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Ozet

Bu ¢aligmanin amaci, son sans turizminin destinasyon pazarlamasi agisindan 6nemini ortaya koymak ve bu énemi
Hasankeyf 6rnegi tizerinden incelemektir. Son sans turizmi, yok olmak iizere olan destinasyonlarin, yok olmadan 6nce
ziyaret edilmesini igeren turizm tiirtidiir. Insanlarin bu destinasyonlarla ilgili yayinlari takip edebilecegi en ulagilabilir
medya organlarindan biri gazetelerdir. Calismanin amact dogrultusunda, gazetelerde Hasankeyfin son sans turizmi
kapsaminda ne 6l¢iide ele alindigy irdelenmistir. Bu kapsamda satis tirajlar: dikkate alinarak Tiirkiye’de en ¢ok okunan 5
gazete se¢ilmistir. Bu gazetelerin web sitelerinde 2006-2020 tarihleri arasinda Hasankeyf ile ilgili yayinlanan haberler elde
edilmistir. Elde edilen haberler, son sans turizmi ile ilgili yaklagimlari igerme agisindan degerlendirilmistir. Aragtirma
kapsaminda toplam 2699 gazete haberi incelenmis olup, verilerin analizinde igerik analizi yontemi kullanilmigtir.
Caligmada elde edilen bulgular dogrultusunda, haber igeriklerinde son sans turizmiyle ilgili en sik kullanilan kodlarin “su
altinda kalma” ve “Ilisu Baraji” oldugu tespit edilmistir. Haber iceriklerinde en az rastlanan kodlar ise “son sans” ve “yok
olmadan 6nce gor” kodudur. Caligma sonucunda Hasankeyfle ilgili yapilmis haberlerde, Hasankeyf'in bir son sans turizmi
destinasyonu olarak vurgulanmadif sonucuna ulagilmistir. Ancak Hasankeyfin sular altinda kalacaginin vurgulanmasi ile
bélgenin ilgi odag: oldugu ve ziyaretgi ¢ektigi tespit edilmistir. Elde edilen bulgular dogrultusunda, arastirmanin sonug

bélimiinde konuyla ilgili 6neriler sunulmustur.
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Abstract

The aim of this study is to demonstrate the importance of last chance tourism in terms of Destination Marketing and to
examine this importance through Hasankeyf example. Last chance tourism is a type of tourism that involves visiting
destinations that are about to disappear before they disappear. One of the most important media outlets where people
can follow publications about these destinations is Newspapers. The aim of the study was to examine the extent to which
Hasankeyf was covered by last chance tourism in newspapers. In this context, the 5 Most read newspapers in Turkey were
selected by taking into account their sales circulation. On the websites of these newspapers, news about Hasankeyf was
obtained between 2006-2020. The news received was evaluated in terms of including approaches related to last-chance
tourism. A total of 2699 newspaper reports were examined within the scope of the research and content analysis method
was used in the analysis of the data. According to the results obtained in the study, it was found that the most
commonly used codes for last-chance tourism in news content were “underwater” and “Ilisu Dam”. The least common
codes in news content are “last chance” and “see before you disappear”. As a result of the study, the news about
Hasankeyf concluded that Hasankeyf was not highlighted as a last-chance tourism destination. However, Hasankeyf will
be flooded and the area has been found to be the focus of attention and attracting visitors. According to the results

obtained, recommendations on the subject were presented in the results section of the study.
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