variable, simple linear regression was applied. The relevant
results of the regression analysis are presented in Table 3.

Table 3. Simple Linear Regression Analysis for Behavioral Intention Variable

Standard

Variable B L. Beta t Sig.
deviation

Stable -,010 ,050 -,202 ,840

Customer Satisfaction 1,014 ,014 ,963 70,302 ,000

F: 4942382 df:1 R2=,927

The analysis results showed that the F value is 4942.382 and statistically significant (p=0.00).
According to the simple linear regression analysis, customer satisfaction is found to have a high and
significant relationship with behavioral intention (R=0.96, R2=0.92, p<0.01). Thus, customer
satisfaction explains 92% of the total variance in behavioral intention. When examining the
standardized Beta coefficient and t-values, it can be said that customer satisfaction is a significant
predictor of behavioral intention.

4.5. Findings from the Analysis of Differences based on Demographic Characteristics
(ANOVA-T Test)

In order to determine whether the participants' demographic data show any statistically
significant differences in terms of restaurant experience, customer satisfaction, and behavioral
intention, the analyses were conducted. Independent samples t-test was used to compare the means
of two sample groups. The variables were analyzed using T-Test and ANOVA to determine whether
they have differences based on demographic characteristics. The results of the T-Test and ANOVA
are presented in the tables.

Table 4. Analysis of Differences in Participants' Averages in Terms of Restaurant Experience

< Varyans Significant
Variables N X SS F Homojenty t p Difference
(p)
Woman 226 | 3,1249 | 1,10369
Gender Mon 164 | 2.9099 | 117238 4,324 ,038 -1,850 | ,065 -
20 and 59 | 2,8173 | 1,17131
below
21-30 158 | 2,7841 | 1,08071 21-30 & 61
Age 31-40 77 | 3,2944 | 1,00384 | 2 252 000 | hd above
41-50 66 | 3,3670 | 1,11758
51-60 25 | 3,2044 | 1,17793
61 and above 5 4,2667 | ,40521
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Marital Married 152 | 3,3501 | 1,09665
742 ,390 -4,490 | ,000 -
Status Single 238 | 2,8329 | 1,11774
Primary
School 4 | 25556 | 1,33642
Secondar ..
Educational Schooly 23 | 28454 | 1,26231 3968 134 012 Universty &
Status | "High School | 53 | 3,2369 | 1,28566 | ' " | Postgraduate
University | 234 | 2,9055 | 1,08856
Postgraduate | 76 | 33728 | 1,05545
5500TLand | 470 1 5 7911 | 110459
below
5501T‘L7500 43 | 3,0129 | 1,18342
Income 7501-9500 TL | 31 | 3,3333 | 1,04350 | 8,633 ,040 ,000 -
9501-11500 |, 2,6806 | 1,18532
TL
11501 TL 101 | 3,5138 | 1,01274
and above
Public Sector | 5, | 5 7506 |1 11614
Employee
Private
Sector 58 | 3,2261 | 1,25828
Employee Public Sector
Occuption | Homemaker | 16 | 2,7083 | 1,07717 | 3,505 ,170 ,002 | Employee &
Business 20 | 3,0111 | 1,08442 Student
Owner
Student 131 | 2,7540 | 1,04250
Other 30 |2,9333 | 1,21176
Retiree 5 |4,0444 | 66944

An independent samples t-test was conducted to examine whether participants' levels of
restaurant experience differed significantly based on their gender and marital status. The results of
the independent samples t-test indicated that the levels of restaurant experience among individuals
differed significantly based on their marital status. Furthermore, an ANOVA test was performed to
investigate whether participants' restaurant experience levels varied based on their age, education,
monthly income, and occupation. The analysis showed that there was homogeneity of variance for
the age variable (p=0.313). Post Hoc Tukey and Scheffe tests were conducted to determine which
groups showed significant differences. It was found that participants aged 61 and above had
significantly higher experience compared to those aged 21-30. The mean difference between these
groups was 1.48, with a significance level below 0.05. Regarding education status (p=0.134) and
occupation (p=0.170), there was also homogeneity of variance.

Tabel 5. Difference Analysis Regarding the Averages of the Participants in terms of Customer Satisfaction

< Varyans Significant
Variables N X SS F Hon;;])enty t P Difference
Woman 226 | 3,3732 | 1,26954
Gender NMen 164 | 3,0691 | 134983 2,908 ,089 -2,273 | ,024 -
20 and 59 | 3,1017 | 1,38859
below
21-30 158 | 2,9156 | 1,19857 21-30 & 61
Age 31-40 77 | 35714 | 1,25200 | 5% 032 00| hd above
41-50 66 | 3,6414 | 1,35912
51-60 25 | 3,3333 | 1,34715
61 and above | 5 | 4,6667 | ,47140
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Marital Married 152 | 3,6447 | 1,28710
114 736 -4,952 | ,000 -
Status Single 238 | 2,9902 | 1,26380
Primary
School 4 | 2,7500 | 1,66389
Secondar ..
Educational Schooly 23 | 29710 | 1,5599 3512 051 008 Universty&
Status | "High School | 53 | 3,2767 | 1,36616 | ' " | Postgraduate
University | 234 | 3,1197 | 1,27592
Postgraduate | 76 | 3,7193 | 1,19263
5500 TLand | 175 | 5 9676 | 124295
below
5501T‘L7500 43 | 3,0388 | 1,32179
Income 7501-9500 TL | 31 | 3,5161 | 1,24377 | 9,987 ,003 ,000 -
9501- 11500 40 | 2,8833 | 1,47641
TL
HS0LTL 1y 6y 3,8746 | 1,14877
and above
Public Sector | )1 5 5744 | 1 31709
Employee
Private
Sector 58 | 3,3736 | 1,36380
Employee Public Sector
Occuption | Homemaker | 16 | 2,8333 | 1,27657 | 3,798 ,263 ,001 | Employee &
Business 20 | 31333 | 1,27229 Student
Owner
Student 131 | 2,9517 | 1,20973
Other 30 | 2,9667 | 1,35994
Retiree 5 |4,3333|,70711

The independent samples t-test results revealed that there was a significant difference in the
levels of customer satisfaction among individuals visiting restaurants based on their genders.
Therefore, it can be concluded that gender is a factor that affects the satisfaction levels of restaurant
visitors. Furthermore, there was a significant difference in customer satisfaction levels among
individuals based on their marital status. Post Hoc Tukey and Scheffe tests were conducted to
determine which groups showed significant differences. The assumptions of variance homogeneity
were met for education level (p=0.051) and occupation (p=0.263) variables.

Tabel 6. Difference Analysis of Participants' Means in terms of Behavioral Intent

< Varyans Significant
Variables N X SS F Homojenty t P Difference
(p)
Woman 226 | 3,4322 | 1,35339
Gender Man 164 | 3,0711 | 139371 ,905 ,342 -2,568 | ,011 -
20 and 59 | 3,0734 | 1,38833
below
21-30 158 | 2,9304 | 1,25235
Age 31-40 77 13,6190 | 1,30755 | 202 /006 000 -
41-50 66 | 3,7626 | 1,46733
51-60 25 | 3,3867 | 1,53864
61 and above | 5 | 4,6667 | ,33333
Marital Married 152 | 3,7456 | 1,36967 044 83 5,518 | 000 i
Status Single 238 | 2,9832 | 1,30551
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Primary
School 4 | 2,7500 | 1,57146
Secondar ..
Educational Schooly 23 | 29855 | 141532 4350 093 002 Universty &
Status | High School | 53 | 3,3899 | 1,34039 | ' " | Postgraduate
University | 234 | 3,1182 | 1,27360
Postgraduate | 76 | 38202 | 1,57146
5500 TLand | 1o0 | 5 9714 | 127249
below
5501T‘L7500 43 | 2,9767 | 1,34005
Income 7501-9500 TL | 31 | 3,5914 | 1,34635 | 11,697 ,015 ,000 -
9501- 11500 40 | 2,9167 | 1,53172
TL
11501 TL 101 | 3,9934 | 1,25608
and above
Public Sector | 44 | 5 cer6 | 1,39786
Employee
Private
Sector 58 | 3,3563 | 1,43727
Employee Public
Occuption | Homemaker | 16 | 29583 | 141879 | 4,366 ,091 ,000 | Employee &
Business 20 | 32167 | 1,33454 Student
Owner
Student 131 | 2,9211 | 1,23678
Other 30 | 3,0000 | 1,42232
Retiree 5 14,2667 | ,76012

According to the independent samples t-test results, there is a significant difference in the
levels of behavioral intentions of individuals who visit restaurants based on their genders.
Therefore, gender can be considered as a factor that influences the behavioral intentions of
restaurant visitors. Additionally, it was observed that the levels of behavioral intentions of
individuals who visit restaurants differ significantly based on their marital statuses. Post hoc Tukey
and Scheffe tests were applied to determine which specific groups exhibit significant differences.
Variance homogeneity was established for the variables of education (p=0.093) and occupation
(p=0.091).

5. CONCLUSION

The analysis of the research indicates that there is a strong relationship between restaurant
experience, customer satisfaction, and behavioral intentions. Restaurant experience refers to all
interactions and experiences that customers have in a restaurant, while behavioral intention
indicates the tendency of customers to determine their attitudes and actions towards the restaurant
in the future. Satisfied customers are more likely to revisit the restaurant and recommend it to others.
Therefore, restaurants should continuously strive to maintain customer satisfaction at the highest
level.

The study focused on the duration of time spent in restaurants, as it is a significant factor that
may influence customer satisfaction and behavioral intentions. The research aimed to determine
whether the restaurant experience, which represents the entire duration of customer interaction with
the restaurant, affects customer satisfaction and behavioral intentions. The results of the study show
that the experience in a restaurant significantly affects both customer satisfaction and behavioral
intentions.

The findings of the research emphasize the importance of creating memorable experiences for
customers throughout their entire visit to a restaurant. The study used a scale that consists of various
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elements of the restaurant experience, indicating that customer satisfaction is influenced by a range
of factors during their visit. In other words, the entire duration of customer interaction, from the first
contact with the restaurant to the moment of leaving, contributes to the overall restaurant
experience.

The results of the research highlight the need for restaurant establishments to be mindful of
providing unforgettable experiences for their customers throughout their time spent at the
restaurant. Additionally, it is evident that customer satisfaction has a significant impact on
behavioral intentions. The conducted impact analysis revealed that customer satisfaction has a
strong impact of 92% on behavioral intention. The findings of this research are limited to customers
of restaurant establishments in Van province, and they may not be generalizable to other
populations. Furthermore, due to the restriction on face-to-face survey implementation by the
establishments, certain limitations were encountered. Therefore, it is recommended for researchers
to conduct similar studies in different regions or within different segments of the tourism industry.
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